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—International News Photo 


News of the Ethiopian oil concession to Standard-Vacuum 
& Oil Company’s subsidiary brought U. S. Senator Gerald 

P. Nve of North Dakota, hurrying back to Washington. He 
debated with other members of the Senate Munitions Commit- 
tee whether to call a special meeting of his committee to in- 
vestigate the oil deal. 

After a conference with Secretary of State Hull Senator 
Nye announced to news men that “due to limited funds” the 
committee would not undertake the investigation at this time. 

In the photograph Senator Nye (seated at the left) and 
Senator Homer T. Bone of Washington (seated at right), an- 
other member of the committee who conferred with Secretary 
Hull, are announcing that there will be no investigation now. 
Standing second from the left is A. M. Petty, Washington news 
representative of NATIONAL PETROLEUM NEws. 

Mr. Petty has been in charge of the NPN Washington bu- 
reau throughout the NRA oil code period and continues to 
watch all federal departments for news affecting the oil in- 
dustry. 
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West Coast Retail Gasoline Prices Fall 
Following Cut in Crude Market 


LOS ANGELES, Sept. % 
OLLAPSE of wholesale and 
retail gasoline prices over 
the entire Pacific Coast 
territory on Sept. 6 followed the 
break in prices for the lighter 
grades of crude in California 
fields on Aug. 29. 

Continually mounting over- 
production brought about the 50 
per cent decrease in crude 
prices. 

Efforts are being pushed to 
secure the support of independ- 
ent producers to the agreement 


for voluntary curtailment of 
production. It is believed the 
agreement can be made effec- 
tive when 95 per cent of pro- 
duction is included. 

To this date, 509 operators, 


representing 83 per cent of the 
state’s total crude outnut had 
signed the agreement. Members 
of field committees are visiting 
individual producers and mak- 
ing every effort to sign up suffi- 
cient of the remaining 200 nro- 
ducers to secure the 95 per cent 
support. 

In a few days, the committee 
of seven operators which is di- 
recting the campaign will meet 
to canvass the situation and will 
report to the officers of the inde- 


pendent producers’ organiza- 
tions in California which are 
sponsoring the plan. 

When sufficient support has 


been secured, the major oil com- 
panies will be asked to restore 
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By Jack N. Westsmith 
N. P. N. Staff Writer 


crude prices to their former 
levels, 
In the week ended Sept. 7 


California production averaged 
613,497 barrels daily, as com- 
pared with about 600,000 bar- 
rels during August. Where in- 
dependent producers are _ tak- 
ing more oil from their wells 
than their allowable provides, 
the major companies are over- 
producing to protect their prop- 
erties. 


.One coincidence of the pres- 
ent situation is that the _ so- 
ealled bootleg refiners are not 


benefiting by the reductions in 
crude oil prices as much as other 
refiners. In the past, this class 
of refiners often bought crude 
at 20 per cent or more under the 
posted prices. Now, because of 
curtailed production on the part 
of those who supplied these 
plants, in many cases, the refin- 
ers are paying premiums of up 
to 25 cents a barrel. 

Reduced output by these pro- 
ducers who can afford to curtail, 
coupled with a desire on the 
part of refiners and purchasing 
companies to fill up storage, has 
created a demand for light oil 
at present prices. 

The reduction in gasoline 
prices, which had been confined 
to southern California and the 
inland valley areas, was extend- 


ed to include the entire Pacific 
Coast territory on Sept. 6. 
Standard of California, on that 
date, initiated a reduction of 2 
cents a gallon in wholesale and 
retail prices on all grades of 
gasoline in areas that had not 
previously been affected. 


At the same time, Shell Oil 
Co. and Union Oil Co., an- 
nounced reduction of 2.5 cents 


a gallon on Ethyl and standard 
brands, and 2 cents a gallon on 
third grade brands, effective in 
the same territory, which in- 
cluded Washington, Oreeon, 
Nevada, Alaska, the Hawaiian 
Islands, and all parts of Cali- 
fornia and Arizona where high- 
er prices had prevailed. Stand- 
ard promptly met prices posted 
by Shell and Union, and by the 
close of the week the reductions 
had been adopted by all major 
companies. 

Marketing officials had con- 
sidered these price declines in- 


evitable, unless the disorgan- 
ized markets in southern Cali- 
fornia and the inland valley 


areas could be corrected. Whole- 
sale and retail gasoline prices 
prevailing in the San Francisco 
Jav area, in particular were out 
of line with bulk prices on re- 
fined products in the Basin dis- 
trict, as well as in the lower San 


Joaquin Valley. Both major 
company and independent 
brands of gasoline were avail- 


able in those refining districts at 


n 








figures that provided a good 
margin of profit after payment 
of transportation costs into the 
Bay area. 

With the passing of the peak 
of seasonal demand for motor 
fuel, greater’ difficulty was 
found in absorbing at prevail- 
ing prices the increasing quan- 
tities of gasoline from outside 
refineries brought into San 
Francisco and Oakland chiefly 
by tanker and into Stockton by 
truck and trailer. Announce- 
ment of plans to build two in- 
dependent refineries at Stock- 
ton, one to be completed in Sep- 


tember, was considered a_ fac- 
tor in the situation. 

No important changes were 
made in wholesale and retail 


gasoline quotations in the Los 
Angeles Basin area. At their 
own service stations, major 
companies generally maintained 
the established retail prices of 
12.5 cents a gallon for third 
gerade brands, 13.5 cents for 
standard brands, and 15.5 cents 
for Ethvl. One or two excep- 
tions, however, were noted 
among companies with market- 
ing affiliates and the question 
was whether these price cutters 
could be eliminated or whether 
their actions would be seized 
upon as an excuse for reductions 
by companies that have hither- 
to maintained prices. 
Undoubtedly, the present 
crude price structure has bene- 
fited a number of independent 
refiners, as well as all major 
companies. It has been particu- 
larly advantageous to those in- 
dependents that had favorable 
crude contracts or that were 
able to buy refinable crude at 
the new posted price. Many of 
them were financially at the 
breaking point and this develop- 
ment has provided a breathing 
spell in which they can recoup 
some of their losses and prepare 
for keener competition when re- 
adjustments have been made. 
Independent integrated com- 
panies that have sufficient capi- 
tal were reported to be shutting 
in their own production, or 
placing it in storage, and buy- 
ing low-priced crude from pro- 
ducers who, for financial rea- 
sons, were compelled to produce. 
Reduced output by those 
producers who could afford to 
curtail, coupled with a desire on 
the part of refiners and pur- 
chasing companies to fill up 
storage, has created a demand 
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for light oil 
prices. 

Large withdrawals of oil from 
stock within the past 5 years 
have provided considerable 
empty tank and reservoir space 
that is available for the storage 
of present low-priced crude. The 
records show that from a peak 
of 113,687,953 barrels of fuel 
oil at the end of Feb. 1930, 
stocks were gradually reduced 
until by the end of Sept. 1933, 
the total was 100,374,380 bar- 
rels. From that point, rapid 
withdrawals brought the stored 
fuel oil down to 63,566,659 bar- 
rels at the end of June 1935, or 
a net withdrawal of about 37.- 
000,000 barrels in two years. 

Stocks of refinable crude in 
California during the past three 
years have gradually and irreg- 
larly declined from 400,497,- 
)52 barrels in July 1932 to 32,- 
499,639 barrels in July 1935. or 
1 net reduction of about 8,000,- 
OOO barrels. Approximately 
60,000,000 barrels of empty 
storage is available to purchas- 
ers of crude at the present low 
prices. A large part of the with- 
drawals in recent years have 
been of heavy fuel oil and en- 
gineers assert that much stor- 
age would not be suitable for 
holding light refinable crudes. 
Many engineers contend that 
the cost of reconditioning stor- 
age tanks for light crude would 
be prohibitive. 

Notwithstanding the opposi- 
tion of some producers and the 
apathy of others, sponsors of the 
producers’ agreement providing 
for voluntary curtailment were 
still optimistic and claimed that 
steady progress was being made 
toward securing the necessary 
95 per cent support. Their con- 
fidence appeared to be justified 
by the attitude of independent 
producers present at a meeting 
held in Long Beach, Sept. 4. 
when a large majority expressed 
approval of the curtailment 
agreement and disapproval of a 
proposal to shut in production 
until crude prices had been re- 
stored, 

Following a meeting held 
Sept. 6, independent integrated 
companies operating in the 
Long Beach district announced 
that they were ready to drop 
their opposition to the agree- 
ment if they could secure cer- 
tain concessions. They insisted 
that a competitive crude. oil 
market must be maintained, 


at present low 





that independent refiners must 
be guaranteed a permanent sup- 
ply of crude, and that the new 
erude oil purchase’ contract 
should be based on the average 
f.o.b. refinery price of gasoline 
in the Los Angeles Basin area, 
with an established minimum 
price for fuel oil. 

Standard Oil Co. of California 
on Sept. 5 issued a formal de- 
nial of published reports that it 
had served notice on the oil um- 
pire that if a new proration plan 
was not adopted the company 
would begin producing all the 
crude oil it requires. 


Connally Act Upheld 
By Federal Court 


TULSA, Sept. 9.—First for- 
inal ruling of a court on the 
constitutionality of the Connal- 
ly law, under which the federal 
government aids states in en- 
forcing proration, was made 
Saturday by Judge Randolph 
Bryant, of the eastern district 
of Texas. In a verbal pro- 
nouncement he denied manda- 
tory injunction asked by the 
Kast Texas Refining Co. to com- 
pel the federal tender board to 
clear for interstate shipment 
about 155,000 bbls. of oil. 

The suit was based on the 
rroposition, asserted in several 
suits that have been filed, that 
the Connally law is void be- 
cause it delegates to the states 
the authority to say how much 
oil shall move in interstate com- 
merce. The federal govern- 
ment, under the act, bars from 
interstate channels oils pro- 
duced in excess of allowables. 

Unsettled by this suit is the 
question of whether the federal 
tender board in East Texas has 
authority to withhold permits 
to ship oil that has been con- 
fiscated and sold by the state of 
Texas. Attorney General Mc- 
Craw, of Texas, recently wrote 
an opinion holding that after 
the state has sold the oil it has 
legalized it and that the federal 
board cannot withhold it from 
interstate commerce. 

R. J. MeMurrey, East Texas 
refiner, filed suit Saturday in 
federal court asking that the 
board be compelled to clear 60,- 
000 bbls. which McMurrey has 
bought at a sale. This oil had 
been seized by the state from = 
MeMurrey. 
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A Drastic Price Gut is the Best Cure 


By Warren C. 


RASTIC and quick price reductions, so 

sharp that they severely hurt, are the 

best means, whether in producing, refin- 
ing or marketing, to bring bad actors to have 
a regard for the rest of the industry. The oil 
business has a lot of bad actors in it. Most of 
them have come in in recent vears and they will 
go out just as soon as their sharp practices are 
made unprofitable. During the period of the 
code they made comfortable to good livings by 


chiseling secretly under the code, by double 
crossing the men and companies who played 


fair. The Ickes’ code administration did nothing 
about it only gently tapped a few on the wrist. 
That is about all that can be expected from any 
political office holder toward chiselers whose 
activities are ‘reducing the costs of the common 
people,.”’ the voters. 

So the fifty per cent reduction in the price of 
light California crude recently was not only very 


much in order but much to the point. Already 
it has started to make Christians out of some 
of the bad actors. The Ickes crowd can holler 


all they want to about the “break-down” since 
the code, but in their usual mendacious fashion 
they will ignore the break-down under the code, 
due to their own incompetence and indifference 
to law enforcement. It is the opinion of those 
who know, that the blow-up would have come 
even had the code continued in effect. 

The Ickes aim to take complete control of 
the oil industry and run it the way Mussolini 
runs Italy, contemplates setting aside the Con- 
stitution which evidently is quite agreeable to a 
number of men at Washington. 

From now on both in production and in mar- 
keting the misconduct of all bad actors should 
be met promptly and vigorously. Then we will 
have a healthier industry. 


Use Roosevelt's “Spirit of Inquiry” 


the 
of 


In talking to the “young Democrats”’ 
other day Roosevelt said that the spirit 
America is the “spirit of inquiry.” 

All right. Let the oil industry and the public 
now direct that inquiring urge toward finding 
out how Roosevelt and Ickes and their associates 
have spent the public’s and particularly the oil 
industry’s money in manhandling the oil indus- 
try. 
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It is quite remarkable that the Roosevelt az 
zregation go from one spending spree to another 
without making any accounting except when 
some meager information is dragged out through 
a Congressional investigation. 

The oil industry has a real reason for mak- 
ing a direct protest, for the industry was taxed 
directly by Congress for money to pay for Ickes’ 
operations on the oil business. The industry is 
still being taxed for Keeping the Ickes’ ap- 
pointees in food and drink though they do noth- 
ing worthwhile for their compensation except 
make a survey of what’s happened since the code 
went out the window, a survey the industry un- 
doubtedly will do well to heavily discount be- 
cause it is against Ickes’ policy to let anything 
be made public that is not most commendatory 
of him. 


Altogether the oil industry has advanced some 


several million dollars for the Iekes’ cireus. 
Now just how was that money spent? What 
salaries were paid and are being paid and to 


whom? What do the gentlemen's expense ac- 
counts look like? What fees, if any, were paid 
and to whom? What has been given to Glavis’ 
division of wire tapping investigation and to 
whom did he pay the money and for what? 


Before the oil industry and the country are 


called on to pass on whether there should be 
any further government control of the oil in- 


dustry enacted at this coming session of Con 
gress it would be well if there was first a thor- 
ough overhauling of what has been done and 
where has the money gone and for what. The 
same could be said of all of the Roosevelt ae- 
tivities but oil right now is our first concern. 

Some of the Congressmen and Senators from 
the oil states could well serve the oil industry by 
starting such an investigation at the earliest pos- 
sible moment. Maybe some committee that is 
still in existence has enough authority to pry 
into Ickes’ affairs. If not then let the first act 
of Congress be to authorize such an investiga- 
tion and let it be pushed. By the time all the 
Ickes’ mess is overhauled and exposed to broad 
daylight the industry probably will be unani- 
mous in opposing any more contact with gov- 
ernment. 


This is just the ‘spirit of inquiry” that domi- 


nates America that Roosevelt talked about, but, 
of course, it is probably unfair to turn it against 
nevertheless. 


him. But let’s have it 








Second Big Well in Rodessa Field 


Revives Interest in Louisiana 


TULSA, Sept. 7 

HE North Louisiana-South 

Arkansas-East Texas lease 

and development boom, 
which had cooled somewhat, 
due to completion of a gas well 
more than two miles east of the 
discovery oil wellin the new Ro- 
dessa field, blazed with new 
warmth when the second oil 
well was completed Sept. 5. It 
is even a better one than the 
discovery, a mile and a half 
southwest. The leasing play in 
the field tips the corners of the 
three states. 

Haynes’ Brothers Drilling 
Co., holders of extensive acre- 
age in the new field, drilled the 
second well, No. 1 Lawson, in 
the southwest quarter of 14-23- 
16w, Caddo parish, La: This is 
in the northwest corner of the 
state. 

Bottomed at 6052 feet, the 
well flowed 10,227 barrels in 22 
hours and 15 minutes, severely 
restricted. The temperature of 
the oil as it comes from the well, 
125 to 130°F., leads to caution. 
In other areas such tempera- 
tures have been the forerunner 
of early encroachment of water, 
which can usually be held off by 
restricting the flow. 

Pay formation is an oolitic 
lime in the Glen Rose series of 
the Trinity formation. Hereto- 
fore, the Trinity has not paid 
off in oil in northern Louisiana, 
although it has yielded consid- 
erable gas. Thickness of the pay 
is unknown; it varies in poros- 
ity. All in all, there are num- 
crous things n¢t yet Known con- 
cerning Rodessa, its extent and 
importance. 

The discovery well, No. 1 
Young, drilled in last July, is 
being produced at rates rang- 
ing from 1500 to 2000 barrels 
daily. The owner, United Gas 
Co., continues to experiment 
with rates of flow, trying to ar- 
rive at the best gas/oil ratio. 

Opinion is unchanged that 
crude from this new field is not 
going to cause an orgy of skim- 
ming plant construction, re- 
gardless of the volume that may 
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be developed. Octane value of 
the gasoline is revealed by vari- 
ous tests to range from 40 to 45. 
The oil has, however, consider- 
able lubricating quality. 

Next wells due for completion 
are both in Sec. 14, in which the 
new well is located, and will 
prove little additional territory. 
They are O’Brien Brothers No. 
1, Rodessa Oil & Land Co., and 





Pelican Oil & Gas Co. No. 1 Sex- 
ton. The latter was expected 
to be on production soon, as it 
had reached 5995 feet. 


No proration policy has 
been announced by the Loui- 
siana Conservation Commission, 
which some time ago was re- 
ported to have said the field 
would not be restricted in flow 
by the state until it reached pro- 
duction of 75,000 barrels daily. 
This does not fit in, however, 
with the commission’s assign- 
ment of 1750 barrels allowable 
production for Rodessa over 
September. Proration in Louisi- 
ana is such a vague affair that 
the announced quotas by fields 
have little meaning. 


Federal Trade Commission Director 


To Talk at N.P.A. Meeting 


WASHINGTON, Sept. 7 

HE role of the Federal 
Trade Commission in helping 
an industry to define fair 
trade practices and in assisting 
voluntary efforts on the part of 
an industry to maintain codes 
of fair trade practices will be 
presented Sept. 19 by George 
McCorkle, director of the Trade 
Practice Conference Division, 
of the commission, at the 23d 
annual meeting of the National 


New Refinery Planned 


WYMAN, Mich., Sept. 9. 
Sweet Oil Refining Co., an- 
nounces the signing of a con- 
tract with Roy J. Miller of Mil- 
ler Petroleum Engineers of 
Chicago, to build a 1200-barrel 
topping unit at the refinery 
here. The unit is expected to 
be in operation by Oct. 15, ac- 
cording to Max Pray, head of 
the company. 

This refinery 
Traverse crude, somewhat dif- 
ferent to the Dundee crude 
used by practically all Michigan 
refineries. This crude contains 
little sulfur, and the 375-end 
point straightrun gasoline is 
said to have a 64 octane number 
rating. 


operates on 


Petroleum Association, Sept. 
18-20. 
The views and theories of 


the administration at Washing- 
ton with regard to business will 
be discussed at the meeting by 
John C. Gall, associate counsel, 
National Association of Manu- 
facturers, and Fred_ KEssary, 
Washington correspondent of 
the Baltimore Sun. The former 
will talk on ‘‘Where Are We 
and Where Do We Go From 
Here’ and the latter on ‘‘Lift- 
ing the Lid in Washington,” ac- 
cording to the formal program, 
announced by General Counsel 
Fayette B. Dow, Washington. 

At the first open session the 
afternoon of the 18th, Charles 
L. Suhr, Pennzoil Co., Oil City, 
president of the National Petro- 
leum Association, will give his 
address. B. C. Forbes, editor of 
Forbes Magazine, will present 
en address. Joseph M. Koch, 
vice-president of the Quaker 
State Oil Refining Corp., will 
talk on ‘“‘Salesmanship, Past, 
Present and Future.” Noel 
tobinson, vice-president, Tide 
Water Oil Co., will discuss, 
“The Challenge to the Premium 
Value of Pennsylvania.”’ 

The morning session of the 
20th will be devoted to a round 
table discussion of the proposed 
voluntary oil marketing code. 
The fellowship dinner, a Night 
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at Monte Carlo, will be the 19th. 

All sessions will be held at 
the Traymore Hotel. W. J. 
Curley, Pennsylvania Tank Car 
Co., Pittsburgh, is chairman of 
the banquet and entertainment 
committee. Others on the com- 
mittee are L. C. Jamieson, War- 
ren Refining Co.; G. B. Hunter, 
Quaker State Oil Refining 
Corp.; E. M. Lyons, Phila- 
delphia; Harry Schmidt, United 
Refining Co.; R. G. Sonneborn, 
L. Sonneborn Sons, Inc.; Put- 
ney Worthington, Tiona Petro- 
ieum Co. and M. C. Mallon, of 
the association’s staff. 


Increases Maximum Lead 


Content of Q Gasoline 


NEW YORK, Sept. 6.—Ethyl 
Gasoline Corp. has raised the 
maximum tetraethyl lead allow- 
able for non-premium motor 
fuels to three cubic centimeters, 
the same limit as is set for 
premium or “Ethyl” gasoline, 
the company announced in a 
letter to licensees a few days 
ago. The maximum knock rat- 
ing of regular gasoline remains 
at 70 octane nuniber. 

The text of the letter follows: 

“When our licenses covering 
the use of lead in regular gaso- 
line were prepared, our U. S. 
customers, following a ruling of 
the surgeon general, were limit- 
ed to a m2ximum content of 
commercially pure tetraethyl 
lead of one and one-half (1!'») 
cubic centimeters per United 
States gallon of gasoline. 

“This limitation has recent- 
ly been remcved, and as we be- 
lieve it to be the best interests 
of our customers to make the 
allowable maximum for leaded 
regular gascline the same as 
that for Ethyl gasoline, we are 
cesirous of making this change 
in Clause V, of the license and 
sales agreement between our 
respective companies. 

“The paragraph in question, 
there, would read as follows: 

“The maximum content of 
said tetraethyl lead shall be 
three cubic centimeters per U.S. 
gallon of gasoline treated.”’ 

“It is, of course, understood 
that this allowable increase 
does not in any manner affect 
the provision relative to the 
maximum anti-knock value of 
the product when so treated.” 
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More Federal Oil 


Bills in the Offing 


Despite "Breathing Spell’ Promise 


By A. M. Petty 
N. P. N. Washington Bureau 


WASHINGTON, Sept. 7 
USINESS in general may get 
the “breathing spell” 
promised by President 
Roosevelt but the oil industry 
can look for ancther effort at 
iederal oil legislation when 
Congress meets in January. 

In support of this opinion, at- 
tention is called to certain im- 
plications in the President’s let- 
ter to Roy Howard, newspaper 
publisher, made public Sept. 6. 

Mr. Howard wrote the Presi- 
dent pointing out that many 
business men fee] ‘‘there can be 
no real recovery until the fears 
of business have been allayed 
through the granting of a 
breathing spell to industry; a 
recess from further experimen- 
tation until the country can re- 
cover its losses.”’ 


HE President responded with 

a letter outlining his basic 
program and stating that it 
“has now reached substantial 
completion, and the breathing 
spell of which you speak is here 

-very decidedly so.”’ 

Taken at its face value, the 
resident’s letter means a 
moratorium on further New 
Deal legislation, probably last- 
ing until January, 1937, which 
will be after the coming presi- 
dential election. It would indi- 
cate an intent to drop plans for 
reenacting principles of the Na- 
tional Industrial Recovery Act. 

Just before adjournment, the 
President asked the Senate 
Ninance Committee and_ the 
House Ways and Means Com- 
mittee to study methods of re- 
taining the ‘‘gains’’ of the NIRA 
and the codes and to recom- 
mend legislation when Con- 
egress reconvenes. But no ap- 
parent steps in this direction 
were taken by Senator Harri- 
son or Congressman Doughton, 
chairmen of the respective com- 
mittees, before leaving Wash- 
ington. 


The Walsh “Baby NIRA” Bill 
(S. 3055) will have to be great- 
ly altered or dropped, if the 
President’s announced policy is 
adhered to. Passed by the Sen- 
ate, the Walsh Bill was pigeon- 
holed by the House Judiciary 
Committee after hearing repre- 
sentatives of many trades and 
industries assert that it would 
mean reviving labor provisions 
of the defunct codes, with their 
conflicting and _hair-splitting 
rules. The bill would reach far 
beyond contractors and_= sub- 
contractors doing business with 
the federal government or any 
state or private individual re- 
ceiving federal tunds, it was 
contended. A subcommittee, 
headed by Congressman Healey, 
of Massachusetts, will study 
the bill during the recess. 

The President's letter listed 
“to safeguard and develop our 
natural resources’ as part of 
his basic program. Coal has 
been taken care of by the Guffey 
law, which makes that industry 
virtually a “‘publie utility.” 

Oil and timber, however, are 
still practically free from fed- 
eral control. Perhaps the Presi- 
dent had these two industries in 
mind when he termed his pro- 
gram substantially completed. 
Ordinarily, that word ‘“‘substan- 
tially”’ is used as a loophole. 

Should the oil industry ex- 
perience one of its periods of 
unstabilized markets in the next 
iew months, the President prob- 
ably would feel obligated to 
attempt to doctor it with an- 
cther dose of legislation. 

"ven with the industry on 
an even keel, Secretary Ickes is 
expected to make another at- 
tempt to install himself as pilot. 
Chairman Cole, of the congres- 
sional oil investigating commit- 
tee, doesn’t want his commit- 
tee’s work wasted so he will 
probably try again to get en- 
acted his oil bill (HR 9053), 
which is still on the House ecal- 
endar. 


15 














Editor's Bleat: 

In all big, world-shaking 
petroleum stories there is 
at least one man who plays 
a lone hand and always 
loses. Usually he comes to 
light after the development 
ends or the concession is 
let. There is the man who 
could have leased Cushing 
for $50; the one who very 
nearly started the well 
which would have brought 
in Kast Texas, and Admiral 


Chester, who thought he 
owned Irak. 
Now that the Standard 


interests have gotten Ethio 


T WAS in the Spring of 1911 
that I first became obsessed 
with the idea that oil existed 

in Ethiopia, or Abyssinia as we 
knew it then. It was upon this 
mix-up in names for the country 
that the whole transaction later 
turned. as will be shown in this 
confession. 

I was traveling incognito that 


year, owing to a little mix-up 
with the constabulary’ back 
home, and, just idling away 


time, decided to go to Africa. It 
turned out to be quite a sizeable 
place and, being compelled to 
narrow my orbit a little, I de- 
cided to enter Abyssinia by way 
of Jibuti. It was in this city 
that I first heard rumors of oil 
seepages and other evidence in 
dicative of petroleum. The gos- 
sip in the lobby of the New Ho- 
tel Jibuti, where I was stopping, 
was that the Abyssinian govern- 
ment had already set up a fed 
eral tender board and was ready 


to cope with “hot” oil as soon 
as some was developed. 
Checking out of the hotel ] 


went by railway to Dire Dawa, 
thence by camelopard and safari 
to Addis Ababa. How to obtain 
audience with the King of Kings 
and the Prowling Lion of Judah 
was my next problem. (These 
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tinent 


en 
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pia and have returned it, 
making it one of the cheap- 
est developments on record, 
Ellick Botts, consulting 
pumper, Gray Horse, 
rushes forward to announce 
that he had the original 
concession in that misun- 
derstood country. The tol- 
lowing from his pen reveals 
one of the strangest chap- 
ters in the world-wide 
struggle for oil, with its 
attendant diplomatic do- 
ings. At least, it is as un- 
derstandable the daily 
news dispatches from Addis 
\baba. 


as 


are really one man.) Kortun- 
ately, I fell in with the Abuna 
who, with several Shums were 
having a little game of stud in 
the Elite Hotel, and after buy- 
ing a few rounds they offered 
to do what they could. 

several days passed, during 
which I spent the time wander- 
ing among the ambas and ob- 
serving the life and customs of 
the people. A considerable store 
ot information was thus col- 
lected, such as the mean annual 
temperature, the phases of the 
moon and the difference be- 
tween the Geez, or ritual lan- 
guage and Amharic, spoken by 
the country club set. I became 
fluent in both, but in ordinary 
discourse stuck to Agao, which 
is the tongue used by %5 per 
cent of the peple. 

Finally, when I had about de- 
cided to give it all up and go 
back home to face the music, a 
roval courtesan, or messenger, 
arrived with word that the Ne- 
gus Negusti himself would grant 
me an audience in the public 
square the next day just before 
luncheon, provided I would pick 
up the check at the repast which 
would follow the conference. 
The seene of the meeting itself 
was most impressive and _ if 





space permitted I should be 
glad to describe it. 
The Negus, or King, ap- 


proached the plaza riding on a 
snow-white paladin with his 
consort, heavily veiled, gazing 
from the window of her punjab, 
which was carried by four jolly, 
good fellahs. Interlopers were 
at hand to translate me to the 
Ace of Aces and vice versa. 


Under the agreement which 
was signed just as the noon 
whistles were blowing, I was 


given a 9%-vear lease, Mid-Con- 
continent Form 8&8, subject to 
cancellation for the usual 
causes, such as failure to keep 
alleys free of rubbish, loud talk- 
ing or playing of the radio late 
at night, pollution of navigable 
or fish-bearing streams and 
damage to growing crops. 
For 

provide 


my part I promised to 

Abyssinia with a new 
court house; to drill at least 
three wells to the Second Cow 
Run sand, unless oil and/or gas 
were found at lesser depths: to 
pay expenses for complete geo- 
logical map of the kingdom, in- 
cluding the separate states of 
Tigre, Amhara, Gojan and Shoa. 
With regard to the last named. 
a laughable thing occurred dur- 
ing the palaver. The Lurid Lion 
of Judah had remarked that my 


agreement covered a_ lot. of 
country. 
“Tt Shoa does, Negus,”’ 1 re- 


torted. As soon as he had re- 
covered from his mirth he de- 
manded a personal overriding 


royalty of one-eighth. 

The agreement provided that 
I should have five years in 
which to make my geological 
survey. The concession em- 
braced everything on a line 
drawn between the’ Bahr-el- 
Aswad, or ‘‘Black Nile,’’ and the 
Woina Daga, one of the three 
zones or spheres of influence. On 
each side of the line I was to 
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have full freedom of action, in 
accordance with Rule 37 of the 
Railroad Commission. Each 
Geezah, or mayor, was to pro- 
vide food and shelter for my 
party, with lodgings in the best 
howdah. It seemed that I was 
amply safeguarded, but, alas! 
Little did I realize that serpent- 
like cunning of the Negus. 

Immediately after the War | 
hurried back to Abyssinia to 
complete my bargain. I was en- 
tirely in the clear, as I had fin- 
ished the geological work, which 
was done quite simply by alter- 
img slightly a map of the west 
Texas Permian Basin. I was 
ready to drill, had applied for 
federal loan, and _ innocently 
thought that I was on the road 
to fortune great enough to at- 
tract the attention of Huey 
Long. 

Diplomatic intrigue had pre- 
vailed. The King of Kings had 
been persuaded by my enemies 
that the peace of all Africa and 
even the Polish Corridor was 
threatened unless he revoked 
my concession and gave it to a 
power whose name I dare not 
reveal here. The story ends on 
one of those peculiar quirks 
which are found only in dealings 
with the Christian nations, of 
which Abyssinia is one. The 
old Negus, soon to retire and to 
be succeeded by his son, the 
young Noggin, squirmed out of 
his bargain by changing the of- 
ficial name of the country from 
Abyssinia to Ethiopia. Was I 
Negusted! 

But, in may heart, I shall al- 
ways think of it as Abyssinia, 
where I spent so many happy 
days playing at diplomacy and 
polygamy. 

Ellick Botts, Consulting 

Pumper, Gray Horse, Okla. 


Oil Man's Wife Killed 
CLEVELAND, Sept. 10.- 
Mrs. Henry F. Heil was killed 
and Mr. Heil, vice-president and 
treasurer of the National Refin- 
ing Co., was seriously injured 
the evening of Sept. 5 when 
their automobile was hit by an 
interurban car nine miles west 

of Bowling Green, O. 

Mr. Heil was taken to Bowl- 
ing Green Community hospital. 
His condition was serious, but 
National Refining officials said 
today he was making very sat- 
isfactory progress toward re- 
covery. 
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Agent for Interstate Compact 
Appointed at Oklahoma 


TULSA, Sept. 7 

T IS with deep humiliation 

that this correspondent ad- 

mits that he has just now 
started to appraise the inter- 
state compact at its true worth. 
Like many others, he looked 
upon it as a _ harmless little 
gadget in which there was a 
solemn pledge by the compact- 
ing states to do what they had 
already done individually. Ob- 
tusely enough, this writer sat 
through the Dallas convention 
and thought he saw Gov. All- 
red, of Texas, writing out a com- 
pact that would bind Texas to 
nothing at all. 

It must be that all such in- 
terpretations were the result of 
a chronic astigmatism, for the 
compact is beginning to take on 
as much glory as even the de- 
ceased Petroleum Administra- 
tion in Washington. Gov. Allred 
has come out publicly in praise 
of the compact, attributing to 
it an importance not indicated 
in his numerous utterances at 
the time he was writing it. And 
Gov. Marland has fixed up his 
end of the deal by appointing 
some people to run the Oklaho 
ma chapter. 

Tom Anglin, well known in 
Oklahoma legal and _ political 
circles, has been named as Ok- 
lahoma member of the compact 
commission and designated as 


alternate representative of the 
governor at conferences. Mr. 
Anglin, who opposed Mr. Mar- 
land for the Democratic nomi 
nation for governor in 1934, 
finishing second, gets $15 per 
day and expenses for time actu- 
ally spent on compact work. 
This is not so important to him, 
for he has a large law practice, 
considerable of which relates 
to oil and gas. 

Art Walker, a man of whom 
oil people in Oklahoma are gen- 
uinely fond, was then appointed 
by Anglin to be secretary of the 
Oklahoma branch of the com- 
pact and will maintain perma- 
nent offices. Mr. Walker was 
one time member of the Okla- 
homa Corporation Commission 
and prior to that was the chief 
conservation officer of that 
commission; if memory is cor- 
rect, he was the first to hold the 
latter position. In recent years 
he has been Oklahoma City rep- 
resentative of the Prairie Oil & 
Gas Co. and since the merger 
with Sinclair interests, he has 
represented the Sinclair-Prai 
rie. 

Mr. Walker’ will receive 
$6000 per year and have of 
fices in the Oklahoma state cap- 
itol. 

Other states that have, by 
act of their legislatures, joined 
the compact doubtless will des- 
ignate their representatives at 
the Sept. 12 meeting in Okla- 
homa City. 

Oklahoma is now far in the 
lead of all states in number of 
boards and agencies at work on 
conservation. The corporation 
commission is the one desig 
nated by the legislature to 
handle conservation affairs. The 
compact representatives will 
take care of the diplomatic re- 
lations with other states, but 
cannot, in the nature of things, 
wholly avoid touching some 
matters heretofore considered 
to be in the exclusive domain 
of the corporation commission. 


We have a third agency in 
Oklahoma that has to do with 
oil and gas development. This 
is the state Planning Commis- 
sion, which has a hydrocarbon 
department. What it is sup- 
posed to do isn’t quite clear. 
It was one of the agencies cre- 
ated by the 1935 legislature at 
the request of the governor. 
Traditionally, the oil companies 
do the planning on oil and gas 





development, but it seems that 
they are to be assisted by the 
state. 


Oil Men Donating to Expenses 
Of Texas Investigation 


Numerous oil men of Texas 
are sending contributions to 
the Star-Telegram, Fort Worth 
newspaper, to pay expenses of 
the oil investigating committee 
of the Texas house of repre- 
sentatives. The donations are 
in small denominations, the 
largest thus far being $100 
from J. R. Hill, Forth Worth, 
who with H. C. Otis, Dallas, 
started the movement. At last 
accounts the total had reached 
about $350. 


The legislature gave the com- 
mittee only $1000 and this was 
regarded by many as an at 
tempt to keep the committee 
from doing anything. It has 
held numerous sessions, mainly 
closed, and interviewed. wit- 
nesses. It is expected to make a 


preliminary report of its find- 
ings to the legislature during 
the special session which be 


gins Sept. 16. 

Laxity and carelessness in 
the issuance of tenders, or per- 
mits to ship, crude oil and prod 
ucts from East Texas are the 
dominant note in such revela- 
tions as the committee has 
made. Certain essential records, 
supposed to be the support of 
some tender applications, can- 
not be found. The committee 
last week ran into a blind alley 
in one of its hearings when it 
learned that the chief enforce 
ment officer, Harry A. Miles, 
whom the committee expected 
to question, had left on vaca 
tion. 


An echo of the recent contro- 
versy over well spacing and 
proration in East Texas came 
in the form of a statement by 
Col. E. O. Thompson, chairman 
of the Texas Railroad Commis 
sion, that major companies 
were plotting to reduce crude 
prices and fill their storage. He 
said the price of gasoline would 
be reduced first, then the low- 
ered price of gasoline would be 
used as an excuse for cutting 
crude prices. 

Several officials of 
companies promptly denied that 
they knew anything about the 
plot. 


major 





Underwood & Underwood 


EK. L. Doheny 


E.L. Doheny, Who Figured 
In Oil Scandals, Dies 


LOS ANGELES, Sept. 9. 
Edward L. Doheny, head of ex- 
tensive oil interests in this 
country and Mexico, who fig- 
ured prominently in the _ oil 
scandals that followed’ the 
Harding administration at 
Washington, died Sept. 8 at his 
home here. He was 79 and had 
been in ill health for three 
vears. 


VIGOROUS colorful  per- 

sonality in the oil industry. 
who played his hand alone and 
remained aloof from the coun- 
cils of the industry, Doheny 
started in as a mining pros- 
pector. He is credited with hav- 
ing drilled in the well which led 
to the development of the old 
fields in Los Angeles in the 
early 1890s. He was active in 
the development of the Kern 
River and Coalinga fields, in 
California. 

About 1900 his attention be- 
came directed to the oil possi- 
bilities in Mexico, where his 
Mexican Petroleum Co. was to 
develop tremendous production 
along the _ so-called “Golden 
Lane” near Tuxpam, which 
made possible the expansion of 
the Doheny interests in Mexico 
until they owned pipelines, re- 





fineries, railroads, tank steam- 
ers and had built distributing 
facilities along the Atlantic 
Coast in this country. One of 
Doheny’s lieutenants, testifying 
before a Congressional commit- 
tee in 19238, said $128,000,000 
had been spent in Mexican de- 
velopments, aside from that 
spent for lands and leases. 


Doheny became involved in 
the oil scandals involving the 
leasing to oil companies of the 
rights to develop oil resources 
cn public lands through having 
loaned $100,000 to A. B. Fall, 
secretary of the Interior under 
Harding. The two had _ been 
friends in their early prospect- 


ing days. The Senate public 
lands committee, investigating 
the policies followed during 


Harding’s administration under 
which public oil lands were 
ieased, uncovered irregularities 
leading to the doorstep of then 
Secretary of the Interior Fall. 
The $100,000 loan to Fall from 
Doheny was disclosed. 


Bribery charges were brought 
against both Fall and Doheny 
in court in District of Columbia. 
Doheny was acquitted but Fall 
convicted. Doheny defined, dur- 
ing the trial, his transaction 
with Fall as a “‘bona fide loan 
for the purpose of accommodat- 
ing an old friend on his note.” 

Suit to cancel a lease given 
to Doheny on lands in the naval 
reserve in Elk Hills, Cal., was 
started, in 1924, in a California 
court. By this deal, Doheny’s in- 
terests, then organized in the 
2an American Petroleum & 
Transport Co., were to. build 


naval oil storage facilities at 
Pearl Harbor, Hawaii, in ex- 


change for the royalty oil inter- 
ests of the navy in the Elk Hills 
properties. Several millions 
were spent ky Doheny at Pearl 
Harbor and, although the court 
ordered the Elk Hills lease can- 
celled, it also ordered Doheny 
reimbursed for some of the 
money spent there. 

Standard Oil Co. of Indiana 
secured an active interest in the 
Pan American Petroleum & 
Transport Co. properties in the 
eastern section of this country 
starting in 1925 and later ac- 
quired them in entirety. Do- 
heny’s California properties 
were reorganized in the Pacific 
Western Oil Corp. 
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NRA code. 





the Fargo Oil Co., Denver. 


cites examples of these. 


HE status of the Independent marketer, both in the drafting of a 
‘Paice code and in operating under such a code, is well defined 
in the accompanying remarks by Earl A. Richardson, vice-president of 
An Independent, even to selling an Inde- 
pendent brand of gasoline, Mr. Richardson served on code committees 
both under the old American Petroleum Institute code and under the 


One important point he makes is that the acceptance and the liv- 
ing under a marketing code is much more of a life and death maiter 
to the Independent than to the representatives of the major oil com- 
panies. In many cases, the entire worldly interests of the Independent 
are at stake in his business; while, for the large oil companies, thou- 
sands of stockholders share the losses and profits and the major com- 
pany executive has only a small proportion of his savings invested in 
the company he represents. 

To be fair and workable, an oil marketing code, Mr. Richardson 
points out, should recognize the principles under which the Inde- 
pendent must operate to compete with the major oil companies and he 
His remarks were submitted in answer to the 
questionnaire sent by NATIONAL PETROLEUM News to its readers, asking 
their vote and comment on the proposed code—HFHditor. 








What the Independent Should Expect 
From an Oil Marketing Code 


RE the various interests 

and elements in the pe- 

troleum industry so di- 
versified as to render impos- 
sible a Code of Fair Competi- 
tion applicable to all parties 
concerned? 

Are we so weak and selfish, 
so devoid of justice and _ fair 
play that we cannot compile 
a code of equal benefit to major 
oil companies and independent 
marketers? Surface indications 
and past and present experience 
must give an affirmative an- 
swer. Then something must be 
wrong with the industry or its 
leadership. 

We independents are prone 
to believe that the old NRA 
code was essentially a major 
company device thrust upon a 
bewildered industry under the 
guise of patriotism and national 
recovery to be accepted by be- 
lievers and non-believers under 
stress of force and fear. The 
old code was never acceptable 
to the great body of independ- 
ents. It was considered unfair 
and unjust, burdensome and 
sacrificial, without compensat- 
ing benefits, yet independents 
were not its most persistent 
violators. 
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By Earl A. Richardson* 


The petroleum industry is 
now presented a new code, 
formulated in secrecy by a self- 
appointed committee of major 
oil company representatives. A 
strange analogy exists between 
the majors and the independ- 
ents when codes are in the mak- 
ing. Apparently, the majors be- 
lieve that they alone know what 
is good for the independents 
and that which is best for them- 
selves. 

If this is not true, then why 
the secrecy and why the ab- 
sence of independent represen- 
tation on the code conference 
committee? This attitude of the 


*Vice-president, Fargo Oil Co., Denver 





N.P.N.’s Ballot on Code 


Final returns are now coming 
in on the questionnaire NATIONAL 
PETROLEUM News sent to a great 
many of its readers asking for 
their vote and comment on the 
various rules in the _ proposed 
voluntary marketing code. A 
complete summary of these bal- 
lots and a review of the comment 
will appear in an early issue. 











majors toward the independ 
ents — especially the independ 
ent jobbers and dealers is 
most unfortunate. 

There are many independ 
ents, practically all of them to 
a certain degree, who believe 
in Codes of Fair Competition 
and who conduct their affairs 
on as sound business principles 
as any major oil company. In- 
dependents resent this isola- 
tion. Its practice only widens 
a breach that should never 
exist. 

A Code of Fair Competition 
must itself be fair, and not 
merely a set of rules promul- 
gated by a single group or fac 
tion, if we are to have universal 
acceptance and compliance. A 
code built upon compromises 
will be stronger than one that 
savors of selfish edicts. We 
know that the first party to a 
contract usually reserves for 
himself certain rights and spe- 
cial privileges which are de- 
nied to the second party. In our 
law-making bodies it is the com- 
mon practice of our state legis- 
latures and the Congress to re- 
serve for the several states and 
the nation rights and conces- 
sions that are denied to the pri- 
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vate citizen. We need only re- 
fer to the oil administrator's 
orders and many _ interpreta- 
tions of rules in the late, but 
little lamented, NRA _ Code, 
wherein the government ex- 
empted itself from certain pro- 
visions, to illustrate this state 
ment. 

It seems apparent that the 
committee which framed the 
code now offered the petroleum 
industry amply protected the 
interests of those they repre- 
sented by specific reservations 
of special privileges and deny- 
ing to independents those na- 
tural rights which are offensive 
to major oil companies. The 
manner in which the new code 
was devised and offered to the 
trade was not one to command 
respect, confidence and serious 
consideration by all branches 
of the oil industry. In fact the 
natural tendency of independ- 
ents would be to view it with 
suspicion and _ distrust, and 
alienate their support, for the 
reason that they had no part in 
its making. 


ET us presume that a small 

group of independent refin- 
ers, jobbers and marketers were 
to hold a of secret 
sions, formulate a code of sup- 
posedly fair competition and 
present it to the industry for ap- 
proval and adoption. What do 
vou believe would be the reac- 
tion of major oil companies? It 
would be no different than that 
of the independents to the one 
now proposed. 


When all factions of the pe- 
troleum industry, majors and 
independents. truly representa- 
tive of the entire oil trade. have 
met in conference, discussed 
their various problems’ and 
agreed upon a concise, reason- 
able code governing fundamen- 
tal marketing practices, with 
special privileges to none and 
equal rights for all concerned, 
we Shall have taken a long step 
forward in bringing peace and 
harmony, progress and profits, 
to a war torn, tax burdened es- 
sential industry. 

Emissaries of the major oil 
companies should feel no sense 
of humiliation, which seems to 
be their present state of mind. 
in meeting representatives of 
the independents in such a laud- 
able undertaking. The majors 
have much to gain, and nothing 


series Sses- 
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to lose, in an experimental con- 
1erence of this kind and one 
may safely predict the results 
would be far reaching in mu- 
tual benefits. Had the new code, 
now under consideration by the 
industry, been the product of 
un impartial conference, in open 
hearings, it probably would be 
much different but its chances 
of adoption would be far 
greater. 

Independents, one may be. 
lieve, will consider Rule 8 ot 
the new code merely an entice 
ment, vague and meaningless, 
impossible of determination or 
enforcement; an empty ges- 
ture; a pledge by the majors, 
which they will never seriously 
consider, in return for the sur- 
render by independents in other 
rules of the code of some of 
their natural rights. Maliciously 
selling below cost is already 
prohibited by law. Selling be- 
low cost “to meet competition” 
has long been a subterfuge prac- 


ticed by many major oil com- 
panies when destruction of 
competition was the true. in 
tent. 

If each branch of an inte- 
grated oil company were com- 
pelled by law to operate inde- 


pendently of all other branches 
in producing, refining, trans- 
portation and marketing, or if 
major companies were banished 
from the marketing field there 
would be no necessity for Rule 
3 in any code. It is noteworthy 
that the new code is peculiarly 
silent on this phase of market- 
ing practices. 


Rule 6 in the old code was 
specific on this evil of sacrific 
ing profits in one branch of an 
integrated company for the 
benefit of one or more other 
branches. If major companies 
make handsome profits in the 
production, transportation and 
refining branches of their busi- 
ness it is of small concern to 
them that the marketing 
branch operates at a loss. It is, 
however, of great importance to 
the independent marketer, who 
must compete with such prac- 
tices and endeavor to show a 
profit. 


The real solution to this prob- 
lem which Rule 3 in the new 
code, and Rules 4 and 6 in the 
old code, attempted to cover, is 
the segregation of integrated 
companies into separate self- 
sustaining units. It is not neec- 





essary to destroy them, as the 
government attempts to do with 
the public utility holding com- 
panies; but there is a striking 
similarity between the methods 
and practices of major oil com- 
panies and those complained of 
in the utility holding company 
situation which brought about 
recent drastic legislation § by 
Congress. 


It was shown in public hear- 


ings on the Wheeler-Reyburn 
bill that holding companies 
made huge profits for them- 
selves in service, surcharges 
and management fees, while 


their subsidiary companies op- 
erated at a loss. This is paral- 
lel to the situation in the pe- 
troleum industry. Major, or in- 
tegrated, companies are in a 
sense holding companies operat- 
ing one branch at a loss, crush- 
ing competition, but retrieving 
lost profits in other branches. 
The major oil companies might 
learn considerable from the ex- 
perience of utility holding com- 
panies before it is too late. 


ANY independent jobbers 

will take exception to one 
or more parts of Rule 4 in the 
new code. <A supplier who is 
about to lose an account to an- 
other vendor of petroleum prod- 
ucts should have the option of 
selling his loaned equipment to 
the buyer, or the new supplier, 
or removing his equipment from 
the premises. However, a pres- 
ent supplier should not be per- 
mitted to remove his equipment 
until sufficient time has been 
given the new supplier to re- 
place with similar kind a ¢a- 
pacity. Many jobbers have sac- 
rificed equipment to their suc- 
cessor supplier at much _ less 
than its actual value to them. 


Another weak spot in Rule 4 
is that concerning lubricating 
oil equipment. A jobber who 
distributes his own, or any 
other brand of lubricating oil 
that is not available in sealed 
cans or other metal display 
containers, should be permitted 
to furnish highboys or lubsters 
for such specified brands. Can- 
ned oil companies, in absorb- 
ing approximately one-half the 
cost of their containers are vir- 
tually supplving the dealer with 
containers at greater expense 
to themselves than those job- 
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bers who only furnish a loaned 
highboy or lubster. 

Rules 12 and 13 should be 
considered collectively as they 
concern the most vital rights of 


the independent. They take 
from him his only defensive 
weapons in his contest with 
major oil company competition. 
We must all recognize the tre- 
mendous marketing advantages 
enjoyed by major oil companies 
in their national organization; 
nation-wide distribution of their 
products; their familiar trade- 
marks, emblems and colors; 
coast-to-coast radio programs 
and newspaper advertising; 
fabulously expensive travel bu- 
reaus and tourist aid societies; 
nation-wide credit and courtesy 
cards; maps of all states, the 
District of Columbia, the coun 
ty, the stratosphere and the 
heavenly bodies all free in 
any number for the asking 
these, and many other induce 
ments, all intended to over- 
whelm a prospective dealer into 
signing a contract to lure the 
gypsy motorist away from the 
independent to the sign of per 
fect contentment. 

These marvelous advantages 
of the major oil companies have 
never been frowned upon by 
any code. In fact, they have 
been specifically approved, and 
that is as it should be, for they 
are natural rights and belong 
to their possessors; nor should 
any independent be prohibited 
from giving away a mustach 
eup, an Indian blanket or a 
chance on a camp stove or even 
an automobile if he chooses to 
do so. Merchandisers in all 
trades have exercised the right 
to give away articles of value, 
prizes and rewards to both em- 
ployes and the public. Simply 
because a man is in the oil busi- 
ness is no sound reason why he 
should not build up his own 
business in a like manner. The 
only real objection to the prac- 
tice is, not that it is unfair, but 
that it is offensive to the 
major oil companies because 
they already have too heavy 
sales expenses. 

Rule 18 should be stricken 
entirely. There is no just rea- 
son for even the mention of ex- 
emption 1 and 2, for those 
transactions do not affect mar- 
keting conditions and ethical 
practices. Exemption 3, is too 
ridiculous to warrant serious 
consideration. It would be diffi- 





September 11, 1935 





cult to conceive a rule more un- 
fair and unjust or one with less 
excuse for existence. 

Let us continue the struggle 
for a code, a code built upon the 
principles of fair play and com 
mon sense. Better to have one 
of fewer rules and capable of 
commanding the respect and 
obedience of all factions in the 
industry. Let us reach Utopia 
by easy stages and inspire con- 
fidence as we travel along. 
There was some good in the old 
code — perhaps much more in 
the new — but a single unjust 
rule can nullify the whole of it. 

Why do independents 
vigorously for their rights? 
Why do they view with = sus- 
picion any handicap laid upon 
their business? Simply because 


fight 


their entire worldly possessions 
are usually involved and at 
stake. They have no outside in- 
vestments or other interests ex- 
cept possibly their homes. They 
risk all, and guard all, in a 
single enterprise. 

This, probably, is not true of 
most chief and minor execu- 
tives in major oil companies, 
where thousands of stockhold 
ers share the losses, or profits, 
and where each has only a 
small portion of his savings in 
vested in the company. When 
Wwe recognize some of these 
salient facts and when majors 
and independents can reason 
together without having con 
tempt, one for the other, we 
shall have a real Code of Fair 
Marketing Practices. 


North Dakota Jobbers Skeptical 
About Enforcement of Code 


MINNEAPOLIS, Sept. 7 
IF FICULTIES in selling the 
proposed voluntary code to 
independent marketers is 
forecast by opinions expressed 
this week by North Dakota job- 
bers ata series of regional meet- 
ings. 
While these jobbers indicated 
a generally favorable attitude 
towards a voluntary code, and 
had little criticism of the cur- 
rent proposed code except for 
Rule 18, doubt was expressed 
that the code’s provisions could 
he made effective. 


ten. at these meetings 
indicated three major points 
of criticism on a voluntary code, 
as follows: 

First. the industry already 
has had two code failures, the 
first voluntary code and the late 
NRA code. 

Second, a voluntary code 
places those who sign such a 
code at a disadvantage in com- 
peting with those not signing 
the code. 

Third, if major companies de- 
sire a code the provisions can be 
placed in effect, anyway, by 
companies declaring what is 
good marketing practice, with- 
out the formality of code writ- 
ing. 


As for the current voluntary 
code now under consideration 
jobbers at the meetings were of 
the opinion that their criticism 
at code hearings would be fu 
tile, considering that the code 
was written by major company 
representatives without consid- 
eration for independent jobbers 
Code hearings could be attended 
by those desiring to ‘“‘ves”’ the 
proposal, while anyone opposed 
to provisions might just as well 
stay at home, it was said. 


Hight regional meetings were 
held this week in North Dakota 
by the Northwest Petroleum As- 
sociation, and ten meetings will 
be held next week in Minnesota, 
to ascertain opinion of jobbers 
on the proposed voluntary code 


Discussion by the North Da- 
kota jobbers on provisions of the 
proposed voluntary marketing 
code centered on Rules 3, 7, 17. 
and 18. 


Jobbers were opposed to Rule 
1S exempting certain types of 
sales from code provisions, ques- 
tioned the wisdom of credit 
Rule 17 as being non-enforce- 
able, thought Rule 3 on below 
cost selling weaker than the 
similar rule in the NRA code, 
and were in accord with rules 
prohibiting selling and loaning 
of equipment. 








Days of Flush Town-Lot Fields 
Are Over in California 


By Jack N. Westsmith 
N. PLN. Staff Writer 


LOS ANGELES, Sept. 7 


EOLOGISTS and petroleum 
engineers offer very diver- 
gent estimates as to the 

extent of California’s possible 
crude oil reserves. Their opin- 
ions differ radically as to which 
geological horizons present a 
reasonable chance of providing 


future supplies of petroleum 
products. As a result, their 
views range from the extreme 


pessimism that predicts early 
exhaustion of crude supplies to 
an equally extreme optimistic 
view that the reserves of the 
state are practically inexhausti- 
ble. The more’ conservative 
among them point out that geo- 
logical age is not the determin- 
ing factor but that structure 
plays a dominant, if not predom- 
inant, part. To this, their op- 
ponents reply that too great re- 
liance upon structure has on 
more than one occasion caused 
geologists to condemn territory 
that afterwards proved highly 
productive. All geologists, how- 
ever, admit that only exhaustive 
exploratory work can determine 
which of these conflicting 
guesses is nearest the truth. 


In contrast to this chasm that 
separates the standpoints of ex- 
perts on possible reserves, we 
are on fairly solid ground when 
discussing the extent of proven 
reserves of the state. Work un 
dertaken by the staff of the oil 
umpire during the past three 
years has consisted largely of 
factual investigations of indi- 
vidual wells and the under- 
ground reservoirs from which 
they draw supplies. Decline 
curves and other engineering 
data prepared by them as a re- 
sult of their studies are gener- 
ally accepted as a reasonably 
satisfactory basis on which to 
build legitimate estimates of ul- 
timate yield. Statistical tables 
prepared by that organization 
provide an interesting, and prob- 
ably fairly accurate, estimate of 
what crude oil supplies are now 
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held in these natural reservoirs. 
These tables also tell us in 
whose hands these crude re- 
serves are held. 

The following table, showing 
the percentage of estimated po- 
tential production held by vari- 
ous groups of California oil 
operators, is based on engineer- 
ing work done by the staff of 
the oil umpire and included in 
its report for May, 1935. 


Percentage of Estimated Potential 
Production, in Barrels Daily, Owned 
by Major, Minor and Independent 
Companies in All California Fields 


MAJOR COMPANIES 


AGBOCIBCOG GON CO: sic acesscescsstesccee 4.09 
General Petroleum Corp. .......... 3.65 
RICHHCIA OF CO. .cccccccoscesscccss 1.09 
EE OO evs ckéSuiseswnssssenesss 9.13 
Standard Ol) CoO. .cccccsiscsssccescces rt BS Ue | 
AO cs hea eseiecsenees 2.66 
RTE OPE ISG: accessing 11.24 

53.03 

PRINCIPAL MINOR COMPANIES 
BAYRBGRIT Cll COs 6 .ncccis cece scecsessvace 1.19 
le ai LL t | ce ae enree 2.24 
Chanslor Canfield- 

Midway Gl C0.. 2.c05sciccesctescex .86 
Continental Oil CO; ........sevcssorssss 1.32 
Getty, George F., INC: ....6:..00s6055. 46 
Fronoluln Oil COPD; ..iccceseccesccasese 1.68 
Kettleman North Dome Associa- 

IB Rn ee Cree fe panera Rr PES 10.27 
Pacific Western Oil Co. .............. 1.33 
Petroleum Securities Co. .......... 1.04 
Rid: Grande Oil Ce... <.ccciissceciccss. . Wet 
SUPSTION OM CO. cccevesincdicisccers 3.59 

24.79 


ALL OTHER COMPANIES 
Ethical Independent Producers.. 18.60 
Recalcitrant Producers (Forty 

producers with greatest ex- 
in RNASE ERA RR re Raa A oe Rate 3.5 


os) 


Oo ow ; 


i 
0 
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Total all companies .................... 1 


The above table does not pre- 
sent a complete picture of crude 
oil reserve ownership, as it does 
not take into account extensions 
of the area of present proven 
fields or deeper drilling in these 
fields. A number of the major 
companies, as well as a majority 





of the leading minor companies, 
possess very valuable acreage 
of highly probable productive 
character. Honolulu Oil Corp., 
Continental Oil Co. and Bel- 
ridge Oil Co. are known to own 
in fee, or control by lease, large 
tracts of the best prospective oil 
lands in the state. 

The fact also must be stressed 
that developed reserves, placed 
by this authority at 1,337,605,- 
000 barrels, include only the ex- 
pected recovery from wells that 
are now producing. They do not 
include production, estimated at 
1,383,575,000 barrels, that can 
probably be secured by future 
drilling on what is rated as prov- 
en acreage. Thus combined po- 
tential and probable production, 
constituting total estimated re- 
serves, amount to 2,721,180,000 
barrels. Adding the accumulat- 
ed past production to January 1, 
1935, amounting to approxi- 
mately 4,250,000,000 barrels, 
we have an estimated ultimate 
recovery of nearly 7,000,000,000 
barrels. 

One geologist has summed up 
the whole situation by saying 
that we have eaten two-thirds 
of our cake and the other third 
is on the table or in the cup- 
board. He adds that no one can 
tell what other good things are 
also in the cupboard. 

In summary, it might be said 
that major coimnpanies, together 
with leading minor companies 
that are integral parts of domi- 
nant national interests, control 
practically all proven or prob- 
able California acreage. Be- 
cause no accurate estimate can 
Ye made of the acreage of the 
state that should be classed as 
‘‘possible’’ reserves, no reliable 
figure can be named for the per- 
centage of this possible acreage 
owned by major companies or 
by independent operators. 

Most of the land that could be 
included in an optimistic state- 
nent of hidden oil reserves is 
in large blocks, owned in fee by 
strong interests, and would not 
be sold or leased to any but con- 
servatively managed companies. 
The productive horizons, 
if found, would probably be at 
great depth and entail both ex- 
ceptional engineering skill in 
development and large initial 
investment. 

Until drilling equipment has 
been greatly improved, engi- 
neering practice standardized, 
and all operating procedure sim- 
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Map showing location 
of various fields in the 
three great producing 
districts of California, 
see accompanying table 
for names of fields as 
numbered, Fields with 
smallest remaining re- 
serves are enclosed 
with dotted lines, fields 
in their prime are solid 
black while fields not 
yet fully developed are 
shaded 


plified so that holes can be 
drilled to a depth of 12,000 feet 
without serious mechanical dif- 
ficulties, no repetition of town- 
lot drilling on a large scale can 
be anticipated. 

Present indications are that 
we have passed the era of impor- 
tant flush fields in town-lot 
areas. In the Los Angeles Basin 
one or two districts are believed 
to offer possibilities for inten- 
sive drilling under diversified 
ownership, but these areas are 
not considered extensive or 
likely to be highly productive. 

Curtailment records show 
that the existing flush fields are 
being rapidly depleted and that 
when opened up as a result of 
the general ignoring of prora- 
tion schedules, they failed to 
produce anything like their as- 
sumed potentials. The policy 
of the owners of properties in 
these flush fields has been to 
produce their wells to the point 
of exhaustion regardless of the 
market demand or the price re- 
ceived for the oil, and with no 
attention paid to the possibility 
of greater ultimate recovery by 
less intensive drilling or de- 
layed production. During the 
past ten years a succession of 
town-lot fields, with flush pro- 
duction, has offered promoters 
of this type an opportunity to 
exploit the industrv as well as 
the public. No similar develop- 
ment appears probable in fu- 
ture. 

In this connection and as a 
point that has some bearing on 
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the question of future reserves, 
interest attaches to the fact that 
prior to ten or twelve years ago 
discoveries of important Cali- 
fornia fields were made in al- 
most every instance by major 
oil companies or by operators 
that later formed the nucleus 
of major companies. With only 
one or two exceptions, present 
leading California oil companies 
were formed by the combina- 
tion of independent producers 
that either were unable to op- 
erate successfully as individuals 
or were ready to sell their hold- 
ings to more capable or ambi- 
tious men. 


Under skillful and conserva- 
tive management, these com- 
panies have discarded any de- 
structive tactics that may have 
clouded their carly careers, 
have expanded their ownership 
of actual or potential produc- 
tive lands and have become 
completely integrated units, 
with well-rounded out facilities 
in production, refining and mar- 
keting. 

With success and an assured 





HIS is the second of a series of 
'Tavadn discussing present fac- 
tors in the oil industry in Cali- 
fornia which may tend to in 
fluence the future of the industry 
there as well as the effect Cali 
fornia may have on oil markets 
east of the Rocky Mountains. 

The first article in the series was 
published in the issue of July 24. 











position in the industry, there 
has also come a tendency to rest 
on their oars and a disinclina- 
tion to pioneer or to venture into 
territory that appeared ques- 
tionable. They have been con- 
tent to allow others to blaze the 
trail and have, thereby, avoided 
the heavy losses suffered by in- 
dependent operators who have 
drilled a majority of unsuccess- 
ful wildcat projects. 

Probably, on balance, their 
course has been a wise one but 
it has resulted in a loss of lead 
ership. It has given to inde- 
pendent operators and outsiders 
the opportunity to discover prac- 
tically all the new fields of the 
past ten years. Eastern com- 
panies, or their affiliates, dis- 
covered Seal Beach, Fruitvale, 
Elwood, Kettleman Hills, and 
Playa del Rey. Even the com- 
paratively unimportant Moun- 
tain View and Round Mountain 
fields were discovered 
by independent operators. Thus, 
five of the seven recent impor- 
tant discoveries made in Cali- 
fornia must be credited to ma- 
jor companies controlled by 
out-of-state interests, and the 
remaining two have _ passed 
largely into the hands of mem- 
bers of the same group. 

Discovery of new fields in re- 
cent years has required the com- 
bination of adequate financial 
backing, skilled geological and 
engineering supervision, and a 
readiness to venture off the 
beaten track. Most town-lot 
promoters possess the last 








named qualification in a highly 
developed form, but are usually 
totally lacking in the other two 
requirements. The probability 
that they will be able to find 
new and attractive fields of op 
eration in the future is there- 
fore, remote. 

In considering California’s 
developed reserves, we may con- 
veniently divide the fields into 
three groups, representing those 


that have already yielded a 
large percentage of their esti- 
mated ultimate output, those 


that are at their prime or that 
still have relatively large re 
serves, and finally those that 
contain the state’s largest re- 
serves or that are, at present, 
not fully developed. 

Fields in the first group in- 
clude Belridge South, Coalinga 
Kast and West, Kern River, 
Lost Hills, McKittrick, Wheeler 
Ridge in the San Joaquin val- 
ley; Summerland and the Ven- 
tura-Newhall areas in the 
Coastal Counties; Coyote East, 
Lawndale, Los Angeles-Salt 
Lake, Montebello, Potrero, 
Richfield, Rosecrans-Athens, 
Torrance-Hermosa, and Whit- 
tier in Los Angeles Basin. 

Fields that still have relative- 
ly important reserves include 
Kruitvale, Kern Front, Midway- 
Maricopa, and Round Mountain 
in the San Joaquin Valley; El- 
wood, Santa Maria district and 
Ventura Avenue in the Coastal 
Counties; and Brea-Olinda, 
Coyote West, Dominguez, Hunt- 
ington Beach, Inglewood, Long 
Beach, Playa del Rey, Santa Fe 
Springs, and Seal Beach in the 
Los Angeles Basin. 

Fields that contain the largest 
reserves or that are, at present, 
not fully developed, include 
Kettleman Hills North and Mid- 
dle domes, Elk Hills, Belridge 
North and the Mountain View- 
Edison area in the San Joaquin 
Valley. San Miguelito, just west 
of Ventura Avenue in the Coast- 
al Counties, might also be in- 
cluded. 

As will be seen by the accom- 
panying table, fields in the sec- 
ond group still hold nearly half 
the state’s developed reserves. 
All of the other half is held in 
the fields in the third group. Ex- 
cept at Huntington Beach, Long 
Beach, Mountain View, Playa 
del Rey and Santa Fe Springs 
these resources are owned or 
controlled to a large extent by 
major companies. 
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GROUP 1 


Fields that have wlready yielded a 
large percentage of their estimated 
ultimate output. 

Estimated 
Reserves 
San Joaquin Valley Bbls. 


6,500,000 
49,250,000 
16,100,000 
10,100,000 

§ 500,000 

955,000 


6 Belridge South 

1 Coalinga East and West 
13 Kern River 
4 Lost Hills 

? MeKittrick 
Wheeler Ridge 


91,405,000 
Coastal 


20 


Counties 
Summerland 
22 Ventura-Newhall .. 13 


70,000 
200,000 


13,570,000 
Los Angeles Basin 
29 Coyote East 
23 Los Angeles-Salt Lake 
24 Montebello ............ | 
30 Richfield 
43 Rosecrans-Athens . 
3&8 Torrance-Hermosa 
25 Whittier 


7.150,000 

655,000 
7,600,000 
agvasmisacaxeen teas TS,500 000 
5,100,000 
14,500,000 
2 50,000 


H6H,355,000 


Total of Group 1 ......:. 171,330,000 


GROUP 2 
Fields that are in their prime or that 
still have relatively large reserves. 


San Joaquin Valley 


LZ PRGREVRIC  «okcessnccssceees 24,670,000 
11 Kern Front ...... ; 20,100,000 
9 Midway-Maricopa ........ 195,500,000 
10 Mount O80 .......6.06.56 54,450,000 
14 Round Mountain 31.500,000 


$26,220,000 


Coastal Counties 


ES AGRE ye cceesssciessss 2,700,000 
TDS BOUWOON ciedkicekcds hss 45,400,000 
17 Santa Maria district .... 46,500,000 
21 Ventura Avenue 


Perr 145,500,000 
250,100,000 


Los Angeles Basin 


26 Brea Olinda $¥ RO0,000 
28 Coyote West ............ .. 52,500,000 
34 DOMINBUGCE ...660..0000500 97,300,000 
37 Huntington Beach 90,700,000 
ee 51,100,000 
35 Long Beach .............. 161,600,000 
31 Playa del Rey ............ 33,500,000 
27 Santa Fe Springs ..... 71,200,000 
SO SOG BGORCH ...i5ccscccsccecs. 26,200,000 


632,900,000 


EMO mcsecenicceads 

GROUP 3 

Fields that contain largest reserves or 

that are, at present, not fully 
developed. 

San Joaquin Valley 
5 Belridge North 
ae | ay: || Yr 
3 Kettleman Hills Mid- 

Sl eit | ; 
2 Kettleman Hills North 
Dome 


Group 2 1,.209,220,000 


115,830,000 
195,000,000 


25,500,000 


920 000,000 





15 Mountain View-Edi- 


son 


59,990,000 


Group: 3. TOtah sccsccsesecins 1,311,880,000 
RECAPITULATION 
San Joaquin Valley 
Group 1 91,405,000 
yroup 2 326,220,000 
CS kidiisiei errors 1,311, 880,000 


1,729,505,00» 

Coastal Counties 
Group 1 
Group 2 


1 S20 70,000 
250,100,000 
263,670,000 
Los Angeles Basin 


Group 1 
yroup 


§6,355.000 


632,900,000 


to 


699,255,000 
Re- 


Effective Date of Truck 
Law May be Delayed 


WASHINGTON, Sept. 9. 
Within a week the Interstate 
Commerce Commission expects 
to decide whether the new bus- 
truck law will be put into effect 
Oct. 1. The ICC is authorized 
to move the effective date back 
as far as April 1, 1936. 

The determining factor 
whether some way of financing 
operation of the new law can be 
worked out. Funds for the new 
law were included in the ap- 
propriation bill killed by the 
late Senator Huey Long’s fili- 
buster the night Congress ad 
journed. 

All trucks moving 
state commerce are subjected to 
certain safety requirements and 
regulation of maximum hours 
of employment for drivers un- 
der the new law. Persons in the 
oil industry engaged in the 
business of hauling petroleum 
products probably will come un- 
der regulations for common and 
contract carriers. Certain com- 
mission agents, owning their 
own trucks, may be classed as 
“contract carriers.”’ 

Propose New Refinery 

TULSA—Scott City, Kansas. 
business interests have received 
a proposal from J. K. MacKin- 
non, formerly of Globe Oil & 
Refining Co., to assist in finane- 
ing a 2000 barrel skimming 
plant. Scott City men are asked 
to lend $15,000 to match the 
$40,000 which backers of the 
enterprise have in hand. 


Total State 
serves 


Known 


2,692,430,000 


is 


in infor 
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California Method For Determining Reid 
Vapor Pressures Of Gasolines 


By R. R. Crippen* 


Recently the American Society for Testing Mate- 
rials, the Natural Gasoline Association of America, 
and The California Natural Gasoline Association 
have undertaken definite programs of research to 
simplify the Reid Method, and to more exactly de- 
fine the conditions of the test. 


The author here outlines the development of the 
particular details of the method as developed in the 
Pacific Coast region, with a discussion of some of 
the geographical factors which influenced this de- 
velopment, and consideration of the variables 
which affect results obtained under different con- 
ditions. 


oil and its corollaries, natural gas and nat- 

ural gasoline, is restricted to a relatively 
small area, divided into well defined districts. 
This geographical factor has effected a close 
relationship between centers of production and 
refining, which in turn made the early develop- 
ment of transportation of oil, gas, and natural 
gasoline by pipeline from productive areas to 
refining centers a particularly feasible propo- 
sition. From the standpoint of the natural gaso- 
line manufacturer, this favorable situation was 
furthered by the fact that the major producers 
of natural gasoline are closely integrated de- 
partments of the large companies carrying on 
refining and pipeline operations. 


With the advent of rectification, the natural 
gasoline industry became vapor pressure cons- 
cious. The economic advantages of centralizing 
this operation, usually under the control of the 
refiner, were soon realized with the result that 
a market for unrectified, or only partially recti- 
fied natural gasolines was speedily developed. 
Today this somewhat unique feature of market- 
ing natural gasoline represents a considerable 
portion of the total Pacific Coast production of 
the commodity. 

Undoubtedly the early availability of systems 
of storage and transfer under pressure played 
an important part in this development. No direct 
data are readily available, but it is conserva- 
tively estimated that at least 80 per cent of 
present production is handled through com- 
pletely closed systems of pressure storage, 


* THE Pacific Coast region the production of 


*Chairman, Committee No. 3, Compilation of Gasoline 
Tests, California Natural Gasoline Ass’n. 
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transfer and reception in the course of Pacific 
Coast operations. 


Outline of Present Test Standards 


Briefly, the Reid test consists in filling by 
some definitely specified method a metal cham- 
ber of about 150-milliliters capacity (Fig. 1) 
with the sample to be tested, followed by at- 
taching a second chamber, filled with air under 
atmospheric pressure and known temperature, 
having four times the volume of the sample in 
the gasoline chamber. The air chamber carries 
a suitable pressure gauge. 

The assembly is then immersed completely 
up to the gauge in a water bath maintained at 
100° F., +0.5° F., with sufficient agitation by 
shaking until equilibrium between liquid and 
vapor is obtained and the gauge reading be- 
comes constant. The air captured in the air 
chamber balances the pressure of the at- 
mosphere exerted upon the outside of the Bour- 
don tube, so the gauge registers only the in- 
crease in pressure due to vaporization of the 
sample and the reading is thus given directly in 
pounds absolute. 


* * * * * * 


Under the provisions of A.S.T.M. Method 
D 323-32T, samples to be tested are taken di- 
rectly into the gasoline chamber from the origi- 
nal source of the material or from intermediate 
containers by any one of four optional methods 
which might prove most applicable under the 
conditions encountered in practice. From the 
outset it was considered necessary to provide 
two types of gasoline chambers with the appa- 
ratus in order to meet the varied conditions 
under which samples would be taken through- 
out the industry. 

Fig. 1 (a) shows the so-called open or at- 
mospheric pressure type of gasoline chamber, 
while Fig. 1 (b) shows the closed or pressure 
type. It is readily apparent that the closed-type 
chamber is more flexible in application than the 
open one, because, by closing the small valve at 
the bottom and allowing the large valve to re- 
main open, the closed chamber essentially be- 
comes an open one. 


The standard method designates the four 
types of sampling as: 

(a) by immersion. 

(b) by pouring. 

(c) by pressure transfer. 

(d) by water displacement. 

In Fig. 2 various applications of some of these 
methods are diagramed. (a) shows sample by 
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immersion from open tanks or tank cars. (b) 
and (c) show sampling by pouring as usually 
appled to relatively low vapor pressure materi- 
als sampled in intermediate containers of the 
open type. (d) and (e) show methods for 
sampling from sources under pressure, either 
directly from the source (d) or from an in- 
termediate container of the closed type (e). 
Sampling by water displacement is not shown, 
but simply consists in previously filling the 
chamber with water and displacing it with 
sample under conditions in practice necessitat- 
ing such procedure. 

With the development of closed systems un- 
der pressure for the storage and transfer of 
natural gasoline in California, often involving 
the handling of highly volatile stocks, the nat- 


ural tendency has been toward development of: 


pressure sampling methods in general. This 
trend is exemplified in the publications of the 
California Natural Gasoline Association bearing 
on the subject, such as Bulletin T. S. 32 on 
sampling methods, and Bulletin T. S. 341 on 
tank gauging for pressure storage. (1) (2). 

Variables Encountered in Making the Test: (3) 

As mentioned previously, the test is subject 
to many variables, dependent upon the condi- 
tions governing the procedure under which it 
is made. These variables may be roughly di- 
vided into three groups: (1) variations in 
sampling procedure, (2) mechanical variables 
associated with the apparatus and test pro- 
cedure, and (3) inherent variables in relation 
to the nature of the test. 

It is apparent that the various types of op- 
tional sampling offered in the existing standard 
method could scarcely be considered to yield 
comparable conditions under which samples 
might might be obtained. Therefore it is evi- 
dent that results obtained by different methods 
of sampling applied to the same material, par- 
ticularly of high volatility, would not be ex- 





pected to yield duplicable results. This being 
the case, in practical effect, the four optional 
methods of sampling offered in the procedure 
really constitute four different tests in one 
method. Such a situation could easily lead to 
confusion, but apparently no serious complica- 
tons along this line have developed on the Pa- 
cific Coast. Sampling methods in this region are 
rather clearly defined as to their application. 
Another factor entering the sampling problem 
is the question of the temperature at which the 
sample is taken into the apparatus. With the 
exception of the pour sample procedure, no 
definite temperature is specified for this phase 
of the test in the present method. This question 
is of some importance, even in pressure 
Sampling, as will become evident in subsequent 
discussion. Theoretically, on a _ gasoline of 
about 22 pounds, a difference of 40° F. in tem- 
perature of sample introduced under pressure 
(without change in composition) will cause a 
variation of two-tenths of a pound, or about 


0.9%. This has been borne out substantially in 
practice. Ordinarily this factor is of little 


practical significance as sample withdrawal tem- 
peratures will usually be fairly uniform in 
normal practice. 

Another point of greater significance is often 
involved in pressure sampling where an inter- 
mediate container is used. After withdrawing 
the sample into such a container, it is the usual 
practice to create a vapor space in it to avoid its 
rupture by thermal expansion of the liquid. 
Subsequently this vapor is recondensed by apply- 
ing water pressure preparatory to displacing the 
liquid into the gasoline chamber. However, un- 
less the container is agitated, the composition of 
the liquid will not be uniform and any sample 
withdrawn will not be representative. Lighter 
components of the sample will be concentrated 
in that portion of the bomb in proximity to the 
vapors before their recondensation. Table 1 
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shows a characteristic series of results on a 
twenty-two-pound material] revealing this error. 

Mechanical variables are due chiefly to con- 
trollable factors such as inaccuracies in con- 


Table 1 
Errors in Reid Results Due to Vapor Space 
In The Pressure-Type Sample Container 
Unrectified Natural Gasoline 


struction of apparatus 
inter-chamber volume ratio. 
effect of variation in inter-chamber ratio 
upon results obtained with various types of 
materials. In general it has been found that 
the present specification of 3.8 to 4.2 is adequate 
for low vapor pressure stocks or well rectified 
natural gasolines. However, a considerable 
variation is shown with unrectified stocks of as 
low as 19 pounds. Therefore the ratio should be 
mechanically adjusted to as close to 4.0 as 
possible in order to meet all possible types of 


resulting in improper 
Table 2 shows the 





‘Successive tests taken from % Error 
same container previously Based on 
having a vapor space —_ Eres materials. 

Test No. 1 22. : By? uSidie ce : 
Test No, 2 21.9 Ib. + 2.82 In using the 
Test No. 3 21.3 Ib. 0.00 essential to be 
Test No. 4 23.2 1D. — 0.47 
Test No. 5 21.3 ID. 0.00 


Table 2 


pressure-type apparatus, it is 
sure that the fittings screwed 


into the gasoline chamber to carry the valves do 


iffect of Varying Interchamber Volume Ratios on Reid Results from Various Types of Gasolines 


WIS HOIUIAP esc csiateecrevinscsssens ; 2.5 
PRP NCI ac recatesidc Stucecerdeeininass 
MOCtINGG WNStULPAl q...5...c.cceccesce. 
Unrectified Natural 
Unrectified Natural 
Unrectified Natural 


(a) Sampling by Immersion: 


Pressure Method of Test 


Total Diff. Diff. 3.8-4.2 
3.0 3.5 4.0 4.5 5.0 Lbs. %@4.0 Lbs. %@4.0 
NRAN® 9.6 9.6 9.5 9.5 0.) 1.04 0.0 0.0 
24.5 24.4 24.3 24.3 24.0 0.5 2.06 0.0 0.0 
<— 19.6 19.3 18.8 18.1 1.5 7.77 0.6 3.11 
52.6 51.4 50.4 49.5 48.6 4.0 0.79 0.8 9.16 
61.5 61.0 60.2 59.4 58.5 3.0 0.50 0.7 0.12 
Figure 2 
Methods of Sampling Reid Vapor Pressure 
(b) The sample is taken in an in- (d and e) The similarity between 
termediate container. A stopper, car- arrangements (d) and (e) is evident. 
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(a) The gasoline chamber is sus- 
pended in the liquid to be sampled and 
is then lowered and _ raised until 
full. It is then withdrawn, emptied 
and refilled in the same manner. The 
air chamber is immediately attached. 
The pressure-type chamber may be 
similarly used where occasion de- 
mands. In this case the %” valve may 
be closed instead of attaching the air 
chamber. 


(b) Sampling by Pouring: 





Lo 








Air 
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rying two pieces of glass or metal tub- 
ing as shown, is then inserted and the 
container inverted. The tube deliver- 
ing the sample is long enough to reach 
the bottom of the gasoline chamber, 
thus reducing turbulence. Both con- 
tainer and chamber may be _ re- 
frigerated if required. Air from the 
atmosphere displaces the sample as it 
flows from the container. 


(c) Sampling by Pouring: 


Water 





— 





~-=- = 














(c) This arrangement is similar to 
(b) except that water under pressure 
displaces the gasoline from the con- 
tainer. Where the _pressure-type 
chamber is adapted to this method, it 
is advantageous to connect the delivery 
tube directly to the small valve at the 
bottom of the chamber. 


(d) Sampling under Pressure: 


Also between (c) and (e), where the 
only difference is type of equipment. 
The pressure-type chamber is directly 
connected to the source of sample un- 
der pressure by the small valve at its 
bottom. The small valve is opened 
and the large valve is closed. The 
valve on the sample tap is then fully 
opened. 


(e) Sampling Under Pressure Water: 


Water 








The large valve the chamber is 


on 
then opened only sufficiently to vent 
the air from the chamber and con- 
nections without appreciable diminu- 


tion in system pressure. A volume of 
gasoline equal to twice the capacity of 
the chamber is allowed to purge 
through after all air bubbles have 


been vented. The valves are then 
closed and the chamber is discon- 
nected. 
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not project inside sufficiently to create shoulders 
which would prevent proper purging or create 
air pockets in the apparatus. 

Another mechanical variable is inaccurate 
bath temperature. On a 25-pound gasoline a 
total variation of 1° F. in bath temperature (as 
specified in the present procedure) will produce 
a variation in results of 0.8 pound, or about 3%. 
Therefore bath temperature should not be a?- 
lowed to vary more than a total of 0.2 degree 
from 100°F. during a test, and final reading 
should only be taken at exactly 100°F. This 
entails the use of a suitable and accurate ther- 
mometer and is a strong point in favor of 
automatic control of bath temperature. 


Selection of a pressure gauge of suitable 
range and maintaining it in an accurate con- 
dition is essential to accurate and concordant 
results. From the refining interests there is 
considerable current complaint of the short life 
of gauges due to corrosion in dealing with 
cracked distillates. This is a problem ap- 
parently open to study by gauge manufacturers. 
Corrosion of the rest of the apparatus is gen- 
erally being overcome by use of special alloys in 
fabricating and assembling the chambers and 
fittings. 

These and other mechanical variables may be 
overcome by strict adherence to adequiate 
standards. Special .attention to them and 
similar difficulties is being given by Committee 
No. 3 of the California Natural Gasoline Asso- 
ciation in the course of a comprehensive study 
of the test. 

The inherent 


variables involved may be 


Table 3 


Variations in Reid Results Due to Difference in 
In Initial Temperatures of the Air Chamber. 
The Application of Standard Factors Does 

Not Correct Accurately for Thermal Ex- 
pansion of Air Because of Air Solubility 
Effects on Pressure Samples During 
the Test. 


Initial Corrected Diff. - 
Temp. of Reid Initial 

Air Vapor Temp. % 
Material Chamber Pressure 100° F Dev. 
Unrectified natural 100° F 45.651b. 0.00 o 
Unrectified natural ... S5°F 45.30 1b. 0:35 6:8 
Unrectified natural ..... 70° F 45.25 1b. 0.40 0.9 
Unrectified natural ... 45°F 45.00lb. 0.65 1.4 
Unrectified natural .... 32°F 44.901lb. 0.75 1.6 
Rectified natural ......... 100° F 25.6 lb. 0.0 oe 
Rectified natural ........ 90°F 25.5 Ib. 60.1 0.4 
Rectified natural ....... 80°F 25.4 Ib. 0.2 0.8 
Rectified natural ...... 70°F 25.3 th. 6:3 1.2 
Rectified natural ......... 60°F 25.2 lb. 0.4 1.6 
Rectified natural 100° F 16.25 1b. 0.00 i 
Rectified natural ....... 60°F 16.101b. 0.15 0.9 
Rectified natural 50°F 16.101b 0.15 0.9 
Rectified natural ..... a2” 16.05 lb 6:20 2:3 
Pressure distillate ...... 100° F 16.8 lb. 0.0 weds 
Pressure distillate 80° K 16.7 Tb. 6:1 0.6 
Motor fuel ........<...:..:. 100° F 11.9 ih. 0:6 Bre 
Motor TUCl ........066..6..86.. 80° F 11.8 Ib. 0.1 0.8 
eS ga en 32° fi 11.7. i. 03 se 
Motor fuel ................. 100° F 8.0 lb. 0.0 ie 
Motor fuel ................. 80° k 8.0 lb. 0.0 0.0 
Motor fuel 32° fk 7.9 ib 0.1 1:3 
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thought of as centering around failure to secure 
a constant volume relationship between the air 
and gasoline. Assuming that the proper inter- 
chamber volume ratio has been obtained in con- 
struction of the apparatus, this relationship is 
still subject to change due to the effects of 
thermal expansion of the liquid in the gasoline 
chamber, flash vaporization of lighter com- 
ponents from the sample, and solubility effects 
between sample and air. Indirect factors are 
saturation of the sample and air with moisture 
during the test and thermal expansion of the air 
as related to its solubility in the gasoline result- 
ing from increased pressure, 


In that these factors are at present being 
studied in the course of the various programs 
directed toward modification of the test pro- 
cedure, there is little conclusive data available 
regarding their effects. The effect of thermal 
expansion of the air toward increasing the total 
pressure is offset at present by applying an 
additive correction to the final test results. This 
correction is derived mathematically from the 
gas laws. This suffices very well for samples 
handled by immersion or pouring, as such 
samples are more or less saturated with air to 
begin with, but it does not take care of air-free 
samples taken under pressure. Such samples 
take up air from the air chamber to an extent 
dependent upon conditions surrounding the test. 
The net effects of this are shown in Table 3, 
where it is evident that in extreme cases errors 
of the order of 1.5% may be encountered. 


It has been suggested that the difficulty may 
be overcome by presaturating the sample (at 
some convenient fixed temperature) with air be- 
fore introducing it into the apparatus. This of- 
fers interesting possibilities, but there are some 
apparent difficulties attached to securing pre- 
saturation of a highly volatile sample under 


practicable conditions, without changes in 
composition resulting from losses due _ to 
vaporization. Whether such change in com- 


position would be of any moment remains to be 
investigated. Another measure which might be 
taken to reduce this effect toward a constant 
basis would involve heating the air chamber to 
approximately 100°F. before attaching it to the 
gasoline chamber and at the same time 
eliminate the arithmetical correction. Such a 
measure would probably have little significance 
in a test on a sample transferred by pouring or 
taken by immersion, but might be important 
when applied to a test on an air-free sample. 


Aside from its possibilities as a measure to 
reduce variables in test conditions, presaturation 
of the sample is of interest from another stand- 
point. Table 4 shows the theoretical approxi- 
mate increase in vapor pressure due to satura- 
tion of samples with air. Inasmuch as the re- 
finer is interested in blending the proper amount 
of a natural (probably in air-free storage) with 
a motor fuel stock, to yield proper carburetion 
characteristics in a finished fuel which will 
eventually becomes saturated with air, it might 
prove more convenient for him to deal entirely 
with values obtained on air-saturated samples in 
computing the blending relationship. The 
natural gasoline manufacturer may be faced 
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WANT TO CUT HOSE COSTS? 


ERE is one very easy way to prove 
H that Goodyear Style S Gasoline 
Hose lasts longer — cuts replacement 
costs. 


Put a length or two to work on your pumps 
alongside any other hose 
service-life. 





and compare the 


Many gasoline marketers have already made this 
test — and are equipping with Goodyear Style S as 
a result! 


Strongest tube in any hose 


Goodyear Style S stands up longer because it is 
especially designed to overcome the two common- 
est causes of hose failure — breakage and abrasion. 


Premature breakage at the couplings is prevented 
by a new alloy metal tubing that will flex more 
times without breaking — with greater resistance to 
crushing—than any heretofore used. 

Greater protection against abrasion is provided by 
an outer jacket of highest quality heavy cotton cord 
—and its rubber lining is gasoline-resistant Good- 
year compound that does not stiffen and crack. 


THE GREATEST NAME 





G.T. M.-Specified 
Goodyear Style S Gasoline 
Hose for gasoline pumps 











Highest quality woven cotton 
cord jacket protects from 
abrasion and scuffing 





Special Goodyear 


eS rubber lining seals 


and encases tube 


New improved super-strong flexible 
metal tube resists breakage, especially 
at couplings 


Consult 
the 
Like all Goodyear 
products for the 
refining industry, Goodyear Style S Gasoline Hose, 
and Style W for tank trucks, are correctly specified 
to each installation by the G.T.M. — Goodyear 
Technical Man. This friendly expert will be glad to 
arrange a test on your pumps—just write Goodyear, 
Akron, Ohio, or Los Angeles, California —or the near- 
est Goodyear Mechanical Rubber Goods Distributor. 


FOR QUICK SERVICE 


stocks of Goodyear Style $ 





It pays to sell 


GOODYEAR 


FAN BELTS 
RADIATOR HOSE 


and other service-proved 


Gasoline Hose are carried in 


NEW YORK «+ PHILADELPHIA 
AKRON « ATLANTA 
CHICAGO «+ LOS ANGELES 
ST. LOUIS 


accessories 








Made by the makers of 


Goodyear Tires 








STYLE S GASOLINE HOSE 
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Table 4 


Theoretical Increase in Reid Vapor Pressure 
Due to Saturation of the Sample with Air 


Increase in V, P. 


Gasoline Saturated with Air @ 40° F, 60° F. 
Reid Vapor Pressure: 8 lb. 1.09 lb. 0.91 1b. 
Reid Vapor Pressure: 10 lb. 1.03 lb. 0.82 Ib. 
Reid Vapor Pressure: 12 lb. 0.96 Ib. 0.73 lb 
Reid Vapor Pressure: 14 lb. 0.90 lb. 0.64 Ib. 
Reid Vapor Pressure: 16 lb. 0.84 lb. 0.55 Ib. 
Reid Vapor Pressure: 18 lb. 0.77 Ib. 0.45 lb. 
Reid Vapor Pressure: 20 lb. 0.71 Ib. 0.35 Ib. 
Reid Vapor Pressure: 22 lb. 0.64 Ib. 0.26 lb. 
Reid Vapor Pressure: 24 lb. 0.58 lb. 0.16 Ib. 
Reid Vapor Pressure: 26 lb. 0.51 Ib. 0.07 Ib. 


with the problem of delivering a product of 
definite vapor pressure specification at point of 
delivery under conditions where the material 
will become air-saturated en route. 

in view of the apparent need for the develop- 
ment of a Reid test providing for presaturation 
of the sample with air, it would follow that al- 
ternative methods not including such a provision 
would have to be omitted from the procedure in 
order to avoid inevitable confusion in the proper 
application of the test to various problems. At 
the same time it is essential to secure repre- 
sentative samples and to avoid conditions en- 
tailing uncontrollable losses or other factors 
conducive to inconsistent test results. 


The problem does not appear simple in view 
of the fact that the California industry deals 
considerably in highly volatile materials dif- 
ficult to handle. Therefore, it may be advis- 
able to formulate two separate and distinct pro- 
cedures for handling the sample and conduct- 
ing the test under various conditions, supple- 
mented by specific definition of the applicability 
of each. This solution of the problem is being 
carefully studied by C.N.G.A. Committee No. 3. 


There does not seem to be any convenient 
means of controlling variables due to the so- 
called ‘‘piston effect’ caused by thermal ex- 


pansion of the gasoline under test. This and the 
factor of flash vaporization can to some extent 
be reduced toward a constant basis by specifying 
a fixed temperature for sample introduction. 
However such:a provision would be decidedly in- 
convenient in sampling directly at the source 
with the gasoline chamber. 

In spite of the numerous variables cited, there 


appears to be no serious discrepancy betweem 
test values obtained by different testers on the 
same material where sufficient care and atten- 
tion are given to details. Table 5 shows a series 
of typical results selected at random as de- 
termined by two different laboratories in the 


course of daily exchange of different types. of 
naturals. 


The existing standard method provides. that 
results shall agree within 0.5 pound. This 
means that results may vary between one per 
cent on 50-pound material to 5% on a ten-pound 
gasoline. No difficulty is encountered in meet- 
ing these requirements locally. In fact, as a 
result of the habit engendered by close control 
of rectification processes, failure to duplicate re- 
sults within 0.3 pound on ordinary 25-pound 
natural usually is a matter of sufficient concern 
to warrant immediate investigation of the dis- 
crepancies. Specifications sometimes stipulate 
vapor pressure control within 0.2 of a pound. 

Normal ability to control the test within close 
limits has led to the development of a number 
of empirical relationships (4) (5) between Reid 
vapor pressure and other properties of natural 
gasoline. 

In reviewing the general situation with regard 
to the development of the Reid test on the 
Pacific Coast, it is evident that, while there is 
considerable room for improvement through 
modification of test procedure, the industry is 
not faced with adverse situations resulting from 
confusion in the application of the various 
alternative provisions of the existing method to 
current operating problems. While it would be 
desirable to reduce the method to one set of- 
universally applicable conditions, apparent dif- 
ficulties exist, due to the widely variant nature 
of the materials to which the test is applied on 
the Pacific Coast. Inasmuch as there appears to 
be little trouble generally in obtaining 
duplicable and consistent results with the ex- 
isting method, any moves toward its revision 
should be made slowly and carefully, to avoid 
the damaging effects of possible confusion re- 
sulting from poorly considered changes. 


In the preparation of this review the writer 
wishes to acknowledge the help and generous 
co-operation of his fellow members engaged in 
the technical activities of the California Natural 
Gasoline Association, and particularly the work 
of Committee No. 3. This group, through hard 


Table 5 


Characteristic Duplicability of Reid Results by 


the 


Pressure Test Between Two Laboratories 


in the Course of Daily Exchange Operations. 


Laboratory 


‘“*“A"’ sampled direct from source, 


Laboratory ‘‘B'' sampled from intermediate pressure container. 


A B Diff. A Diff. A B Diff. 
Lbs. Lbs. Lbs. Lbs. Lbs. Lbs. Lbs. Lbs. Lbs. 
25.3 25.1 0.2 24.7 24.6 0.1 19.9 20.0 0.1 
25.2 25.2 0.0 24.8 24.8 0.0 20.2 20.0 0.2 
25.2 25.0 0.2 24.7 24.8 0.1 20.5 20.6 0.1 
25.3 25.4 0.1 24.9 24.9 0.0 20.0 20.1 0.1 
265.2 25.2 0.0 24.8 24.7 0.1 20.0 20.0 0.0 
25.5 25.4 0.1 24.7 24.5 0.2 19.6 19.4 0.2 
25.3 25.0 0.3 24.4 24.3 0.1 19.7 19.6 0.1 
25.5 25.6 0.1 24.7 24.5 0.2 20.1 20.3 0.2 
25.1 25.1 0.0 24.9 24.7 0.2 19.9 20.2 0.3 
25.3 25.2 0.1 24.1 24.4 0.3 20.4 20.3 0.1 
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The same to you— 


Here is what a Dubbs unit recently 
did in one run for one refiner 


Ran continuously for 732 hours and 
cracked 47,191 barrels of fuel oil of 26.2 
API gravity, and produced: 


55.5 per cent of Dubbscracked gasoline 
60 Gravity API 
391 Endpoint 
8.5 pounds vapor pressure 
67 octane number (Motor method) 


38.2 per cent of Dubbscracked fuel oil 
8.5 Gravity API 
245 Flash 
0.3 per cent BS & W 
170 Viscosity (Furol) at 122°F 
Gas and loss, 6.3 per cent 


The same to you—with Dubbscracking 


Universal Oil Products Co “7 ! 
Chicago, Illinois \@ FF 


Py Dubbs Cracking Process 


Owner and Licensor 
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and consistent effort, is endeavoring to further 
the position of the test, in its relation to all in- 
terests in the industry, by development of im 


proved methods for conducting it. 
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Visiting Around the Refineries 











By Arch 


solvent dewaxing unit, and of a solvent 
ibricating oil extraction unit by The 
Texas Co. at Port Arthur, Texas, at a total cost of 
about $1,000,000, following on the heels of other 
announcements of similar units in various parts 
of the country, is proof to the most skeptical of 
the certain adoption of solvent refining methods 
by the American refiner. 

With similar new units just started in opera- 
tion by the Gulf plant at Port Arthur, others in 
the Magnolia refinery at Beaumont, 20 miles 
away, a considerable concentration of solvent 
refining capacity is now, or will soon be operat- 
ing in the Texas coastal area, long a large re- 
fining center. 

It is estimated that at least 75 per cent of the 
American demand for motor lubricants can now 
be supplied from plants employing solvent meth- 
ods of the new types. Note that we say can 
be supplied; we have no information that indi- 
cates that this percentage of oils actually sup- 
plied actually comes from such units. It is no- 
table also that the number of inquiries of job- 
bers, wholesalers and blenders, for oils refined 
by solvent methods is steadily increasing. This 
indicates either a demand from consumers for 
such oils, or an attempt by marketers to cap- 
italize on the introduction of a new type of 
product to their clientele. 


é NNOUNCEMENT of the construction of a 


UPER-CHARGER equipped racing cars will 

be permitted to participate in the 1936 races 
at Indianapolis Speedway. This is a reversal 
of the decision of a few years ago, when such 
equipment was outlawed on the historic track, 
and is a good indicator of the trend of automo- 
tive development. 


A few years ago the contest board of the 
A. A. A. decided that super-chargers should not 
be permitted. The reasons for eliminating this 
remarkable aid to fast motoring are not known 
to the writer, but it is supposed that the chief 
reason probably was the patent setup covering 
the design and use of superchargers, the embry- 
onic stage of their development, and the wish 
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to give each competitor an equal chance. 

However, the situation is radically changed 
this year. Auburn attaches a supercharger to 
a 115 h.p. motor, and it immediately becomes a 
150 h.p. plant. Graham does the same thing to 
its powerful eights, attaining 140 h.p. or more, 
and both designs producing speeds faster than 
any human has any cogent reason to travel ex- 
cept on a race track. 


It is understood that two other manufacturers 
are planning supercharged engines for 1936. It 
is apparently written on the cards that all but 
the cheapest cars will be using superchargers 
either as optional or as regular equipment with- 
in a very few years. It is therefore proof of 
the closeness with which the contest board 
keeps its ear to the ground of motor develop- 
ment, when it passes a decree that superchargers 
are to be permitted to race. It also probably 
means that every racing car used will be 
equipped with a supercharger, in 1936. By no 
other known means can the same power be 
developed in engines of the maximum specifica- 
tions permitted. 

It is also understood that the total fuel con- 
sumption will be set at 37% gallons, maximum 
for the next race. That will require still more 
careful design to approach the limit as closely 
as possible, in the 1936 racers, and to give the 
car a fighting chance of winning. Verily, these 
races are won and lost more and more on the 
drawing boards and with the slide rules of the 
engine designers. 


EPORTS are heard of another European proc- 

ess which is attempting to ‘“‘break into” the 
American petroleum industry. This is the Acti- 
carbone process, for the extraction of gasoline 
from natural gas. According to press releases 
from 25 Broadway, the process has been used 
for ten years in Europe, and is claimed to be 
very highly efficient and economical in opera- 
tion. 

Standard units are available in capacities 
ranging from 2000 to 12,000 gallons per day, 
operating at either high or low pressure; larger 
units are designed on contract. 
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Deep display 
in Traverse City, Mich. 
of green. 


WASHING 


The station is operated by the M. J. 


windows, metal display counter and metal cases for storing stock are to be tound in this new station 
The building is of glazed tile, with a terra cotta veneer, attractively finished in two shades 
McIntosh Co., Sinclair distributor in Traverse City 





Faster Driving on Country Highways 


To Influence Station Operations 


ASED on personal experi- 
8 ences and observations on 

a three weeks’ trip by 
driving in upper Minnesota, 
Wisconsin and Michigan, it 
seems likely that the combina- 
tion of good roads and high 
speed cars of today will greatly 
influence service station opera- 
tions in country districts and in 
smaller towns. 

The great bulk of travel by 
auto today in this section of the 
country, moves at express train 
speed, made possible by good 
paved or improved roads and the 
ease with which present day 
cars operate at high speeds. An 
increasing number of cars on 
the road travel at 50 to 60 
miles an hour, even higher, on 
country stretches. 

At such speeds, the driver is 
loath to pull his car down to a 
stop or a snail’s pace to look at 
the scenery or to stop at some 
roadside stand, unless his mind 
has previously been made up to 
stop. In fact, he cannot make 
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a stop except with some warning 
ahead. The things that sud- 
denly come to his attention 
along the road he has passed by 
before the impulse to stop can 
be transfered from mind to 
muscle. 

Today’s cars need only in- 
frequent attention to water in 
the radiator and to oil levels 
and the smaller cars, of which 
such large numbers are in use 
on the highways, travel long 
distances on a fill of gasoline. 
The result of all this seems to 
be that the driver desires to 
make one stop for all the neces- 
sary servicing for the car and 
the needs of his passengers and 
it is easier to make such stops 
in towns, where he must have 
his speed down and also where 


a greater variety of his needs 
can be taken care of. 
This economic factor, to- 


gether with the small average 
gallonage per station, may have 
an increasing tendency to dry 
up the small roadside station 
and garage and country store 
outlet. Of course, there is some 
local travel in every district 
and some neighborhood business 
for such outlets; but their pro- 
prietors will have to reconcile 
themselves to passing up more 
and more of the gasoline busi- 
ness as the average rate of 
speed of travel on the highways 
increases. 

In fact, this economic feature 
of increasing rate of travel 
seems to have already exerted 
its influence on station opera- 
tions, at least in the territory 
covered on the recent tour of 
this writer. The new oil com- 
pany stations in the towns, and 
the modernized stations, are 
more and more one-stop sta- 
tions, designed to take care of 








an increasing variety and num- 
ber of the motorist’s needs. 

In the larger towns where a 
trip across town takes at least 
a few moments of driving time, 
one finds a tendency on the part 
of the stations to group them- 
selves on the main routes at 
both edges of town. At some 
such points there will be a serv- 
icing center, with stations on 
two or even three corners. 
These will be well lighted well 
into the evening and a lunch 
stand or so and a roadside mar- 
ket of some kind will be found 
alongside, the whole combina- 
tion tending to slow the driver 
down and bring him to a stop 
if he has any need for servicing. 

Another point that came 
strongly to this writer’s atten- 
tion on this trip is the increasing 
tendency to play down showing 
the price of motor fuel at the 


station. Outlets of the leading 
marketing companies’ almost 
without exception now carry 


only the price, including tax, in 
small figures in the accustomed 
place on the pump, which can- 
not be read until the motorist 


has stopped at the island. Com- 
puter type pumps carry the 
price only on the face. Some 


stations post the price for the 
various grades carried, and the 
tax, inside the station building. 
As the driver pulls into many 
stations of various companies 
he does not see the price. Out- 
side of a very few larger places, 
even the known and open price 
cutters were not posting their 
prices conspicuously. 

Heads of oil companies, 
questioned in the matter, said 
they preferred to emphasize the 
brand of their motor fuel, since 
the motoring public knows that 
the price is uniform for the ter- 
ritory for the established 
brands. They said that, in only 
few cases, does a motorist come 
into the station and inquire the 
price before giving the number 
of gallons he intended to buy. 
Near one point, where a price 
war was going on, motorists 
were coming to the stations and 
asking why they did not sell at 
the same prices as in the district 
torn by the price war. Such 
questions were looked upon 
more as an effort to bait the sta- 
tion operator than to buy at 
a lower price, however. 

Some station managers and 
oil company heads expressed the 
opinion that the average motor- 


ist not only accepts that he pays 
a uniform price for gasoline, 
under normal market condi- 
tions, except at the recognized 
lower price stations; but that 
he is also of the opinion that 
there is not a great deal of dif- 
ference as to quality among the 
various brands. These jobbers 
recognized the value of a brand, 
but were of the opinion the 
value was through strictly uni- 
form quality and through the 
advertising and sales help the 
supplying company gave for its 
brand. 


ONTACT with a number of 

local marketers on this trip 
showed that these men have 
pared down their operating 
costs about as far as they can 
under their present 5.5-cent 
margin. Some said they could 
not make money on this margin, 
particularly where they are 
paying commissions for hauling 
to their country trade. 

These local marketers have 
their offices in their principal 
station in the town and they are 
on the job early and _ iate. 
They are not letting the ap- 
pearance of their stations, or 
their service suffer. 

Even the farm co-operative 
oil companies are suffering 
under the same margins, they 
reported, and it is believed their 
patronage dividends for the cur- 
rent year will not run any 2 
cents a gallon, as they have in 
some cases in the past. 

Referring again to the nature 
of the stations of today in this 
northern territory, those in the 
towns are more attractive in 
appearance, their services are 
expanding and they are becom- 
ing more and more merchandis- 
ing places. Where modernizing 
has been done, the canopies and 
building fronts have been pulled 
down and the pump island set 
off by itself and display windows 
put in. In the newer stations 
put up by the principal oil com- 
panies, and some of those of the 
independents also, display cases 
are installed in the stations and 
metal cases for storing stock 
and supplies, in place of keeping 
them out in the open on shelves. 

In a surprisingly large num- 
ber of cases, late types of com- 
puter or recording pumps, 
which itemize the amount of 
the sale have been put on the 
pump island, frequently for all 


found on the 


three grades of gasoline. Dis- 
play cabinets are also to be 
island and ac- 
cessories are shown there and 
in the station windows. The sta- 
tions seem to recognize the im- 
portance of having modern 
equipment and facilities on the 
pump island. The standard lines 
of accessories and specialties 
are handled, with the station 
operator frequently taking on 
something additional which he 
has found will move in his par- 
ticular neighborhood. Many sta- 
tions have cigarette vending 


machines installed inside the 
station. 

Few stations were found 
which sold sun glasses, while 


these items are handled in 
many stores in the towns. Some 
Standard of Indiana _ stations 
were offering quite a variety of 
styles in sun glasses. Standard 
of Indiana stations in some dis- 
tricts were showing the prices 
of accessories on display in 
their cabinets and in their win- 
dows. In the majority of cases, 
however, prices were not shown. 


One novelty to be found for 
sale at a service station was a 
so-called Kibby Kit seen at a 
few Standard stations. This 
was an Atlas Supply Co. com- 
bination clothes brush, and 
brush for the upholstery of the 
car, which fitted into a holder, 
one side of which could be used 
as a shoe cloth, with an imita- 
tion leather case for the kit. It 
sold for 49 cents. 

The housekeeping seemed im- 
proved at most stations and the 
restrooms were clean and not 
smelly, although perhaps this 
impression was gained through 
comparison with the lack of 
modern plumbing at many of 
the camps and resorts. One dis- 
tinct improvement over past 
years is in the reliability of 
the maps put out by the oil com- 
panies, and freely offered at the 
stations. They were accurate as 
to the number of the highway 
and its condition, except of 
course for temporary detours. 


The lubrication departments 
at oil company stations are fast 
going indoors and the latest in 
drive-on type lifts and in greas- 
ing equipment was to be found. 
Many of the station operators 
were proud of their lubrication 
facilities and glad to show them 
to those who stopped at the sta- 
tion, even though no grease job 
was in sight. 
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SELLING A'T STA'PIONS 


As Seen by N. P. N. From the Road 











Oil Displays Boost Sales 
For Two Marketers 


An investment of $1.00 for 
lumber, $3.00 for tin, and 
$17.00 for a sign painter, has 
succeeded in boosting A. B. Rik- 
er’s Oil sales 10 per cent at his 
station in Binghamton, N. Y. 
This investment went to build a 
lubricating oil display rack 
which now stands prominently 
in front of his station. 

Riker says the display is nov- 
el enough to make passing mo- 
torists stop and look at it, and 
that, of course, is one of the first 
laws of selling. He dispenses 
his own brand of Pennsylvania 
oil from the highboys at the 
front of the display. Directly 
behind these containers are four 
shelves, divided in the middle, 
making eight sections for the 
display of eight different brands 
of canned oil. Over these shelves 
is an are-shaped canopy with 
banners painted on it, display- 
ing the names of the brands ¢car- 
ried, and following the individ- 
ual brand color combinations. 
Above this canopy is another 
sign which reads ‘“‘Change Oil 
Now”. 

Another interesting lubricat- 
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The “Oil Bar” at one of the Sears, Roebuck & Co. super- 
service stations in Cleveland. Oil sales increased 31 per 
cent in two months at the two stations as a result of this 


attractive display 
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ing oil display stand, or ‘Oil 
Bar” as it is termed, has been 
installed at each of the Sears, 
Roebuck & Co. super-service 
stations in connection with their 
stores in Cleveland. Asa result 
motor oil sales have increased 
31 per cent in two months time. 
Located at the edge of the serv- 
ice court, in full view, the Oil 
Bar contains seven hand-operat- 
ed oil pumps. Visible oil stor- 
age globes and colorful drum 
cabinets make the display inter- 
esting to the motorist. 

The bar is open on three sides 
with a solid rear wall. The floor 
is of wood, as is the rear wall, 
roof and high cornice, the latter 
being banded in modernistic 
fashion with narrow red and 
blue parallel strips extending 
horizontally across and around 
the entire front. Heavy canvas 
curtains hang at each end of the 
‘bar’ and can be drawn in front 
of the platform to protect it 
from the weather. 

Each of the seven pumps is 
connected to a standard 55-gal- 
lon drum which is slid into an 
attractive metal cabinet on 
small rails. Each cabinet opens 
at the center in a two-piece door 
that swings wide to permit easy 


insertion or removal of a drum. 
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Five-gallon glass globes are 
mounted on each cabinet. The 
globe is graduated into gallons, 
and is lighted through a hollow 
tube extending from the top to 
the bottom. On this tube is the 
S.A.E. grade marking of the oil. 

Eight 50-watt lights set with 
in the “bar’’ provide ample illu- 
mination without causing any 
glare on the court. The “bar” 
is approximately 21 feet long, 4 
feet deep, and 9 feet high. Over 
the top is the name “Sears OIL 


jar.” 


Sells Window Cleaner 


A thorough windshield wash- 
ing service has been a revenue 
producer for the Super Service 
Oil Co., Cedar Rapids, Iowa. 

Windshields are cleaned with 
a small packet of silica. The 
packet is dipped in water, 
rubbed over the windshield, 
and the windshield then wiped 
clean of dust, and bugs. 

Customers noticing clean 
windshields have inquired 
about the purchase of the pack- 
ets, that retail for 25 cents, and 
buy them from station salesmen 
to clean windows and _ polish 
inetal at home. 
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4 nominal investment for constructing this oil display 
stand brought A. B. Riker, of Binghamton, N. Y., a 10 
per cent increase in lubricating oil sales. There are shelf 


sections to care for 8 brands of canned oil 











Oil Companies Will Profit in Marketing 
By Aiding Their Dealers to Profit 


2. Personnel Education 


UCCESSFUL merchandisers 
have long since realized 
that what the public thinks 

of the company whose products 
they buy is, in general, what the 
public thinks of the salesman 
who sells those products. In 
other words, rarely is the pub- 
lic’s opinion of an oil company 
and its products higher than the 
public’s opinion of the dealer or 
the station attendant who sells 
those products. 

This fact is borne out in our 


own every-day experience. We 
roundly abuse the street car 


company because the motorman 
of a street car was impolite to 
us; we refuse to buy at a certain 
department store because the 
sales clerk was insolent; we no 
longer patronize a certain res- 
taurant because the waiter hap- 
pened to affront us. 

Similarly, every oil company 
that does not properly train its 
personnel to sell its products in 
a way that satisfies the motorist, 
is daily losing customers to com- 
petitors who do train their per- 
sonnel. 

Wise manufacturers in other 
industries have long since recog- 
nized that the ‘‘sales-person”’ is 
the key to all of their problems. 
The manufacturers may have 
spent millions of dollars in im- 
proving the quality of their prod- 
ucts, but these millions of dol- 
lars will, to a large extent, be 
wasted unless the manufacturers 
have trained the ‘‘sales-people’”’ 
to tell to the consuming public 
the story about the high quality 
of the product, and that the 
product will satisfy the consum- 
er. These wise manufacturers 
have tried to train the sales per- 
sonnel to tell the story to the 
public in the same way that 
these manufacturers themselves 
would tell it, if they personally 
were out contacting the public. 

In the oil industry, some steps 
along this line have been taken 


By Paul Ryan* 
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by some companies, and those 
companies have been most suc- 
cessful who have predicated 
their entire sales story upon the 
results of the market surveys. 
A good training course in per- 
sonnel education will give the 
background of the company, and 
will show that the company is 
making its product to conform 
with the particular advantages 
and qualities demanded by the 
motorist. (Of course this as- 
sumes that if necessary, the 
product has been changed to 
give those sales advantages 
which the customer desires, ac- 
cording to the market surveys.) 

Large marketing companies 
may employ outside experts to 
prepare a written course which 
teaches this sales story to the 
distributing organization; small- 
er companies may be able to do 
a satisfactory job within their 
own company. There are vari- 
ous means of training the per- 
sonnel to tell this story to the 
public—a written extension 
course of several volumes may 
be prepared, visual education 
may be used (sound pictures 
and/or slide films), periodical 
issues of training manuals may 
be used—all are good and all 
can be combined to do a most 
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effective educational job. But 
no matter what the means used, 
the oil marketing company, to 
remain in business, must suc- 
cessfully discharge its respon- 
sibility of teaching the sales per- 
sonnel an effective sales story 
to help the sales personnel sell 
the products of that company 
to the motoring public. 


The salesmen who contact the 
public (whether they are dealers 
or employees in company serv- 
ice stations) simply cannot be 
left to their own devices to cre- 
ate a sales story; obviously, such 
a story cannot be as effective as 
if it were created by the head 
of the marketing company. The 
sales story should be created by 
the head of the marketing com- 
pany, and he should train and 
supervise all his sales personnel 
(company employees, dealers, 
jobbers and their dealers) to see 
that the public receives, from 
every salesman _ selling’ that 
gasoline, the best and most ef- 
fective sales story. 


3. Sales Promotion 


Sales promotion has been giv- 
en many definitions, but we con- 
sider it as the term applied to 
those means which are used on 
the sales personnel to help them 
make sales in larger volume and 
at greater profit. 


Some companies have success- 
fully used contests; but contests, 
like any other stimulants, can- 
not be used every day, and the 
greatest value comes from their 
intermittent use. 

It has been found very bene- 
ficial to set a ‘‘sales standard’”’ 
of accomplishment based upon 
an attainable volume of business 
in the various petroleum prod- 
ucts and accessories and serv- 
ices, per thousand gallons of 
gasoline—and giving extra re- 
ward for accomplishments above 
“par.”” Each member of the 
sales personnel then is compet- 
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ing with himself and he knows 
that as he exceeds his ‘“‘par,”’ he 
will be given extra reward com- 
mensurately. This plan has the 
advantage of exerting a steady 
pressure on selling a company’s 
complete line of products, and 
satisfying the customers’ needs 
in all respects. 

Frequently meetings have 
been found to be extremely 
beneficial to rebuild the enthusi- 
asm of the distributing organ- 
ization. At these meetings, 
sound pictures about the com- 
pany or its products can very 
profitably be shown, and talks 
of an educational and inspiring 
nature can be given to help to 
impress the sales story upon the 
sales personnel. 

Frequently, also, house maga- 
zines and other similar publica- 
tions have assisted in helping 
the morale of the organization, 
primarily because they record 
the successful accomplishments 
of the various members of the 
personnel, which not only 
pleases those so publicly noticed, 
but also stimulates the other 
personnel to imitate or exceed 
such example. 

In general, sales promotion 
means should be used to en- 
thuse and stimulate the entire 
distributing organization, whose 
morale and enthusiasm are daily 
torn down by their contacts with 
the public. 


4. Publicity and Exploitation 


Many successful merchandis- 
ers, in various lines of industry, 
have found that publicity and 
exploitation greatly benefit their 
other merchandising expendi- 
tures for sales and advertising. 
“Publicity” is a term applied to 
prepared stories about a _ par- 
ticular product or a company, 
which are carried in the news 
columns of various publications. 
“Exploitation,” in general, re- 
fers to the means that are used 
to attract public attention to a 
particular product, because of 
the public interest in some civic 
event or public affair. 

Many effective means have 
been used to supplement the 
other sales and _ advertising 
work, and to draw favorable at- 
tention to a product, by associat- 
ing it with some civic event, in 
which the public is already inter- 
ested. The deft handling of 
such work can prove of inesti- 
mable benefit to any marketing 
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company, because it enables the 
company to contact the public 
in some way other than the usu- 
al manner in which the com- 
pany is trying to “‘sell’’ some- 
thing. 

Many times companies have 
helped to obtain local acceptance 
of their products by participat- 
ing in various local even:is 
(fairs, parades, community 
drives, civic groups, etc.) and 
have helped to bring good will 
by doing those little things 
(outings for orphans homes, 
children’s day at the circus, etc.) 
which help to build popular good 
will and appreciation for the 
company. 


5. Advertising 


The fundamental task of tle 
advertising is to dramatize and 
reflect the same sales story, in 
exactly the same words, for 
presentation to the public in im- 
personal form, that the person- 
nel have already been taught, 
for presentation to the public in 
personal form. Thus, after the 
market surveys have outlined 
the story which the public says 
it is interested in and wants to 
have told about a particular pe- 
troleum product, the first job is 
to teach that story to the per- 
sonnel, and the second job is for 
the advertising to dramatize 
that story in such a way that 
both the personnel and the ad- 
vertising will be telling exactly 
the same story to the consuming 
public. Thus, the value of repe- 
tition, which is one of the basic 
values of advertising, is greatly 
enhanced, because the same 
story as the advertising tells is 
repeated by the personnel to the 
public in their daily contacts 
with the public. 


But the training of the person- 
nel should precede, or be simul- 
taneous with, the actual prep- 
aration of the advertising, since 
the advertising is more flexible 
and can be more readily adapted 
to the sales story which it has 
been decided to teach the per- 
sonnel. The advertising can 
more easily and more quickly fit 
the sales story of the personnel 
than the personnel can learn an 
advertising story. 

The sales story should be in 
language that the customers un- 
derstand; the market surveys 
will, in many instances, tell ex- 
actly the words that the public 





wants to hear. By making this 
basic story identical, even in the 
same words, with the _ story 
which the personnel has already 
been taught, every contact with 
the public will be telling the 
same story, in the same words, 
and the language used will be- 
come more quickly believable 
and more easily understandable 
by the consuming public. 

The use of language which is 
not easily and quickly evident 
to the public retards the trans- 
fer of the sales idea from the 
advertising medium to the brain 
of the consumer. Whenever the 
average consumer comes across 
a word he does not understand. 
he skips it and if the word is im- 
portant enough in the expression 
of the idea, it leaves a hole in 
the meaning of the sentence. 
If there are too many holes in 
the meaning of the sentence, the 
consumer does not understand 
the sentence, and he entirely 
fails to ‘“‘get’’ the sales idea. Ob- 
viously, therefore, the language 
must be simple and easily under- 
standable by the average motor- 
ist, or the advertising expendi- 
ture will be largely wasted. 

When a marketing company 
comes to a consideration of the 
advertising media to be used— 
newspapers, radio, magazines, 
outdoor, direct mail, point-of- 
sale, etc.—it can very wisely re- 
ly upon its market surveys to 
tell what advertising media can 
do the best sales job. If any 
record of advertising expendi- 
tures is available covering the 
time when the survey was made, 
it is possible to calculate the cost 
for each medium to do its job 
of bringing the message to the 
customer and getting him to buy 
that specific product. Knowing 
the effectiveness of the media. 
from the sales point of view, the 
marketing company can then ar- 
range its expenditures in the or- 
der in which each medium has 
proven its effectiveness. The 
judgment of the executives of 
the marketing company then 
must be relied upon to allocate 
specific sums to the various 
media. 


Our experience has proven 
that advertising expenditures 
made as the market surveys de- 
cided, in several campaigns per 
year over a period of several 
years, proved much more effec- 
tive and profitable per dollar 
than competitors’ advertising ex- 
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penditures made without the 
benefit of adequate market sur- 
This fact can prove quite 
advantageous for small semi- 
national and local companies 
who must produce the maximum 
sales benefit from every adver- 
tising dollar. 

Space need not be used here 
to tell of the specific advantages 
of any particular advertising 
medium; the market surveys 
will indicate the relative effec- 
tiveness and cost of these vari- 
ous media per motorist sold. 
The primary object in any ad- 
vertising is to get visibility for 
the advertising message, and to 
have that message make a defi- 
nite impression on the motorist, 
which will later impel him to 
drive to a service station to ob- 
tain that particular brand of 
gasoline. Media which fail to 
reach a large percentage of the 
motorists, or which do not give 
visibility to the advertising mes- 
sage, or which do.not compel 
action while the advertising im- 
pression is still fresh, have less 
value than those media which 
are successful in compelling ac- 
tion. 


WELL-ROUNDED adver- 

tising program takes ad- 
vantage of the peculiar ability 
of each medium to do its own 
specific job well. The intelli- 
gent use of the various advertis- 
ing media enables the marketer 
to contact the public in varied 
fashion, so that, if the same 
sales story is told in the same 
words, through each advertising 
medium, the value of such repe- 
tition can be tremendous, and it 
would serve to impress the de- 
sired sales story forcibly on the 
consumer, which tends to in- 
crease the sales effectiveness of 
the advertising. 

Obviously large marketing 
companies, having national dis- 
tribution, can consider the use 
of national media, whereas 
smaller marketing companies, 
serving only local areas, should 
necessarily limit their advertis- 
ing to local media. The adver- 
tising media should be chosen, 
which parallel as closely as pos- 
sible, in intensity of distribution, 
the intensity of distribution of 
petroleum products by the mar- 
keting company. Advertising 
money should not be spent creat- 
ing a demand for products in ter- 
ritories where distributing fa- 
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cilities are lacking, and the de- 
mand cannot be satisfied. **** 
The merchandising program 
outlined in this article repre- 
sents the ‘‘behind-the-scenes”’ 
work which the marketing com- 
pany must do for its dealer or- 
ganization, if the marketing 
plan is to be successful. Just as 
drawings are made outlining the 
construction of a refinery or a 
bulk plant, so too, this program 
represents a “‘drawing’’ of the 
merchandising work. A plan is 
equally essential for sales work 
as for construction and operat- 
ing work; its primary purpose is 
to eliminate ‘‘guess-work”’ and 
“chance’’ from the operations. 
And just as the cost and the 
efficiency of the operation of a 
refinery are constantly checkea 
to determine whether the antici- 
pated results are achieved, so too 
will the periodical market sur- 
veys disclose whether the mer- 
chandising program is producing 
the anticipated results. The 


market surveys originally help 


to lay the plans, and the latter 
market surveys serve to check 
the performance and the profita- 
bility of those plans. 

Whether the marketing com- 
pany is a large national organ- 
ization or a small local company, 
it can effectively use some such 
methods and principles as dis- 
cussed here. The analytical and 
engineering work necessary in 
planning for both such organ- 
izations is fundamentally the 
same; the only difference is in 
the breadth of its application. 

A successful merchandising 
plan has been used by an oil 
company which did combine all 
of these five elements—market 
surveys, personnel education, 
sales promotion, publicity and 
exploitation, and advertising. It 
doubtless may be possible to 
evolve a satisfactory merchan- 
dising program which would use 
only one of these elements, but 
undoubtedly the cost for such 
work would be very high, and 
the length of time that one ele- 
ment would require to do the 
job single-handed would be 
very great. 

Each of these elements has its 
part in forcefully impressing the 
one unified sales story on the 
motoring public. Experts agree 
that it is a difficult job to make 
any impression upon the con- 
sumer who, in the mass, is daily 
bombarded by millions of sales 


messages—and very few of these 
make much impression upon 
him. The harmonious blending 
of all five of these elements 
serves to evolve ‘the one best” 
sales story about the petroleum 
product, to teach that story to 
the personnel, and present thi- 
story, by varied means, to the 
public in language which the 
public understands. 

These five elements in the 
merchandising program repre- 
sent the sales tools which the 
marketing company must evolve 
to build a sound plan which will 
assist its dealers, and make prof- 
its for its dealers and itself. In 
the next article we shall out- 
line the application of these tools 
by the dealers in the places 
where the dealer contacts the 
public for the company—the 
product, the personnel, the ad- 
vertising and the sales promo- 
tion work at the point-of-sale, 
Petroleum marketing com- 
panies, large and small, can use 
these principles to help their 
dealers make more money for 
themselves and for the company 
that gives them merchandising 
assistance. 


Hot Weather Accessories 
Pushed By Pure Oil Co. 


CHICAGO, Ill.—Warm sum- 
mer days went to work for 
the sales promotion department 
of the Pure Oil Co. in the sale 
of certain hot weather acces- 
sories this past summer. ‘“‘Keep 
Cool This Summer As You Tour 
With Pure” is the theme of the 
campaign described in the Pure 
Oil News. 

The plan was pointed at kKeep- 
ing the customers’ cars cool, by 
urging station attendants to 
push the sale of the company’s 
radiator flushing compound, ra- 
diator hose, and fan belts. The 
News. stated; ‘‘These_ three 
things must be watched if the 
cooling system of the automo- 
bile is to function at full effi- 
ciency: 

1. The system must be clean, 
free from rust and scale. 

2. The system must contain 
no leaks. 

3. The fan must be operating 
properly. 

The company provided attrac- 
tive displays for each of its 
three “hot weather’’ accessory 
items, each one labeled with the 
company name and trademark. 
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SALES AND SERVICE 

MEN REACH A NEW 

HIGH DEGREE OF 
EFFICIENCY 


@ Beneath a Walker Electric Lift your 
service men can do more than fast, ac- 
curate work. They can do a selling job 
on all the services you offer—and com- 
plete the work on every job with maxi- 
mum speed and efficiency. That’s why 
so many of the hundreds buying lifts in 
every state, Canada and abroad choose 
the Walker Electric. 

The clear, unobstructed and easy-to- 
clean floor under a Walker Electric Lift — 
the exposed and completely accessible 
under-car parts—the safe, dependable 
four-point suspension and direct elec- 
tric drive—in fact, every Walker feature 
contributes to greater freedom for quick, 
economical work. 

Sales and service men reach a higher 
level of efficiency on every service job. A 
Walker Electric Lift attracts customers 
—actually invites them under a car when 
it’s raised ... You owe it to yourself to 
investigate all the Walker advantages. 
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Outside or inside—Walker Electric Lift operates with equal 








efficiency regardless of weather conditions. 
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TELL YOU THEME 


EXPERIENCE WITK 





Mail Coupon por This Book 
of Convincing Evidence 


The best way to check up on the value 
of any product is through the experi- 
ence of users. Send for this 16-page book 
of convincing evidence—it tells why 
so many of those buying lifts choose the 
Walker Electric. Fill out the coupon 
today — and get this book of 1000 users. 





WALKER MANUFACTURING CO., Racine, Wisconsin, 
also makers of Walker Jacks and Walker Exhaust Silencers. 


Please send me your book of 1000 Walker Electric Lift Users. 


NAME____ 


ADDRESS_ 
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CLEVELAND, Sept. 9 

HE California crude situation was 

the focal point of interest in oil 

markets the first week of Septem- 

ber. Market observers awaited anxi- 

ously for every bit of information in 

regard to oil that came from the west 
coast. 

Effect of the cuts in California 
crude prices made on Aug. 29 was a 
sharp reduction in wholesale and re- 
tail gasoline prices on the west coast. 
Most other markets, however, were 
unaffected except that buyers became 
more cautious. 


oxactly a week after the crude cut, 
Standard of California reduced whole- 
sale and retail prices 2 cents on all 
vyrades of gasoline in the whole 
Pacific Coast territory. Shell and 
Union followed by cutting the first 
and regular grades 2.5 cents and the 
third grade 2 cents. These prices were 
met by Standard and other majors. 


At the end of the week the com- 
mittee getting signatures to the new 
proposed voluntary proration agree- 
ments had made what was termed con- 
siderable progress by many observers 
close at hand. As this is written, 
word comes that signatures of 509 
active producers have been obtained 
by the committee. These 509 pro- 
ducers control 8&3 per cent of the 
state’s production. There remain 
about 200 producers to be signed. 

Reports were circulated during the 
week that Standard of California 
would withdraw as a purchaser of 
crude and produce its entire require- 
ments unless a new proration plan 
is adopted. The company denied 
these reports and reiterated its state- 
ment, made at the time the crude cut 
was announced, that ‘‘When it is 
again demonstrated that production 
can be controlled to keep within con- 
sumptive demand, it is to be hoped 
conditions will justify a return to 
higher prices.”’ 

Movement of crude oil and refined 
products through Gulf ports was 
virtually unaffected by the California 
crude situation. Attempts to pur- 
chase California crude for delivery 
to the eastern seaboard were re- 
ported unsuccessful. 


Suppliers of gasoline at the Gulf in- 
dicated that available supplies were 
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limited. Dock prices at California 
ports were still too high to make gas- 
oline purchases in California for 
delivery to the eastern seaboard more 
attractive than the purchase of Gulf 
material, 

Both wholesale and retail markets 
along the eastern seaboard were 
steady. The threat of lower service 
station prices in parts of New Eng- 
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RETAIL TANK CAR 











Retail index is an average of 50 cities, 
exr-tar, and tank car is a weighted aver- 
age of 13 wholesale markets for middle 
octane gasoline. The gasoline price in- 
der this week represents the following 
prices in cents per gallon: 


Date Retail Tank Car 
BRE sexccsanizisens 13.65 5.83 
Month ago ............... 3.80 5.89 
VG@RE GRO cscissiccscc . 14.00 5.64 





land, western New York, and New 
Jersey failed to materialize last week. 

Wholesale prices as_ reflected in 
NATIONAL PETROLEUM News gasoline 
index was unchanged over the previ- 
ous week. However, the 2.5-cent re- 
duction in the four cities on the west 
eoast which are represented in the 
retail index caused that index to de- 
cline 0.21-cent, 

The 6.125-cent reduction in low 
octane gasoline prices in the middle 
Western market the last week of 
August failed to stimulate buying last 
week. Competition for this class of 
business was keen. The higher 
octane gasolines were moving well 


enough so that no excess” offerings 
were encountered. 
Low octane motor gasoline also 


tended to disturb the Mid-Continent 
market. Inter-refinery purchases, 
however, reduced the surplus to a 
minimum, 


The steady decline in stocks of 
finished motor fuel has been one of 
the most important factors in main- 
taining the price structure. Refinery 
operations leveled off during August. 
In many refinery refiners 
have said that they will begin to re- 
duce crude runs in proportion to the 
decrease in 1 
Many 


districts 


gasoline consumption. 
important market observers 
continually point out that a reduction 
of crude runs is the only satisfactory 
method of keeping inventories in po- 
sition so that the price strueture ean 
be maintained. 


The lubricating oil market main 
tained its good position. Suppliers of 
Mid-Continent lubricating oils were 
enjoying a good demand. Pennsyl- 
vania bright stock and neutral oils 
were steady to higher. 

The seasonal increase in demand 
getting under way. 
Prices were pointing higher. 


tor Wax was 


Eastern trade circles continue to 
hear reports that the Italian govern- 
ment is inquiring for petroleum prod- 
uets for delivery to East Africa. Sev- 
eral companies have received inquiries 
for a mixed eargo of approximately 
65,000 barrels of kerosine, diesel oil, 
and Mirando crude. Delivery from 
the west coast was sought, so that 
eanal charges could be saved. 








Mid. C. ontinent 


Buying Strengthens Gasoline 
TULSA, Sept. 7 


ID-CONTINENT refiners were 
M consolidating the gains of the 
past few weeks in an effort to counter- 
act any detrimental effect the Cali- 
fornia crude situation might possibly 
create. 

The gasoline market, as a result, 
was well entrenched at former levels. 
A few breaks appeared in the market 
early in the week. But as refiners be- 
came less fearful of immediate reac- 
tion of the market to unsettle con- 
ditions in California, these breaks 
generally were strengthened. 

Inter-refinery buying of gasoline 
continued throughout the week. It 
was this buying that plugged up the 
holes through which odd-car lots of 
gasoline were trickling; to be hawked 
in Mid-Western consuming areas. By 
the end of the week these sources had 
dried up. 

East Texas gasoline at the close of 
the week, had little effect on either 
Mid-Continent or Mid-Western mar- 
kets. A survey in that district indi- 
cated that supplies generally were not 
excessive. Offerings were not prom- 
inent and there was little inclination 
to shade quotations. 

Gasoline production during the re- 
mainder of September will be cur- 
tailed, according to refiners in most 
districts. One large East Texas refiner 
indicated last week that operations at 
his plant would be cut back 40 per 
cent. Two East Texas refiners were 
curtailing operations 25 per cent and 
three others indicated reduction of 19 
to 15 per cent in crude runs. 

North Texas refiners, in most cases, 
said they would curtail operations to 
about 75 or 80 per cent of their 
former’ schedules. Oklahoma and 
Kansas refiners also were cutting back 
in an effort to enter the winter months 
without excessive stocks. The last 
available ‘‘runs’”’ figure for the Kan- 
sas-Oklahoma-Missouri group showed 
a 17,000-barrel reduction. 

Inquiry for gasoline from foreign 
concerns was being watched closely by 
Mid-Continent refiners as an additional 
outlet for their products. The Mexican 
consuls in several of the Mid-Continent 
refinery centers are inquiring for 
gasoline. So far as could be checked, 
no business has been placed, but re 
finers were hopeful these inquiries 
eventually would develop into orders. 

Open market shipments of gasoline 
were a disappointment to some re- 
finers. Lack of buying interest was 
attributed to the uncertainty in the 
minds of jobbers as a result of the 








California cut and also the desire to 
keep stocks at bulk plants at a low 
level, 

42 


Contract movement on the contrary 
was reported fairly heavy. Inter- 
company purchases were holding at 
normal levels. 


Interest in aviation gasoline was 


mounting. Inquiries as to specifica- 
tions for aviation fuel, available 
supplies, price conditions and other 


facts were being sought by majors, 
independents and brokers alike. Sud- 
den interest in this grade gasoline 
probably is the result of the war scare 
in Europe and Africa. Inquirers as to 
the status of aviation gasoline were 
obtaining little information that sat- 
isfied. Supplies, they found, were 
almost unobtainable in the open mar- 
ket, production was negligible, and 
the price basis for sale of this com- 
modity was intangible. 


Prices of natural gasoline held 
steady during the week. Refiners’ 
takings of natural ranging from 18- 
pound vapor pressure up still were 
heavy. Supplies in some sections of 
the Mid-Continent were reported some- 
what freer and some buyers were hav- 
ing less difficulty obtaining require- 
ments. There still were spots where 
natural on short freight hauls was 
difficult to obtain. 


Kerosine prices slipped off in Ok- 
lahoma during the week, despite a 
slight inerease in inquiry. Recent 
rains have started plowing activity in 
the agricultural sections of the 
country. The resultant increase in 
orders, however, failed to prevent the 
0.125-cent reduction. Stocks of kero- 
sine generally were in good shape. 

Mid-Continent wax was in active 
demand, although prices have not re- 
flected this activity. 


Lubricating oils maintained their 
favorable — position. Prices were 
steady. 


Wax 


Inquiry More Active 


NEW YORK, Sept. 7.— Inquiries for 
crude scale wax were becoming more 
numerous although purchases as yet 
were not particularly heavy, traders 
reported, during the week ended Sept. 
7. Buying was sufficient, however, to 
indicate that the slack season was 
ubout over, they believed. 


Seale prices were reported at a 
minimum of 2 cents a pound in most 
quarters, although some _ small lot 
sales still were reported at 1.95 cents 
on the 122-124 grade. 


Refined waxes continued = steady 
with demand apparently well in bal- 
ance with supply. No distress wax was 
reported in the market. Prices were 
reported unchanged at levels which 
have prevailed most of the summer. 
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Prices Slightly Irregular 
CHICAGO, Sept. 7 


ID-WESTERN tank car gasoline 
market marked time with prices 


. slightly irregular in some quarters dur- 


ing the week ended Sept. 7. 

Bearish sentiment was developing 
among traders because of the limited 
volume of movement. It was pointed 
out that under the present dimensions 
of trade it will not require much sell- 
ing at shaded prices to depress the 
entire market structure. 


Of immediate concern also was the 
California crude price situation. The 
market still was complicated by the 
possible effects of these lower postings. 
The general disposition, therefore, was 
to watch for indications of the culmin- 
ation of current irregularities before 
actively participating in the market. 

There were many who believed that 
the widening gap between supply and 
demand, indicated by increased offer- 
ings, warranted a downward adjust- 
ment of wholesale gasoline prices. 


On the other hand, there were many 
who believed that the ‘“‘inverted”’ Cali- 
fornia crude schedules were only tem- 
Lorary, and that as refiners see the 
4.75-cent price for gasoline slipping 
away, a cut in refinery runs would 
follow. 

It was conceded that if the Cali- 
fornia crude cut does not spread to 
other areas, or if the situation on the 
west coast is cleared up, refiners would 
bend every effort to keep tank car 
markets from slippinz back to the un- 
profitable levels which prevailed prior 
to six months ago. 

However, despite a threat of a seri- 
cus market break brought about by 
lower priced selling, there were re- 
finers who were making ‘“‘price consid- 
erations’ to obtain open market busi- 
ness. One was openly meeting the 
“contract price,’’ which he reported 
was 0.25-cent under published lows. 

Some speculative selling was in- 
culged in by several resellers in Chi- 
cago the past week, it was indicated. 
Resellers who were on the short side 
of gasoline futures, were making no 
effort to cover commitments in the 
present market, it was indicated. Their 
«bsence as buyers in the present mar- 
ket was based on the expectation of 
lower prices later in the month. 

Kerosine wus slightly easier in the 
Mid-Western tank car market the 
week ended Sept. 7. 

The formerly tight situation in this 
niarket was displaced by one of easi- 
ness when the market became slightly 
ever-loaded with offerings with jobber 
demand slow. Lower prices so far, 
have been confined to odd-car offer- 
ings, however, with no serious break 
expected by Chicago sellers in the 
near future. 
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Gasoline Follows Crude Down 


LOS ANGELES, Sept 6 

FFECTS of the cuts in California 

crude oil prices, initiated by 
Standard Oil Co. of California Aug. 
29, were not slow in maturing. One 
early result was softness in whole- 
sale and retail prices of refined 
products in the entire Pacific Coast 
territory, particularly in the San 
Francisco Bay area. 

Until recently that territory had 
remained fairly stable, while others 
had collapsed but the situation became 
gradually worse when independent 
refiners of the Los Angeles Basin, in 
an effort to find a better market than 
existed in the immediate neighborhood 
of their plants, extended operations 
into the Bay district. By Sept. 6, 
competition for these outside markets 
had become so keen that major com- 
panies operating there were forced to 
bring prices of refined products nearer 
into line with levels prevailing in the 
Basin area. 


Simultaneous reductions in bulk and 
retail prices of gasoline, ranging from 
2 to 2.5 cents a gallon, were made by 
three major companies at San Fran- 
cisco and Oakland by the end of the 
week, and others were expected to fol- 
low. These reductions brought major 
company tank wagon prices in that 
area to 14 cents a gallon for standard 
brands and to 12.5 cents a gallon for 
third grade gasoline, inclusive of 4 
cents tax. 

In Portland and Seattle, prices for 
the two grades mentioned were re- 
duced, to 16.5 and 15 cents a gallon, 
inclusive of 6 cents tax. 

In the Los Angeles Basin area, fur- 
ther recessions in tank wagon prices of 
independent competitive and major 
company third grade gasolines were 
made, Although the going price was 
4 cents, at the rack, for competitive 
and third grade brands, considerable 
quantities were available at 3.5 cents 
a gallon, and small quantities could 
be bought at 3.25 cents, or lower. 

Even at the low posted prices for 
high gravity crude oil, ranging down 
to 41 cents at Santa Fe Ave., inde- 
pendent refiners could not hope to do 
better than break even at these low 
levels. In many instances, too, pro- 
ducers were asking. and getting, a 
premium of 10 to 15 cents a barrel 
above the posted price for high grade 
crude. 

Natural gasoline was strongly held 
and quotations remained unchanged at 
5.25 to 5.75 cents a gallon, delivered 
at plants in the Basin area. 


Strength was given fuel oil quota- 
tions by major companies because of 
the high posted price of low-grade 
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crude, although at independent plants 
this product was soft. Supply was 
considerably in excess of demand. 
Prices for independent fuel oil ranged 
from 60 to 65 cents a barrel in the 
Basin and from 50 to 55 cents a bar- 
rel in the San Joaquin Valley. 
Kerosine distillate was soft, a low- 
grade product being available at 
$1.05 a barrel, but better grades at 
independent plants were somewhat 
firmer at around $1.26 a barrel. 
Pacific Coast seaboard markets were 
inactive, with little spot business and 
no important changes in quotations. 


Coastal 


Markets Steady 


NEW YORK, Sept. 7 

ARGO markets at the Gulf pre- 
C sented a steady front during the 
week ended Sept. 7. Domestic suppliers 
were watching the California crude 
situation with considerable interest, 
while exporters were speculating on 
the possibility of increased demand 
from foreign countries if war breaks 
out in Ethiopia. 

To date the California crude cut has 
had no_ noticeable effect on the 
movement or price of crude moving 
through Gulf ports and many were in- 
clined to believe that the California 
market would right itself without any 
serious break in the Mid-Continent 
structure. 

Several foreign inquiries were re- 

ported in the market for gasoline but 
traders were generally of the opinion 
that these were more ‘‘market feelers” 
than anything else. At any rate, no 
cargoes were reported sold the past 
week. 
_ Persistent reports were heard that 
the Italian government was quietly in- 
quiring for large quantities of aviation 
gasoline, diesel oil and bunker fuel oil 
for deferred delivery. Credence was 
placed in these reports by some 
traders, but others said they failed to 
see why the Italian government should 
be entering the American markets for 
any large purchases, even though they 
actually go to war with Ethiopia. 

However, an inquiry from Italy for 
a mixed cargo of kerosine, diesel oil 
and Mirando crude was definitely 
confirmed Sept. 6. Particulars were 
not given out but it is understood that 
shipment would be to East Africa. 

Gulf suppliers who are interested in 
the domestie gasoline market generally 
reported there was little gasoline 
available for prompt delivery, and 
that the bulk of this was low octane. 

Fuel oil markets were quiet, al- 
though light fuels were’ reported 
steady with no downward price 
tendency noted. Bunker oils were 
sluggish and reports of lower prices 


continued to be heard. However, no 
sales of Bunker C in cargo lots could 
be checked at under $0.70 a barrel. 


E adternn 


Gasoline Steady 
NEW YORK, Sept. 7 

ASTERN markets appeared in good 

shape in the week ended Sept. 7, 
despite the reduction in California 
crude prices late the previous week 
and reports of impending reductions 
in retail gasoline prices. 

So far, the California crude cut has 
had no appreciable effect on the east- 
ern gasoline market, according to 
traders here. Several companies re- 
ported they had tried to buy California 
crude at the lower posted prices but 
their efforts had been fruitless up to 
the present time. Neither were efforts 
to buy California gasoline at ‘‘bargain”’ 
prices any more successful, they re- 
ported. 

Traders remained divided in their 
opinions as to the future of the crude 
market. Some believed that the Cali- 
fornia prices would be restored before 
they could have any adverse effect on 
markets in other areas. Others, how- 
ever, said it appeared to them that no 
immediate settlement was likely and 
that the crude outlook was highly un- 
certain. 

Gasoline prices at eastern seaboard 
terminals generally were without 
change during the past week. The 
exception to this was at New York 
harbor, where a number of independ- 
ent suppliers reduced their quotations 
0.25 cent a gallon. This brought their 
prices down to the general tank car 
level of 6 cents for 60-64 octane and 
6.25 cents for 65 octane and above. 
These companies had raised their 
prices about 10 days previously but 
their advance was not met by the ma- 
jority of suppiiers at the harbor. 

Higher octane gasolines were report- 
ed hard to obtain for prompt shipment. 
A number of New York harbor sup- 
pliers said they still were receiving 
inquiries for 55 to 68 octane gasoline 
trom middle western companies _lo- 
cated on lake ports such as Detroit 
and Cleveland. 

However, they reported that most 
of these prospective buyers were un- 
willing to pay more than 5.75 to 5.875 
cents a gallon, f.o.b. the harbor, and 
«apparently these prices were not satis 
factory to eastern sellers. This fact 
and a lack of high octane gasoline, 
kept actual sales down, it was _ re- 
ported. 

Kerosine prices were reduced 0.25 
cent a gallon at New York harbor, 
Boston and Providence by the major- 
ity of sellers operating at these points. 
The reduction was made early in the 
veek and followed a period of un- 
settled markets, particularly for barge 
delivery. 
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WORLDS LEADING BRIGHT STOCK Since lOO 





The presence of this Seal on the drums 
and cartons in which you receive 
your lubricating oil is your guaran- 
tee that the product has been made 
from the finest Pennsylvania Bright 
Stock obtainable . . . Watch for it. 


THE CONEWANGO REFINING CO., Warren, Pa. 














BUILT TO BURN FUEL OILS 








i 





OILBILT 80°, 
Efficient Means 
Lower Fuel Costs— 


No Expensive Stack, 
Brick Settings or 


Lower Maintenance 


Cost. 








500 H. P. burning heavy oil preheated, New Jersey 


‘‘Him that makes shoes goes barefoot himself.’’—Robt. Burton 
A producer or marketer of fuel oil who doesn’t burn his own 
product OILBILT—designed for 
tising as poor saiesmanship as the cobbler. 


in an fuel economy—is prac- 


Complete steam generating plants — sizes from 20 H. P. to 500 H. P. 
For light and heavy oils. Write today for new catalog and prices. 


CLEAVER-BROOKS COMPANY 
Dept. G—129 West Wells Street, Milwaukee, Wisconsin 


STEAM GENERATING PLANTS 
“THE MODERN PLANT’”’ 





Breeching—No Smoke 











Paennayl vanea 


Crude Prices Advanced 


CLEVELAND, Sept. 7 
N ADVANCE of 5 cents in all 
ean grade crudes, ex- 
cept Buckeye which was unchanged, 
and a more active demand for most re- 
fined products were the more import- 
ant features of the western Pennsyl- 
vania market the first week of Septem- 
ber. 

The crude advance broke the down- 
ward trend of these prices. A series of 
three reductions starting May 16, 1935 
had carried Pennsylvania grade crude 
prices down 3°) to 35 cents. 

Many refiners expressed surprise at 
the increase in their crude costs, and 
several argued that it was not war- 
ranted. However, the demand for re- 
fined products, except U. S. Motor 
gasoline, had shown a steady increase 
since the turn of the month and belief 
was expressed in many quarters that 
demand would be stimulated further 
by the advance. 

Kerosine apparentiy improved its 
position more than any other product. 
Two sales of kerosine-distillate, both 
of substantial volume, were reported. 
This reduced the amount of finished 
kerosine available during September. 
One or two other plants were supply- 
ing kerosine-distillate on some of their 
fuel oil orders, as they were behind on 
fuel shipments. Consumer demand 
showed normal seasonal increase. Prices 
were up 0.125 cent throughout the field. 

With industrial operations on the 
increase following the Labor Day holi- 
cay, the demand for 26-40 fuel oil for 
September deiivery was expected to 
wbsorb all refiners had to offer. Brad- 


ford-Warren district refiners were ask- 


ing a minimum of 4.125 cents for this 
oil. Refiners in the other districts were 
selling at 4 cents. 

Some buyers reported 
obtaining bright stock for immediate 
shipment. Spot demand for domestic 
delivery, direct to the trade, however, 
was confined mostly to odd lots. The 
good position of bright still was due 


difficulty of 


almost entirely to export demand for 


special 


grades whicn has caused re- 


| finers to switch production away from 
usual 25 pour test, No. 8 color. 


Neutral oils were steady. Demand 
was reported on the increase in some 
quarters. Some market observers have 
expressed surprise at the lack of buyer 
interest in neutral oils at current 
levels. Apparently there is not a large 
quantity of neutral cn the open mar- 


ket at present prices, they point out. 


| 


The reduction in U. S. Motor gaso- 
line prices late in August has opened 
up the market for this product, ac- 
cording to most reports. Traders main- 
tain that it is more in line with com- 
petitive gasolines from other districts. 
such as Michigan. 
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——REFINERY TANK CAR MARKETS— 


Prices in cents per gallon, tank car lots, except where otherwise noted. Prices are those to domestic jobbers who resell to consumers 
They do not represent inter-refinery sales, or sales for export. Federal, state or municipal taxes not included 
Prices quoted apply on products made from legally produced crude. 

















e S a S d 

Gasoline and Naphtha : a Sept. 3 _ Aug. 2 
Ohio (Quotations of S. O. Ohio. Delivered any point in Ohio). 
U. S. Motor gasoline...... 8.375 8.375 8.375 
Sept. 9 Sept. 3 Aug. 26 Above 65 octane number. . 8.625 8.625 2.625 
Oklahoma 
48-54, 450 e.p.naphtha.... 4.625- 4.75 4.625- 4.75 4.75 
Natural Gasolin 

U. S. Motor gasoline, by octane numbers: (Prices sh bcm * and Geeta e : ‘ 

... : _ rices shown f.o.b. Group 3 and Breckenridge represent majority of sales 
@ y below oe a to. +i 4 in ‘ La $2. : = made on dates shown to blenders on the freight basis shown below, although 
pated ee seen ca al Pras ae a : shipments may originate in other manufacturing districts, such as East 

60-62, 400 e.p. gasoline.... 4.75 4.875 4.754.875 475°" 4875 Texas, Panhandle, Southwest Texas or Kansas). 

64-66, 375 e.p. gasoline.... 4.875- 5.00 4.875- 5.00 4.875- 5.00 F.o.b. Groyp 3 

68-70, 350-360 e.p. gasoline 5.00 — 5.125 5.00 - 5.125 5.00 — 5.125 | ee $125 4.125 4.00 

Western Penna. (Quotations and /or sales prices to car unloaders) F.o.b. Breckenridge 

Bradford-Warren: oy | +. 00 4.00 3.875 

7 Serer re §.125— 5.25 §.125- 5.25 §.375- 5.50 

Motor gasoline: ‘i - see (F. o. - plants in Los Angeles basin) 

U. S. Motor (58-62%)... $.25 - §.375 §.25 - 5.375 5.50 - 5.625 Vendien.. ea eT ‘ae eae is ‘ 
Minimum 60 octane... . 6.50 — 6.625 6.50 — 6.625 C-6e. "Oe ee ° mse seal aie >.< dod 
Minimum 65 octane.... 6.75 -— 6.875 6.75 - 6.875 6.75 — 6.875 
bg papa ola ee - “garet es . Ma ee re 
64-66, e.p. gasoline. ... .50 — 5.625 5.50 — §.625 f -~ 5.8 
68-70, 350-360 e.p. gasoline 5.75 — 5.875 5.75 — 5.878 6.00 - 6.125 Kerosine 
Western Penna. (Quotations and /or sales prices to car unloaders) 

Other districts: Bradford-Warren: 

S254 Wapntha. ......000. §.125- 5.25 $.125- 5.25 5.375- 5.50 45 w.w. kerosine.......... £.625- 4.75 4 4.625 4.50 — 4.625 

§4-56 naphtha......... ; 25 = 5.395 5.25 - 5.375 5.50 - 5.625 46 w.w. kerosine.......... 4 75 — 4.875 625— 4.75 4.625— 4.75 

Motor gasoline: 47 w.w. kerosine..........  4.875— 5.00 4.75 ~ 4.875 4.75 = 4.996 
U. S. Motor (58-62°).... §.25 -— §.375 §.25 — 5.375 5.50 - $.625 Other districts: 

Minimum 60 octane.... 6.50 — 6.625 6.50 6.625 6.50 — 6.62 oe oe a P ee 
Minimum 65 octane.... 6.75 — 6.875 6.75 - 6.875 6.75 — 6.875 | 42 Wes Kerosine.......... $.625- 4.75 4.50 - 4.625 4.50 - 4.625 
Mini 70 oct 46 w.w. kerosine.......... 4.75 — 4.875 4.625- 4.75 4.625= 4.75 
Minimum octane.... ns asinine: tae Pere ee reer Pew taan......... + 875— 5 00 175 — 4875 475 — 4875 
64-66, 390 e.p. gasoline.... 5.50 -— 5.625 5.50 — 5.625 5.75 -— §.875 43-4 
68-70, 350-360 e.p. gasoline 5.75 — 5.875 5.75 5.875 6.00 - 6.125 
Ohio (Quotations of S. O. Ohio. Delivered any point in Ohio). 
California (3c tax to be added to prices if used in state) Kerosine. ............00. 6.00 6.00 6.00 

§4-58 U. S. Motor, 437 e.p. 
for in-state shipment.... 4.00 5.00 4.00 — 5.00 4.50 - 5.00 Oklahoma 

54-58 U. S. Motor, 437 e.p. 41-43 w.w. kerosine...... 3.25 — 3.50 3.375— 3.625 3.375- 3.625 
for outside state shipment 4.00 — 5.00 4.00 — 5.00 “sn. 650 42-44 w.w. kerosine....... 3.375-— 3.625 3.50 3.75 1.10— 3.35 

58-61, 375-400 e.p. gasoline, : 

65 octane and above.... 5.60 — 6.50 5.50 — 6.50 6.00 - 7.00 Kansas (fF. o. b. refinery, Kansas destination) 
41-43 w.w. kerosine....... 3.75 3.875 3.75 3.875 :.99.= 4.05 
tNorth Texas (F.o.b. Wichita Falls district for shipment to Texas and 42-44 w.w. kerosine....... 3.875- 4.00 3.875— 4.00 3.875— 4.00 
New Mexico destinations; Group 3 prices quoted on northern shipments). tNorth Texas (F.o.b. Wichita Falls district for shipment to Texas and A‘ 
: . (F.0.0. Lita n 

U. S. Motor gasoline, by octane numbers: New Mexico destinations; Group 3 prices quoted on northern shipments). 

. oy below ae eee) $.75_ eee 4 He 41-43 w.w. kerosine....... 3.375— 3.50 3.375— 3.50 $.56 = 9.4674 
63-70 octane (regular).. 5.625 5.625 5.625 i 7 
TE. GE GBOCE. o 6 occ cine Por eee ee ‘ ‘ ’ 7 

60-62, 400 e.p. gasoline.... 4.75 — 4.875 4.7§ — 4.875 4.75 ~ 4.875 tEast Texas (F.o.b. East Texas refinery for unrestricted shipment) 

64-66, 375 e.p. gasoline.... £.870— 500. 4.875— 5.00 4.875-— 5.00 41-43 w.w. kerosine....... 3.125- 3.25 3. 125— 3.25 3.25 

68-70, 350-360 e.p. gasoline 3.00 — 5.125 5.00 — 5.12 00 — 5.125 a 

North Louisiana (For Louisiana and Arkansas destination) 
Kansas (F. o. b. refinery, Kansas destination) 41-43 w.w. kerosine....... 3.75 3 75 3 75 
U. S. Motor gasoline, by octane numbers: 
62 and below (3rd grade) 5.00 — 5.125 5.00 -- 5.125 5.00 -> 5.125 Arkansas (For Arkansas and Louisiana destination) 
ph parva (regular).. 5.875- 6.00 5.875- 6.00 5.875- 6.00 41-43 w.w. kerosine....... 4.25 4.25 4.25 
O06 abGVE. cscs , eee : 
60-62, 400 e.p. gasoline. ... 5.00 — 5.125 5.00 — 5.125 5.00 — §.125 
California (F.o.b. California refineries) 
+West Texas and New Mexico (Ff. 0. b. W. Texas and N. Mex. refinery 38-40 w.w. kerosine....... ¥.25 5.00 3.25 5.00 3.50 - 5.00 
for unrestricted shipment) 
U. S. Motor gasoline, by octane numbers: 
b 3rd grad $.75 — 4.875 75 75 75 : 
athena i 5.625- 5 > : 625 ; ? ; 625 ; 75 Gas and Fuel Oils 
€R ONG BOGE. 6 6666.05 ws Western Penna. (Quotations and/or sales prices to car unloaders) 
Bradford-Warren: 
tEast Texas (F. 0. b. East Texas refinery for unrestricted shipment) SG-4AG field Gil. oc vccccccces 4.125-— 4.25 400 $125 4.00 4.12 
U. S. Motor gasoline, by octane numbers: 
62 and below (3rd grade) 4.625 4.625 4.625— 4.75 {Other districts: , 
63-70 octane (regular).. ? ; FOGG BOCN Giles hice ecins 4.00 82 + 00 $.12 +. 00 4.12 
TE GRE BUOVE. oo ccccsce : tNot including Pittsburgh. 
60-62, 400 e.p. gasoline.... $.625— 4.75 4.625— 4.75 4.625-— 4.75 
| Oklahoma (F.o.b. Oklahoma refineries) 
North Louisiana (For Louisiana and Arkansas destination Gas oils: 

U. S. Motor gasoline: | pe 0) 125— 3.25 3.125— 3.25 3.125— 3.25 
62 octane and below.... 550 5.50 5.50 | PONE GUUR Wes cede cian 3.00 3.125 3.00 125 3.00 — 3.125 
63-70 octane number.... 6.25 6.25 6.25 NG. 2 SURG. csidicvecewsis 2.875— 3.00 2.875— 3.00 2.875— 3.00 
71 octane and above.... No. 2 dark... Seo 2.875— 3.00 2.875 2.75 — 2.875 

A a 2.50 — 2.625 2.50 — 2.625 2.50 = 3.635 
Arkansas (For Arkansas and Louisiana destination) Fuel oils: (Prices per barrel of 42 U. S. gallons) 

U. S. Motor gasoline: BO MAUR is oko rcwcin $1.075-$1.125 $1.075-$1.125 075- 2 
62 octane and below.... 5.50 5.50 5.50 MIR ks vaiscéniseshs $1.00 -$1.025 $1.00 -$1.025 3100 oo, 25 
63-70 octane number.... 6.25 6.25 6.25 PRE 6 6.6% Ska Wace Huds $0.75 -$0.80 $0.75 —$0.80 $0.75 -—$0.80 
71 octane and above.... ........ er eee wee LL » Seer s $0.75 -$0.775 $0.75 -$0.775 $0.75 -$0.775 

*Nominal. tRefiners generally receive from 0.25c¢ to 0.5c per gallon more FORO Kees cedecawoas $0.65 -$0.675 $0.65 -$0.675 $0.65 -$0.675 


(Continued on page 46) 
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P RICES in the various petroleum markets quoted regularly 
in National Petroleum News are compiled by the staff of Platt’s Oilgram, an affiliated daily oil market reporting service. Barrels 
are of 42 U.S. gallons. Prices appearing in each issue of National Petroleum News are the same as those carried in the Monday 
edition of the Oilgram. For information regarding the Oilgram daily news and market service write Platt's Oilgram, Cleveland. 
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Sept. 9 Sept. 3 Aug. 26 
Kansas (F.o.b. refinery, Kansas destination) 
Ee See eee 3.25 3.375 3.25 -— 3.375 3.25 — 3.375 
18-22 fuel oil (per bbl.).... $0.725-$0.75 $0.725-$0.75 $0. 725-$0.75 
10-14 fuel oil (per bbl.).... $0.575-$0.60 $0.60 -$0.625 $0.60 -$0.625 
North Texas (F.o.b. Wichita Falls district for shipment to Texas and 
New Mexico; Group 3 prices quoted on northern shipments). 
eS eee 3.00 — 3.125 3.00 — 3.125 3.00 — 3.125 
GE MEE sc sinicsawseso ae 3.125— 3.25 3.125- 3.25 3. 125= 3.22 
NG Re ee ne er 2.875 2.875 2.75 — 2.875 
Lie Oe are 2.50 — 2.625 2.50 — 2.625 2.50 — 2.625 
24-26 fuel oil (per bbl.).... $0.75 ai 75 $0.75 
18-22 fuel oil (per bbl.).... $0.675-$0.70 $0.675-$0. 70 $0.675-$0.70 
— Texas (F.o.b. West Texas refineries for unrestricted shipment). 
ep aera oe *2.75 *2.75 *2.75 
18- 23 fuel oil (per bbl.).... $0.65 $0.65 $0.65 
East Texas (F.o.b. East Texas refineries for unrestricted shipment). 
DPMEE .  <nicsu sadewes *3.00 — 3.125 *3.00 — 3.125 #3125 
Be ath tS arp pie cansie ce ewes *2 875 *2.75 -— 2.875 *2.75 — 2.875 
U.GL. RS MUTE sag in a 9:00 50-0 2.375- 2.50 2.375— 2.50 2.375- 2.50 
NS aaa $0.60 —$0.625 $0.60 -$0.625 $0.60 -$0.625 
Oe | aaa $0.60 $0.60 $0.60 
North Louisiana (For Louisiana and Arkansas destination). 
ee lr Sie 3.125- 3.25 5. 425=— 3.25 3.125-— 3.25 
Ae ek eT an 7. 875— 3.00 2.875— 3.00 2.875— 3.00 
Xk ee ene $1.00 —$1.025 $1.00 -—$1.025 $1.00 —$1.025 
Daeg SPO" Bers ier $0.90 -$0.925 $0.90 -$0.925 $0.90 -$0.925 
See eae $0.75 -—$0.80 $0.75 -$0.80 $0.75 -$0.80 
Arkansas (For Arkansas and Louisiana destination) 
_ OS See 3.50 3.50 3.50 
28-30 gas oil, zerOcccece-- 3.25 3.25 3.25 
20-24 fuel oil (per bbl.).... $0.825-$0.875  $0.825-$0.875 $0.825-$0.875 
eS eee ere $0.725-$0.775 $0.725-$0.775 $0.725-$0.775 
Eee eer $0.60 -—$0.65 $0.60 -$0.65 $0.60 -$0.65 
California 
San Joaquin Valley, per bbl.: 
Grade © fuclioll.........<. $0.60 -$0.75 $0.60 -$0.75 $0.60 -$0.75 
Diesel fucl oil. .....s0060s $1.05 -—$1.45 $1.05 —$1.45 $1.05 —$1.45 
Stove distillate........... $1.25 -$1.45 $1.25 -$1.45 $1.25 -$1.45 
Los Angeles, per bbl.: 
isrede <> feel oll....0..5..2. $0.65 -$0.95 $0.65 -$0.95 $0.65 -$0.95 
ee ree $1.10 -$1.45 $1.10 -$1.45 $1.10 —$1.45 
Stove distiilate........... $1.25 -$1.85 $1.25 “Bh ee $1.25 -$1.85 
San Francisco, per bbl.: 
Grade C fuel oil.......... $1.00 $1.00 $1.00 
ES ere $1.68 $1.68 $1.68 
Stove distillate........... $2.10 $2.10 $2.10 


Neutral Oils 
Western Penna. (Quotations and/or sales prices to car unloaders) 
Viscous Neutrals (Viscosity at 70° F.) 
200 Vis. (180 at 100°) No. 3 color, 420-425 flash: 


O pour test........... 24.00 -24.50 24.00 -24.50 24.00 -24. 


50 
od ath Ee 23.00 -—23.50 23.00 -23.50 23.00 -23.50 
ee 22.50 -23.00 22.50 -23.00 22.50 —23.00 
ee 21.50 —22.00 21.50 -22.00 21.50 ~22.00 
180 Vis. No. 3 color, 410-415 flash: 
Be OUT BERR .c5 sv eccccss 20.00 —20.50 20.00 -20. 50 20.00 -20.50 
150 Vis. No. 3 color, 400-405 flash: 
Lp Peer ree 19.50 —20.00 19.50 -20.00 19.50 -—20.00 
eee 18.50 -19.00 18.50 -19.00 48.50 -19.00 
eee ee ee 18.00 -18.50 18.00 -18.50 18.00 -18.50 
ger 17.00 -17.50 17.00 -17.50 17.00 -17.50 


South Texas (F.o.b. South Texas refineries, for domestic shipment) 
Vis. Color 


Pale Oils: (Viscosity at 100° F.; pour test 0) 
100 No. 144-2%....... 5.00 5.00 5.¢0 
ea SS. ae 7.00 7.00 7,00 
3 eae 7.50 7.50 7.50 
500 No. 2\4-3% 8.50 8.50 8.50 
ng SE ee 9.00 9.00 9.00 
| ES Ss ae 9.50 9.50 9.50 
BOO INO SAB. iccccccas 9.75 -10.00 9.75 -10.00 9.75 -10 
Red Oils: 
LS ae 7.00 7.00 7.00 
SS eae 7.50 7.50 7.50 
SS are 8.50 8.50 8.50 
i) SS Se 9.00 9.00 9.00 
DS ae 9.50 9.50 9.50 
eS eee 9.75 -10.00 9.75 -10.00 9.75 -10. 


.00 


00 


Note: South Texas red oil prices shown above cover oils with green cast; 


blue cast red oils are slightly lower in some cases. 


Mid-Continent (Viscosity at 100° F.; F. o. b. Tulsa basis. Prices 


represent quotations and gales). 


0 to 10 Pour Point: 


Vis. Color 
eer ee b) 25 5.25 
| See 7 5.75 
150—No. 3........ 10.00 10.00 10.00 
*Nominal 
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Neutral Oils (cont’d.) 





Sept. 9 
a 9.50 
na 11.25 
No. 4 10.75 
> 10.25 
Jo. 3 RECZS 
Jo. 4 11.25 
ea 9 ee 10.75 
(0 es | a eee 12.75 
ee ere 12.25 
DTS Os ou. 0.6 8 io0s ae 11.75 
ace Re Ferre 13.75 
ager, ae 13.25 
INS Din cin 0, 0 bid acb.o-0e 12.75 
Os Fas d-0is.eiaeiseanie'e 14.75 
ee Ns aso 4 bas 2 ws 14.00 
en CN ee eee rae 13.50 
2 aan ae ag an ge ae 1S..25 
POO INO: 9° cc cieeescee 13-35 
4.75 
S 35 
9.00 
8.50 
10 
9 
9 





ee ey 


see eeeeeeeeece 


Chicago (F.o0.b. Chicago refineries) 


ve) 
WMO NINN NNN NNN NRNNUOMN 
COMIN Ana 


Pome pee pe pes pt pet fd ph pd 
Wik RWW NNO 


Out 
o 


Pale Oils, *15 to 30 pour point: 
Vis. Color 


GOSSS——-NO. 2. oc ccisvece 





Sept. 3 


9.50 


Ue 


25 


10.75 


10. 


— 
— 


et et eet tt at Pat pet et ft Pt 
WU PR WWRE NNO 


Pmt bat pat pt pet hh ft pt hp 
WRI WwK MNO, 


(Vis. at 100° F.) 


*Oils with 0 to 10 pour point bring Ic higher than above prices. 


prices delivered in Chicago, add 0.25c per gal. 


— 
— 
ne 
wn 


— pe pet 

BWUIW i PN WWH NNO OO 
e nw 
“W 


pat pent pee em pd pd eed pd Pee 
Wik DO WWK NNO 
“N 
“ 


To obtain 


California (F.o.b. California refineries; Viscosity at 100° F.) 
All neutral oils, 11.5¢ per gal. in tank car lots; and 13.5¢ in iron bbls., to 


refiners only, excluding federal 


tax. 


Cylinder Stocks 


Mid-Continent (F.o.b. Tulsa basis. Prices represent quotations and sales 


Bright Stocks: 
190-200 Vis. at 210° D.... 
150-160 Vis. at 210° D: 
0 to 10 pour test...... 
10 to 25 pour test..... 
25 to 40 pour test..... 
150-160 Vis. at 210° E.... 
120 Vis. at 210° D: 
0 to 10 pour test...... 
10 to 25 pour test...... 
25 to 40 pour test. 
600 Stm. Rfd. Dark Green 


wn 


600 Stm. Rfd. Olive Green 6. 


*631 Steam Refined...... 
i b, S ee 


*Only one refiner. quoting. 


w 


—— (F.o.b. - eile 


18.00 


15.00 
14.50 
14.00 
14.00 


14.50 
14.00 
13.50 
50 -— 6.50 
50 — 8.00 
10.00 


25 -— 3.375 


2 Aw 


A0OCNfS 


Ra ee ee 
teri 
S 
ww SO 
w oun 


w 
—) 


$3: 


oo 


~ 
wi 


18.00 


district refineries) (Viscosity at 210°) 


Unfiltered Steam Refined 
EOE ET erry 9.00 
PC eer ree 10.00 
EEE CT Pe eee 11.00 
Bright stocks, 160 v vis. at 210 No. 8 color: 

0 to 10 pour point..... 16.75 

15 to 25 pour point..... 16.25 

30 to 40 pour point..... 1S..75 
E filtered Cyl. Stock...... 14.00 
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10. 
ll. 


16. 
16 
15. 
14. 


(Continued on page 48) 
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.... Of greatest value to us is the 


ready public acceptance of D=-X 
and DIAMOND 760 


AL 
W 1M ARTE inc ati 
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The experience of the Wilmarth Oil Co. is 
typical of the successes enjoyed by hundreds of 
Diamond jobbers—large and small—located in 
all parts of the Middle West. 

D-X Lubricating Motor Fuel, D-X Ethyl, Dia- 
mond 760 and the full Diamond line do have a 
ready public acceptance ... and the upper cyl- 
inder lubrication feature of D-X and D-X Ethyl 
is an exclusive sales and performance factor. 


phore 103 


In spite of narrower margins, Diamond job- 
bers have been able to maintain and increase 
profits because of greatly increased sales vol- 
umes ...and that is the solution of today’s 
marketing problem. 


Write or wire the nearest Diamond office for 
details of the profit-making possibilities that 
may exist in your territory with a Diamond 
franchise. . 





MID-CONTINENT PETROLEUM CORPORATION 
TULSA, OKLAHOMA 
CHICAGO OMAHA TERRE HAUTE WATERLOO 


- September 11, 1935 at 

















REFINERY TANK CAR MARKETS 








CONTINUED FROM PAGE 46 
; ’ Sept. 9 Sept. 3 Aug. 26 
Cylinder Stocks (cont d) Cream Wit). 6c ssccccis 4.625 4.625 4.625 
9 S$ 9 if 
Sept. 9 Sept. 3 m* tie | ae 3:30 2°80 
Western Penna. nla) tests; quotations and/or sales prices to Red... sss se eee eeee eee 2.00 — 2.125 2.00 - 2.125 2.00 - 2.125 
car unloaders) Wax 
600 stm. rfd. filterable.... 9.50 -—10.00 9.50 -10.00 9.50 -10.00 
650 steam refined......... 11.00 -11.50 11.00 -11.50 11.00 -11.50 Western Penna. (Per pound, f.o.b. New York) 
Reon 12.00 -12.50 12.00 -12.50 12.00 -12.50 122-124 wh. crude scale, 
OUR RUR e 17.00 -17.50 17.00 -17.50 17.00 -17.50 A.m om piano wauaalere a eee 2.05 — 2.10 2.00 - 2.05 2.00 - 2.05 
600 Warren E............ 13.00 -13.50 13.00 -13.50 13.00 -13.50 124-12 crude scale, ‘ 
Ms cc cacaseees aaae 2.05 — 2.10 2.00 - 2.05 2.00 — 2.05 
Bright stock, 150-160, vis. at 210°, 540-550 flash, No. 8 color: Oklahoma (Per pound in barrels; in a few instances, per pound in burlap 
10 pour test........... 20.00 -20.50 20.00 -20.50 20.00 -20.50 | bass; f.o.b. Oklahoma refineries) 
jE ee 19.00 -19.50 19.00 -19.50 19.00 -19.50 124-126 wh. crude scale. 
errr 18.00 ~—18 50 18.00 -18.50 18.00 -18.50 A.m.p icteeseneuwasanes 2.05 -— 2.125 2.05 — 2.125 2.05 — 2.125 
PO POUT RES... once ave 17.00 -17.50 17.00 -17.50 17.00 -17.50 Chicago _(F.o.b. Chicago district refineries, in cents per pound, in bags 
carload lots. Melting points A.S.T.M. method; add 3° F. to convert into A.m.p.) 
Fully refined: 
Petrolatums 122-124 Sn can damien $.40- 4.50 4.40 - 4.50 4.40 - 4.50 
A ree 4.65 -— 4.7 4.65 - 4.75 ° - 4. 
Western Penna. (Per pound, in barrels, carload lots, f.o.b. Penna, y= SS err eee +80 - 4 50 4 80 = +90 +80 = 1:3 
refinery. In tank cars, 0.5¢ per pound less. Quotations are from majority of oT ee ir eae eet S.90:— 5-30 5-0 = 530 #530 — 5.30 
petrolatum makers). A i Sere paneer *5.45-— 5.55 *5.45 - 5.55 *5.45 - 5.55 
RT STONES 5000005 asec 6.625 6.625 6.625 DARED Tc a cacu wae neinien se *6.20 - 6.30 *6.20 - 6.30 *6.20 - 6.30 
SO WUE bw vos nweedaws 5.625 §.625 5.625 *Same prices quoted in bags or slabs loose. 




















“"“MID-WESTERN TANK CAR MARKETS 


Following prices are in cents per gallon, except fuel oil in barrels of 42 U. S. gallons, in tank car lots, representing majority of sales 
of products made by Chicago sellers, from legally produced crude to jobbers on Group 3 freight basis, although shipments may 
originate in other South-western or Mid-western refining districts. Prices do not include state or federal taxes. 








Gasoline ’ Sept. 9 oo Sept. 3 : Aug. 26 
NG PRE So 5c insews eae 2 75 2.875 2.75 — 2.875 2.75 — 2.875 
U. S. Motor gasoline: Sept. 9 Sept. 3 Aug. 26 my 2 etraw. ss... ss sees 5 ha er oe “a a Me 34 
Sethi | ka facie acca eo. ee $0.85 $0.90 $0.85 -$0.90 
EO ees »25 875 625- 75 ; - 75 J 575 a ZO 675— S # 
ae ecko (renular).. $80 § 75 580 — §.75 550 - 6.75 No. 5 (per bbl.).......... $0. 625-S0.¢ $0. 625-$0.65 $0.625-$0.65 
71 er 9 above. , init whe Neti a ae ae 
60-62, 400 e.p..........-- 4:75 4.67s 98'= 2brSs 499 = 4289S | pee. 
64-66, $75 e. Ioas 4.075~ $.00 4.875- 5.00 4.875— 5.00 cee _ 
. c < 40¢ = a 2 2 = c Pie. ©; (eer OBL) 5 vesiccsss $0.75 —$0.80 $0.75 ~$0.80 $0.75 -$0.80 
68-70, 350. cP. e. p.. 00 12 5.00 5.125 §.00 -— 5.125 No. 5. (ner bbl.) AN ias st 30 375 - 60 5a ite 
* Jo. 6, (per Sa ee 5 5 5 -$0. a - 
Kerosine UGE. GOS ONS 0605805000 2:25 2. 37S 2.25 - 2.375 2.48 = 2.575 
DME MOMs ccc scaseseeece 3.25 — 3.50 3.25 — 3.50 3.25 - 3.50 
ee ee eee 3.375-— 3.625 -375— 3.625 75- 3.625 
42-44 w.w 3.375 ) 3.375- 3.625 LS 62 Naphtha and Solvent 
Fuel and Gas Oils Stoddard solvent......... 6.375 6.375 6.375 
2S V. Mi. &@ P. naphtha.....- 6.875 6.875 6.875 
Domestic: - : ta : on _ Cleaners’ naphtha........ 6.875 6.875 6.875 
No. 1 prime white...... 3.125- 3.25 3.125— 3.25 3.125- 3.25 Mineral spirits........... 5.875 5.875 5.875 
eS ee ere 3.00 3.25 3.00 - 3.25 3.00 - 3.25 Rubber solvent........... 6.875 6.875 6.875 
*Formerly Chicago Tank Car Markets. Lacquer diluent.......... 7.875 7.875 7.875 

















DAILY GASOLINE PRICES 


Daily range of gasoline prices (cents per gallon) in tank cars, as reported in PLATT’S OILGRAM, (Week Ended Sept. 7, 1935) 





U 8S. Motor, 62 octane & below (3rd grade): Sept. 3 Sept. 4 Sept. 5 Sept. 6 
SN COCR aan Sh AON SAMAR se MASS OGSSERAS TO. . cdiclnunwanme bs eee 4.625 4.625 4.625 4.625 
CEE SMES oars aud bs Kas te SWE Os hw aa Ra R Se Rie 4.75 4.75 4.75 £.75 
PEER Cn rcs OU Ge cbeueda Wis eeacawaseenokiess) Gssunhes 4.75 — 4.87 4.75 — 4.875 73 4.875 4.75 -— 4.875 
MR re epee LA oe ag wer on ale wig Mae Ge wiaipsata 4.75 4.875 $.75 4.875 Oe 4.875 4.75 — 4.875 
Mid-Western (Group 3 basis). Sate a wmals Minto aie aix wee 4.625- 4.87 $.625— 4.875 4.625— 4.875 4.625—- 4.875 
U.S. Motor, 63-70 octane (regular): 
NMED tars cao a skate Kee Ss ee ee eee ; ; i 0 ele, ||.§§ heme Sawer | se 
PINOUEE ROUOEs 6 acc ccekveuweses ie eee CAR Oe ee ; seer 5.625 5.625 5.625 5.625 
I ea oka So visu cab chaeeeTeeces 5.625- 5.7 §.625— 5.75 625— 5.75 §.625— $.7 
ME A ih cia Wn Kaw cas 210s a:6 «4404 C SS SOSw ERAS : ~ SGro~ 3.7 5 625~ 5.75 3. O20— Sot9 5.625— 5.75 
Mid-Western (Group 3 basis)...........00cceececeeee ‘ 5.50 — $5.75 ow DT 3.30 =-35.479 5.50 — §.75 
Motor Gasoline, 60-64 octane 
es a ee RPA) oe eR Ran : 6.00 6.00 6.00 6.00 
Philadelphia district............... hitotmat wastes wietnes 6.00 6.00 6.00 6.00 
SUNN OIE os cin. 5 boing 6 n'a Wain eva olw'w 6 6.00 6.00 6.00 6.00 
Motor Gasoline, 65 octane & above 
DAGW BOVE DOTDOT. 2656s ccccscacess ; Sua wm eek 6.2 6.2 6.25 6.25 
Philadelphia district..............00- RA terres i ; 6.25 6.25 6.25 6.25 
aR HAMANN i aoa 5a 6 ow nese o's: 0 Gin'e e bib-ws cree f 6.25 6.25 6.25 6.25 
U. S. Motor Gasoline 
Bradford-Warren (Western Penna.)................4. UES 7 25 37 z5 7 S25 Sor 
Other districts (Western Penna.)........ 5.25 7 25 3 25 5,25 = Sie 
Motor Gasoline, Minimam 60 octane 
Bradford-Warren (Western Penna.)...............26- i 6.50 — 6.625 6.50 — 6.625 0 — 6.625 6.50 — 6.625 
Other districts (Western Penna.)..............ccee0. 6.50 6.625 6.30 6.625 6 50 6.625 6.50 = 6.625 
Motor Gasoline, Minimum 65 octane 
Bradford-Warren (Western Penna.).............-000- 6.75 6.875 6.75 6.875 6.75 6.875 6.75 6.875 
Other districts (Western Penna.).........ccccccccces 6.75 6.875 6.75 6.875 6.75 6.875 6.75 6.875 
*For shipment to Texas and New Mexico destinations; Group 3 prices are quoted on no \ 
Note: No Saturd prices available til further notice 
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The early table clock was found 
only in the homes of a wealthy few. 
The hour hand was sometimes 
mounted on a large bell and curved 
to meet dial figures on the rim. 





The First Small Clocks 


VARIED AN HOUR A DAY 


te Actuated by straight springs and boasting only hour hands, the 
first small clocks venta an hour a day. Today the finest clocks— 
miracles of mechanical precision—vary less than 15 seconds in an 
entire year. 


Early gasolines did not possess all the exact and constant qualities 
now recognized as necessary to high grade motor fuel. Today 
MARATHON “Timed” Gasoline conkewune to scientific and strictly 
maintained specifications which provide for the duration of the 
explosion through just the right period. Not a hammer blow, but 
a powerful THRUST, is delivered to the flying piston. This means 
delivery of maximum power and maximum mileage. 


A 70-Octane gasoline, yet sold at regular price. Allow us to quote. 


MARATHON OIL COMPANY : - TULSA, OKLAHOMA 
Sioux City, Ia. Little Rock, Ark. Fort Worth, Tex. 


MAR 


September 11, 1935 














Trend of Gasoline Prices and Gasoline Taxes, at 50 Representative Cities 





(921 1922 1923 


TANK WAGON, SERVICE 
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Tanxwagon Exrax 


Margin serween T.W.&S. 


STATION MARKETS 








Tax column includes Ic federal tax, state gasoline tax, also city and county taxes as indicated in footnotes, and inspection fees, 
as shown in general footnote. These prices in effect Sept. 9, 1935, as posted by principal marketing companies at their head- 
quarters offices, but subject to later corrections. 











S. O. New Jersey 


Essolene 

Censumer Kero- 
Tank Dealer Tax- Posted sine 
Car T.W. es SS. T.W, 


Atlaatic City, N. J.... 7 9.5 4 17 9 

Newark, ae store Shee 7 9.5 4 17 75 
Annapolis, d. oe & a. © ae 18.3 10 

Baltimore, Md. oe So wee oe 17.8 £5 
Cumberland, Md..... 8.3 10.8 5 19.3: 32.7 
Washington, D. C3668 9.3° 5 15.8 9 

PPRRWINE. Va. oss. ccce 8.1 10.6 6 20.1 12.9 
INOESOEK, WO.c cscs cscs 6.6 9.1 6 18.6 431.3 
Petersburg, Va....... i 9.8 6 19.3. 2.7 
Richmond, Va........ 7.3 9.8 6 Le ee & 
MOGGGES, VG... .. 200% 8.3 10.8 6 20.3 12.9 
Charleston, Mi Wavcce feo 89 5 18.5 12.6 
Parkersburg, W. Va... 6.8 a 4° 5 17.8 42.2 
Wheeling, W. Va..... 8 iO.5 $ 19 12.2 
Charlotte, N. C 8.4 10.9 7 21.4 13.5 
Hickory, N. C S.7 2 7 22.7 «613.7 
Mt. Airy, N. C Ba @2.2 7 Bay O33 
Raleigh, N. C S.1 160.6 7 aa.k WSS 
Salisbury, N. C 5.5 2) 7 21.5 135 
Charleston, S. C 6.7 On t 9.7 24.3 
Columbia, S. C 8 10.5 7 21 13.2 
Spartanburg, S. C 8.4 10.9 7 21:%. 23.3 


Price basis to undivided dealers: Dealer t.w. price 

less 0.5¢ per gal. 

rice basis to commercial consumers: Beginning 
Feb. 11, 1935, all new commercial consumers will be 
signed on following differentials over tank car 
price, on vomty purchases: up to 35,999 gals., 2.5¢ 
over t.c.; 36,000 to 119,999 gals. 2c; 12 20,000 to 
239,999 gals., 1.5c; 240,000 to 479,999 gals., lc; 
and over 480,000 gals., 0.5c. 

Above prices apply only when deliveries are made 
in lots of 50 or 100 gals. at one time, depending on 
code region in which deliveries are effected. 

If deliveries are made in less than these minimum 
quantities, s.s. price at time and place of delivery 


applies. 
ew: a-contract customers will be billed at 2.5c over 
tank car price at time and place of Tacs. 
Kerosine Discount: 1c off t.w. price for 25 gals. 
or more, under contract thru territory (Baltimore 
City contract not necessary) except no discount 
in state of New Jersey. 


Socony-VacuumOilCo., Inc. 


(S. O. New York Division) 
Socony Mobilgas 


Total 
Split” “Split” Kero- 
Dealer Tax- Dealer sine 


T.W. ¢@s8 T.W. SS. T.W. 


isis ha ti Sada ie ase asa 10.05 *5 15.05 *19.3 7.25 
Staten Island....... 9.55 *5 14.55 *18.3 7.25 

NE Se ee 9.8 *5 14.8 *18.8 7.25 
Ribeng, MN. V.6i. 564. a it.2 437.7 7:5 
Binghamton, N. Y.... 9.5 5 14.5 18 8.75 
BUMOEO, I. Meccccccce 9 5 14 17 8 
amestowa, N. Y...... 9.8 5 4.3 18.3 38 
lattsburg, N. Y......10.2 5 3.2 28:7 8.5 
Rochester, N. Y...... 9 5 14 17 8.5 


Syracuse, N. Y....... 
Danbury, Conn....... 
Hartford, Conn....... 
New Haven, Conn.... 
Bangor, Me.......... 1 
Portland, Me......... 
Boston, Mass........ 9 
| Concord, N. H........ 
Lancaster, N. H...... 
Manchester, N. H..... 


Providence, R. I 


Burlington, Vt.... ee - 
MUMIOEG. VEs 6656 cess 


‘ape 2% city sales tax computed at time of each 
| sale. 

Discounts to dealers: 
York City, off normal 8.8. 
dealers, and 3.5c to 
New York City, to undivided dealers, 4. 
Brooklyn, 4.5c; in 
dealers receive 0.5c less 
| dealers. 
Te commercial consumers: 
| covering yearly purchases, billed at posted tank 
car price, plus these differentials: 
of 1, 500 to 36,000 gals.; 
| gals.; lus 1.5¢ for 120,000 to 240,000 gals.: 
| 540, 000 to 480,000 gals.; 

gals. and over. Those buying less than 1,200 gals. 
yearly, get retail s.s. price. 


Ic for 


Atlantic Refining 


Atlantic White Flash Plus Gasoline 


Seg eee 
Scranton, Pa.. 


Altoona, Pa.......... 


Dover, Del.. 


Wilmington, ‘Del. mete 


Boston, Mass . 


Springfield, Mass..... 
Worcester, Mass.... 


Fall River, Mass. 


Providence, R. I...... 


Hartford, Conn.. 


New Haven, Conn. 


Atlantic City, N. J.. es 
Camd en, No Je... 


Trenton, N. J... 
Annapolis, Md. 
Baltimore, Md. 


Hagerstown, Md...... 
Richmond, Va........ 
| Wilmington, mC... 


Brunswick, Ga... 
Jacksonville, Fla. 


Dealer discounts: 
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thru territory, except New 
ice, 4c to undivided 
“*split’’ dealers. 


Island, 
margin than Sndivised 


Effective Feb. 4, 1935, 


2.5c for delivery 
plus 2c, for 36,000 to 120,000 


plus 0.5¢ for 480,000 


Total s 

T.W. Taxes T.W. S.S. 
Philadelphia, Pa...... 
Pittsburgh, Pa....... 
Allentown, Pa........ 


16 
17 


16,5 


16 
16 
17 


16. 
16. 


~ 


pt pe pee fee pee pet pet eth Pe a ee fd ft pe 


= 
o 2) 


Atlantic White Flash Plus 
gasoline, thru territory, divided dealers, price equal 
to 3.S¢ off posted s.s. price; 
equal to 4c off posted s.s. 
contracts previous to Aug. 19, i933. price equal to 
3c less than posted s.s. price, plus Ic rental, 
Discounts to commercial 


undivided dealers, price 
authorized dealers 


consumers: 
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| t.w. accounts billed at Pa t.w. price, with these 
| discounts, effective Dec. 4, 1934, on yearly purchases: 
| 1800 to 36,000 gals., 1. Sc; 36,000 to 120,000 gals. 
2c; 120,000 to 240,000 gals., 3c; 240,000 to 480,006 
| gals., 3.25¢; 480, 000 gals. and over, 3.5c. Those 
ee. g less than 100 ga als. get retail s.s. price. 


eorgia kerosine has Ic state tax, not included 


| in above prices. 


S. O. Ohio 


Sohio X-70 Gasoline 
Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 


| Ohio statewide........ 12 S “7 mm “FERS 


Renown (Third Grade Gasoline) 
Ohio statewide........ 25 5S FS 87.5 
Counties off statewide gasoline schedule: 
Butler, Champaign, Clark, Darke, Franklin, 
Greene, Hamilton, _ Montgomery, Preble 
and Summit....... 12 *.. ee 19 
Statewide Prices to Resellers €% Agents 


(On sliding scale basis, reflecting tank car price of 
8.625 per gal. for 65-70 octane). 


** Author- 
tUndivided Divided ized 
Including taxes Accounts Accounts Agents 
Santo. A-70. «<5 15.5 16 16 
| Renown 
(3rd grade).. 15 5.5 35.5 


Note: On steal deliveries of motor gasolines under 
25 gallons, to t.w. consumers, 8.8. price applies. 

Sales tax: Ohio’ s 3% sales tax, effective Jan. 27 
1935, jis added “‘where assessable, to regular posted 
prices”, S. O. Ohio says. 

*Kerosine prices include Ic state tax. Kerosine 


| tw. price in Hardin and Wyandot counties is 11.5c. 


tExcluding authorized agents. 

**Excluding 0.5c rental. 

Discounts to contract tank wagon consumers only: 
on all motor gasolines, effective Dec. 1, 1934, off 
t.w. price, on deliveries per month: 1,000 to 9,999 
gals., 1.5c per gal. 10,000 gals. and over, 2.5c. 
Under 1,000 gals., full t.w. price. Single deliveries 
of less than 25 gals., full s.s. price. 

Discounts on kerosine: to dealers and commercial 
consumers, 3c per gal. off t.w. price, any quantity. 


S. O. Kentucky 


Crown Gasoline 


Lexington, Ky........ 13.5 6 9.5 23.5 1 
Louisville, Ky........ 128 6 18.5 20:5 
Paducah, Key... . soc. 2.5 6 Fe:5 2.5 
Covington, Ky.......12 6 18 20 11.5 
— eer 7 19 21 *] 
ficksburg, Miss......12 £4 19 21 *12 
Birmingham, Ala.....13 *8 21 23 12 
Mobile, Ala.......... 12 *8 20 22 11 
Montgomery, Ala..... is *S ed ee 
ON Ce 13 7 20 22 *13 
Atlanta, Ga....... ey 7 20 ys Ss 
Augusta, BOS sn sate 13 7 20 22 *13 
Savannah, Ga........ 11 Fd 18 20 =«=*14 
Jacksonville, Fla......10.5 8 18.5 20.5 10 
ae ee ie 10.5 8 1S.5 2e.5 13,5 
Tames, Fle. oss iceas 10:5 38:5: 265: 
Pensacola, Fla... .10 *9 19 20 11.5 
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TANK WAGON, SERVICE STATION MARKETS 





as shown in general footnote. 





quarters offices, 


Tax column includes Ic federal tax, state gasoline tax, also city and county taxes as indicated in footnotes, and inspection fees, 
These prices in effect Sept. 9, 1935, as posted by principal marketing companies at their head- 
but subject to later corrections. 











S. O. Kentucky (Cont’d) 


Kyso (Third Grade) 


Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 
Lexington, Ky........ 12.5 6 18.5 2 
Louisville, Ky........ 10.5 6 6.5 7.5 
Paducah, Ky......... 10.5 G@ 16.5 4.5 
Covington, ae 10.5 6 16.5 18.5 
se ae oe | ere 11 7.6 19.5 
i¢ksburg, Miss...... $5 7 16:5 i 
Birmingham, Ala..... 11 *8 19 20 
SS SS re 10 =*8 18 19 
Montgomery, Ala..... 11 *9 20 21 
Atlanta, Ga.......... 9 7 16 17 
Augusta, Ga......... S57 16.5 17 
Wiacet, Glee. ccccccas a 16.5 17 
Pensacola, Fla.. .~ 7.5 9 16.5 17 


Dealer Discount: off posted s.s. price, on Crown 
and Crown “—_ gasolines to “undivided” dealers 
4c; on Kyso, 3c. To “divided” dealers: Crown and 
Ethyl, 3.5¢, one Kyso, 2.5c, all effective on or 
about Jan. 1, 934. 

Discounts Hy tank wagon consumers: all single 
deliveries of 25 gals. or a get posted 6.8. price: 
all single deliveries of 25 gals. or more, to be billed 
at posted t.w. price, plus following discounts, off 
posted ay price: Ethyl and Crown gasoline, 25 
to 2,999. gals. monthly, 1.5¢; Kyso, lc; 3,000 to 
24,999 gals., Ethyl and Crown, 2c; Kyso, 1.5¢: 
25,000 gals. or more, Ethyl and Crowar, 3c; an 

yso, 2.5c. 

*Taxes: in the tax column is included these city 
and county gasoline taxes at the following points: 
Birmingham, Ic city; Mobile, lc city; Montgomery, 
lc city and lc county; Pensacola, Ic city. Georgia 
and Mississippi kerosine prices include lc state tax 
Montgomery kerosine price includes %c city tax. 


S. O. Indiana 


Standard Red Crewn Gasoline 


Cheats Whiac icin cs 1:5 4 BS 2S 3.4 
Decatur, lll... .. 6686s 3.5 4 9.5 2.5 $6 
ane |. eer mS @4 BS 35 38 
WMI Mikccsmccccsteae & Se BS S85 
ee | eee M.S S ERS 8.5 . 9:6 
Indianapolis, Ind...... 12.4 *5 17.4 19.4 $14.5 
Evansville, Ind....... 12.2°S 87.2 39.2 354.3 
South Bend, Ind...... 12.6 *§ 17.6 19.6 $12 
Detroit, Mich........ 10.5 4 14.5 16 9.3 
Grand Rapids, Mich..12.6 4 16.6 18.6 10.5 
Saginaw, Mich....... 3.8 4 16.8 33.8 9$.3 
Green Bay, Wisc......12.2 5 iv.a 39.2 16.5 
Milwaukee, Wisc.....10.3 5 15.3 16.8 10.1 
La Crosse, Wisc. ..... 11.9 5 16.9 18.9 10.2 
Minneapolis, Minn....12.9 4 16.9 16.9 10.2 
Duluth, Minn........ 12.3 4 16.3 18.3 10.6 
Mankato, Minn...... N.S 4 I. BS 16.2 
Des Moines, Iowa....11.3 4 15.3**18.3 9.6 
Sioux City, Iowa..... 11.5 4 15.5**17.5 9.8 
Davenport, Iowa..... 11.5 4 %5.59°97.5 9.8 
pisson Cit a <h.¢ © US.0""82.7 
Louis, Mo......... Rb.2 3S «48522 Be.2 3.5 
| shoves City, Me aaa’ 10.9 it 14.9 16.9 9.2 
St. Joseph, Mo....... 10.9 T4 14.9 16.9 9.2 
Fates Ie Des. cciccecs 12.9 4 6:9 3:9 +¢h.2 
Miaot, N. Dak....... 14.1 4 18.1 20.1 12.4 
Huron, 5.. Dak. oc... 12.4 *5 17.4 19.4 10.7 
Wichita, Kans........ 10.4 4 14.4 16.4 6.3 


Note: Kerosine s.s. prices are generally 3c above 
normal t.w. price. 


Stanolind Gasoline ee? or 


Decatur, WW... os scccc 10.5 

Pearle, Wh... sc050s 10.3 4 14.8 14.3 
Evansville, Ind....... BE.2 33 16:3 37.7 
Indianapolis, Ind..... 11.4 *5 16.4 18.1 
Des Moines, lowa.. 8.6 4 12.6**17.3 
Detroit, Mich. a + 13 14.5 
Grand Rapids, Mich. .11.2: 4 15:2) 47:2 
Duluth, Minn........ 113 + 5.3. W 
Milwaukee, Wis...... 9.3 5 14.3 15.8 
FIMGOR, De Bliss cdccscs 11.4 *5 16.4 18.2 
Wichita, |S reas .5 4 9:5 «633:5 


tSt. Louis, Kansas City and St. Joseph prices 
include lc city tax. {fIncludes 4c state tax. 

*South Dakota gasoline and kerosine prices include 
0.1c for sales tax. Indiana t.w. and s.s. gasoline | 
prices include 0.2c for chain store tax. 

**Service station prices for gasoline at Iowa 
points represent the opinion of National Petroleum 
News as to prices prevailing at the majority of 
stations. 





a 
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Discounts to dealers: Effective Dec. 1, 1934, thru | 


territory except Michigan, effective Apr. 1, 1935, and 
except Chicago division and lowa, maximum dis- 
counts to controlled and uncontrolled dealers and 
undivided gasoline accounts, off s.s. price at normal 
oints: Ethyl and Red Crown gasoline, 3.5c; Stano- 
ind 2.5c; in Chicago, Ethyl and Red Crown, 4c; 
Stanolind, 3c; at points where prices are more than 
Ic subnormal, 0.5¢ less. Divided gasoline accounts 
get 0.5¢ less per gallon. In case of lease and agency 


and AAA accounts, the above discounts include the | 


0.5¢ per gal. rental allowance. In Iowa, normal 
dealer prices are 1.5c below normal t.w. price for 
first and second grade gasolines, and 0.5c under 
normal t.w. for third grade. 

Discounts to commercial consumers: effective Jan. 
1, 1935, thru territory, except Michigan effective 
Feb. 1, om purchases per month, discount off t.w. 
price; all gasolines, 25 to 1,000 gals., at t.w. price; 
gals. or more, 1.5c off t.w. on Ethyl and Red 
Crown, and 0.S¢ on Stanolind. Purchases of less 
than 25 gals. get regular s.s. price. 


S. O. Nebraska 


Standard Red Crown Gasoline 


Kero- 

Tax- =. sine 

T.W. es T.W. S.S. T.W. 

Omaha, Neb......... .F 6 17.9 19.9 10.1 

McCook, Neb........ 12.6 6 18.6 20.6 10.8 

Norfolk, Neb......... 12.3 6 488.3 20.3 16.5 

North Platte, Neb....12.7 6 18.7 20.7 10.9 

Scottsbluff, epee 13.4 6 19.4 21.4 11.6 
Reliance Cesoline (Third Grede) 
Omaha, Neb.........10 6 16.5 16.5 
| McCook, Neb........ 1d 6 17.1 19.1 
| Norfolk, Neb......... Ho 6 7.3 19.3 
North Platte, Neb. ae 17.7 19.7 
Scottsbluff, Neb...... 12.4 6 18.4 20.4 


Discount to dealers: where service station gasoline 
prices are normal, resellers’ allowance off service 
station prices are (Maximum over-all, including 
rent) as follows: Reliance, 2%c; Standard Red 
Crown, and Red Crown Ethyl, 3%c. Where service 
station gasoline prices are below normal, resellers’ 
allowanees are reduced one-half of the amount below 
normal, down to the following (Minimum over-all 
includin 


and Red Crown Ethyl 3 


Discounts to consumers: ~™ tank wagon deliveries | 


covered only by Standard Commercial Consumer 
Contract, effective January 1, 1935. 


S. O. Louisiana 
Essolene 


Consumer Kero- 
Tank Dealer Tax- Posted sine 
Car T.W. es Sg. T.W 


Littk Rock, Ark...... 7 9.5 7.5 WS Ls 
Alexandria, La....... 7 9.5 *8 21 = *10.5 
Baton Rouge, La..... 7 9.5 37 20 = *11.5 
New Orleans, La...... 7 9.5 *8 21 *12 
Lake Charles, La..... 7.510 *8 21.5 *11 
Shreveport, La....... 6.5 9 *%7 19.5 *9 
Lafayette, La........ 7.510 *8 21.5 712.5 
Bristol, Tena......... 8.6 9.85 8 20.6 14.5 
Chattanooga, Tena... 9 11.5 8 23 11.5 
| Knoxville, Tenn...... oe Oe: Se 23.5 34 
Memphis, Tenn...... 7.5 10 8 23.5 ¥3 
Nashville, Tenn...... 8.5 11 8 22.5 12 


| Alexandria, Lake’ Charles, 


*Baton. Rouge and Shreveport gasoline tax in- | 


cludes Sc state tax, lc federal tax, and lc parish tax. 
Lafayette and New 
Orleans, 2¢ parish tax. 
include le state tax; New Orleans kerosine includes 
also le parish tax. 


Price basis to dealers: Undivided dealers get 


| dealer price, less 0.5c. 


rice basis to commercial consumers: Effective 
Feb. 11, 1935, commercial consumers not under 
contract will be billed at 2.5¢ per gal. above posted 
bulk plant tank car price at time and place of de- 


| livery in lots of 50 gals. or more at one time. Con- 


| tract customers will be billed at following differentials 


| 35,999 gals., 


over tank car price, on yearly purchases: 
2.5c over tank car price: 36,000 to 
119,999 gals., 2c over: 
1.5¢; 240,000 to 479,999 gals., lc; 
and over, 0.5c. 

On single deliveries to all classes of commercial 
consumers, of less than 50 gals., s.s. price at time 


480,000 gals. 


| and place of delivery applies. 


Magnolia Petroleum 


Mobilgas 
Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 
Muskogee, Okla...... 11 5 16 18 8 
Oklahoma City....... 11 5 16 18 8 
By ea 11 5 16 18 8 
Fort Smith, Ark...... 9.5 35 14.5 18 8 
Little Rock, Ark...... » > ae ee Yi as Ss 
Texarkana, Ark...... 10.5 *5 15.5 i 8 
3 ere 10 5 15 17 7 
Fe. Worth, Tez....... 10 5 15 17 7 
Houston, Tex........10 5 15 7 8 
San Antonio, Tex..... 11 : 16 18 8 
El! Paso, , pee 12 5 17 19 10 
Santa Fe, N. M...... 13. 547 20.5 22.5 12 
Roswell, N. M.. .12.5tt6.5 19 21 10 
Metro Cooslns (Third Grade) 
Muskogee, Okla...... 9 5 14 16 
Oklahoma City....... 9 5 14 16 
gg ree 9 5 14 16 
Fort Smith, Ark...... 9 5 14 16.5 
Little Rock, Ark...... 9 7.5 16.5 W7 
‘Fesaskane, Ack....... 7.5 5 32.5 34.5 
| a > en 7 5 12 14 
Fe. Worth, Tex....... 7 5 12 14 
Houston, Tex... pe eae 5 13 15 
San Antonio, Tex..... R 5 14 16 
El Paso, Tex riwad aces 5 15 17 
Santa Fe, N. M. ae 5#*7 18.5 20.5 
Roswell, MG OR. vc cas 10.5tf6.5 17 19 ahs 
*In Texarkana, 4c Texas tax applies; outside 


rent): ———. 2c, Standard Red Crown | 


| ments and political sub-divisions thereof; and also 


Louisiana kerosine Prices | 


up to | 


120,000 to 239,999 gals. | 


' Denves, Cale... ccccc 13 5 18 20 11 
Pueblo, Colo......... 13 5 18 20 13 
Grand Junc., Colo....15.5 5§ 20.5 22.5 15 
Casper, Wyo......... se 18.5 20.5 11.5 
Cheyenne, Wyo......13.5 5 18.5 20.5 13 
Billings, Mont........ 13.5 6 19.5 28.5 16.5 
Butte, Mont......... 15 6 21 23 17.5 
Great Falls, Mont....14.5 6 20.5 22.5 17.5 
Helena, Mont........ B.5 G6 2.3 23.8 a5 
Salt Lake City, Utah..14 5 19 21 16 
Boise, Ida. esneneeee. a 23.4 24.5 18 
Twin Falls, Tda. eed 17 6 25 18 
Albuquerque, N. M...13.5 6.5 0 22 13 





Texarkana, 6.5c Arkansas tax applies. 

tIn Fort Smith, 4c Oklahoma tax applies outside 
Fort Smith, 6.5c Arkansas tax applies. 

**Includes Ic city tax. 

ttIncludes 0.5¢ city tax. 


Note: Price basis to dealers off s.s. price in t.w., 
bulk or bbl. deliveries, on Mobilgas and Ethyl, 
normally: to 100% dealers, 4c; to divided dealers, 
3.5c. On Metro gasoline in Texas, Oklahoma and 
New Mexico: to 100% dealers, 3c; to divided 
dealers 2.5c. Om Metro, in Arkansas and Louisiana: 
to 100% dealers 3c. 


Price basis to consumers: thru Texas, Oklahoma 
and New Mexico, except federal and state govern- 


drainage, navigation and reclamation districts and 
road contractor accounts in Texas (in Texas all 
foregoing accounts receive same graduated discounts 
allowed 100% dealers, on all grades of gasoline, 
which see in above paragraph). All grades of gasoline 
invoiced at consumer’s t.w. price, which normally is 


| 2cless than s.s. price, less following contract quantity 


discounts at end of month, on monthly purchases: 
3,001 to 10,000 gals., Mobilgas and Ethyl, lc, Metro, 


| 0.5c; 10,001 gals. and over, Mobilgas and Ethyl, 2c, 


Metro, Ic; 25 to 3,000 gals., no discount. Thru 
Arkansas and Louisiana, all grades gasoline mene 
at consumer’s t.w. price, which normally is 3.5c¢ 
on Mobilgas and Ethyl, and 3c on Metro less than 
s.s. price, less following contract quantity discounts 


| at end of month, on all three grades, on monthly 
| purchases: 3,001 to 10,000 gals., 0.5¢; 
| 20,000 gals., lc; 
| 40,001 gals. and over, 2c. 


10,001 to 
20,001 to 40,000 gals., 1.5c; and 


Continental Oil 


Cenoce Bronze Gasoline 


Demand (Third G ry 


Denver, Colo......... 5 18 
Cheyenne, ee Bao Ss ie. 18.5 
Helena, Mont........ 3.5 6 9.5 22.5 
Salt Lake City, Utah..12 5 17 19 
Boise, Ida. at 5 6 o.5 22.5 
Albuquerque, N. M. 5 16.5 is 20 


tIncludes city tax 22 <_< 





Above prices include these inspection fees on both gasoline and kerosine, per gallon, figured on basis of 50 gallons per barrel: 
Alabama, 1/40c on 7 pe 1/2c on kerosine; Arkansas, 1/5c per gal. in a single barrel, 1 /20c per gal. in bulk; Florida, 1 /8c; Illinois, 3/100c; Indiana, 1/2¢ 


per gal. in a single barrel; 


/10c per gal. in lots of 2 to 10 bbls., 1/5c for 10 to 50 bbls., 


spection department expenses); Louisiana, 1/32c; Minnesota, 1/25c; Missouri, 3 /100c; Nebraska, 3/100c; 
Dakota, 1/20c; Oklahoma, 2/25c per gal. in lots of more than 50 bbls., 1/Sc in lots less than 50 bbls.; South Carolina, 1/8c; South Dakota, 1/10c; Tennessee 


2/Se; and Wisconsin, 1/25e. 


2/25¢ for over 50 bbls.; 


Kansas, 1 /50c, (3/50c can be charged to meet in- 


Nevada, gasoline, 1 /20c; North Carolina, 1 /4c; North 


Kerosine inspection fee only: Iowa, 2/25c; Michigan, 4/5c per gal. for first 2 bbls.; 3/5c for next 3; 2/Sc for next 5; 3/10c for next 15, and 1/5c per gal. 


im lets. over 25 bbls. 
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as shown in general footnote. 





These prices in effect Sept. 9 
quarters offices, 


Tax column includes Ic federal tax, state gasoline tax, also city and county taxes as indicated in footnotes, and inspection fees, 
, 1935, as posted by principal marketing companies at their head- 
but subject to later corrections. 











Discounts: effective March 1, 


1934, on gasolines, 
thm territory, off s.s. price: to “ 


undivided”’ dealers: 


Ethyl and Conoco Bronze, 4c; Demand, 3c; to 
** divided”’ adealers: Ethyl and Conoco Bronze, 3.5c; 
Demand, 2.5c. 
S. O. California 
Standard Gasoline 
Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. | 
San Francisco, Cal 10 + 14 16 11.5 
Los Angeles, Cal 7.9 4 10.5 43.5: 20:5 
Fresno, Cal 6.5 4 ..3. 2.5 2 
Phoenix, Ariz 8.5 6 14.5 14.5 t16 
Reno, Nev 14 5 7 21 13 
Portland, Ore 10.5 6 6.5 38.5 13:5 
Seattle, Wash 10.5 6 6:5 36:5: 19<5 
Spokane, Wash 13.5 6 19.5 21.5 16.5 
Tacoma, Wash 10.5 6 16.5 18.5 13.5 
Flight Gasoline (Third Grade) 

San Francisco, Cal 5° Ss 12.5 44.5 
t »s Angeles, Cal 6.5 4 10.5 12.5 
Fresno, Cal ’ 6 4 10 12 
Reno, Nev 12 5 17 19 
Phoenix, Ariz s 6 14 14 
Portland, — 9 6 15 17 
Seattle, W ast 9 6 15 17 
Spokane, W ash 12 6 18 20 
Tacoma, Wash ¥ 6 15 17 

tIincludes Sc state tax. 

Discounts: on gasoline: on Stanavo Aviation, 
Standard Ethyl, and Standard gasolines, to 100% 
dealers, 2c below t.w. price; on Flight, le per gal. 
below t.w. To “split” dealers, all brands gasoline 


Ic below t.w. 

On kerosine: tank car delivery, 3.5c off t.w. price 
to all classes of trade; transport truck and trailer 
deliveries, 3.5c below t.w. to resellers; plant deliveries 
to jobbers, 3c below t.w. 


Canada 
Prices of Imperial Oil Ltd. 


Per Imperial Gallon, which is 1.2 U. S. Gallons 
Imperial Three Star Gasoline 


Kero- 
Total sine 
T.W. Taxes T.W. S.S. T.W. 
Hamilton, Ont cage 6 22 25 E54 
Toronto, Ont.........16 6 22 25 7.5 
Brandon, Man ay Tae Ee 3 33.8 21.8 
Winnipeg, BEAO..sssn88.e ££ 20.4 SEF 2.2 
Regina, Sask Saleen 7 30 33 21.5 
Saskatoon, Sask...... 25.8 7 32.8 35.8 24.3 
Edmonton, Alta......25.2 7 S2.2 FOs2. 2e.¥ 
Calgary, Alta ee ae | 29.5 32.5: 23 
Vancouver, B. C. | 7 27 30 24 
go eR 46.5.6 20.5 23 17 
Se oe ere 18 x 26 30 19.5 
Halifax N. is: : .18 8 26 30) 19.5 
Discount to dealers and A.R.D. Accounts: 
On gasoline, effective May 14, 1934: in Maritime 


Provinces, all dealers get 4c off s.s. price; in all other 
provinces, open dealers get 3c off s.s. price and lc 
additional to 100% accounts, except Montreal City 


where open dealers get 2.5c off s.s. price with Ic 

additional to 100% accounts, effective July 16, 1935 
Aviation Gasoline 

Following are tank car and/or tank 


wagon prices of aviation gasoline in princi- 
pal marketing territories (Stanavo aviation 
in all territories except Continental Oil and 
Magnolia Pet. Co.) Tax column includes Ic 
federal tax, and state tax; also municipal 
taxes as indicated in footnotes 

Effective Sept. 9, 1935 


S. O. New Jersey 


Tank Car T.W. 
Bavonne, N. J........ FP omreie : , 12 
Baltimore, Md............ 233 12 
W ashington, Le od 12 6 
Ric hmond, Va.. 39 
Greensboro, N. C. 149 
Raleigh, a 14 ¢ 
Charleston, W. “Va : 14.2 

Colonial Beacon Oil Co. 
DRE INS Wok kG ascend kctidewsredunue-ed 12.8 
Buffalo, N. Y. 13.7 
RN GIGS 6G wis mcrae <p. orstaw dean Sle 13.5 
S. O. Pennsylvania 

Philadelphia, Pa : sre ties arate 14.1 
Pittsburgh, Pa.. ware eee Seas 14.9 
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S. O. Louisiana 
Tank 
Car 
F.O.B. Tulsa 8.5 

Prices in above four territories do not include 
state or federal taxes. They are for 73 octane grade 
aviation gasoline. An 80 octane product generally 
brings 0.5c premium and an 87 octane product, 1.5¢ 
premium over the 73 octane grade. 

Note: S.s8. prices in above four territories are 
generally 6c over t.w. prices. Following discounts 
apply for t.w. deliveries, on monthly purchases, off 
t.w. price: 3,000 to 10,000 gals., 0.5c; 10,000 to 
20,000 gals., lc; 20,000 to 40,000 gals., 1.5c; and 
over 40,000 gals., 2c. Consumer t.w. Price is gener- 
ally tank car price, plus freight, plus 2.5¢ per gal. 


S. O. Ohio 





Total 


TW. Tax TOW 


Thru Ohio: (Yo Commercial Consumers) 

Stanavo Ethyl Aviation te tes | 
5 e\em Sidi olppaiaeee wemmrane 15 20.5 | 
Discounts: For pee on contract to hangar | 


| 
operators and resellers: 2c below commercial cone | 


sumer posted t.w. price. 


S. O. Indiana 





Chicago, Ill... -14:5 4 18.5 | 
Indianapolis, Ind. 15.4 5 20.4 | 
Detroit, BAICH ... << 0. TFs 4 19.7] 
Milwaukee, WHC. ss 14.8 5 19.8 
Minneapolis, Minn....14.9 4 18.9 
St. Lon, BO... ..s5<koxe *4 kee: 
Kansas City, Mo..... 13.9 *4 17.9 
Parno, Ne 20ssc<< scene 15.9 4 13:9 
HuTrOn, B.D veaw ss *¥15 4 5 20.4 
Wichita, BeROGsnc:c000s 13.4 4 17.4 
*Includes le city tax. 
**Includes O.lc to cover sales tax. 
Magnolia Petroleum 
Dallas, Bets iccciveccdd 5 18 
Humble Oil & Refining Co. 
lank Car 
Baytown, Tex. (exclusive of taxes).......... S.2 
Continental Oil Co. 
rotal 
1a. Tax T.W. 
Denver, Colo.........16 5 21 
Cheyenne, Wyo. <26:5 5 zis 
Helena, Mont.... A iy Be 6 25.5 
Salt Lake City, “Utah..17 5 22 
Albuquerque, N. M...16.5 *6.5 23 
*Includes city tax at 0.5c. | 
S. O. California | 
Phoenix, Ariz.. me bee 6 21.5 
Los Angeles, Cal. IF 4 a= 
San Francisco, Cal....13.5 4 17.5 | 
MONO, INEY «65:0 0c esos 15 5 20. | 
Portland, Ore........14 5 20 | 
Seattle, Wash........ 14 6 20 
Spokane, Wash....... 17 6 23 
Note: For discounts, etc., see note under Standard | 
and Flight gasoline above. 


Naphtha 
In Effect Sept. 9, 1935 


(In Tank Wagon or Steel Barrels; in Cents per | 


Gallon) 

a, ts te & 

eS BS ef 2 

ft sa sa & 

=o “=a 2s § 

an Se CZ FF 
Altoona, Pa. ‘ 17 
Baltimore (net) 11 11 
Boston (net) 11 13 13 ll 
BMAGSEPOTE.... ..0s 0% 3.5 
Buffalo (net).. 14 
Chicago is.7- 06 15 5 | 
Detroit t17.4 T18.§ rI8.5 
Kansas City 13.4 l 14.4 13.4 
Lancaeter, Pa... cc sc00 oe 17 
Milwaukee 18.3 T19 9.3 48.5 
Minneapolis..... ; 117.4 T18.4 TI8S.4 T16.9 
aweck thai, piste eachahe 13 eee 
New York (net). 11 13 13 11 
Philadelphia (net) OR ee 13 21,5 
Providence (net)...... 11 11 whe 11 
Rochester (net)........ J12 1. eh 
St. Louis 13.7 l4 14.7 13 
Syracuse 14 


| geles basin, San Joaquin 


Petroleum Spirits (Solvent) 

In Tank Cars (F.o.b. refinery or seaboard terminal) 
CW ORR SIRT Ol 6.60% sb os Cedack-cowvais 
Philadelphia district 
en Ee nen emer 
Note: 2c off above t.w. prices to large buyers in 

some instances. 

*In the East, prices apply on product generally 
known as Mineral Spirits; in the middlewest, — 
apply on Stanosol (S. O. Indiana grade of Stoddard 
Solvent). 

TAt the following points, these taxes and/or 
discounts apply on the products specified: Detroit, 
first three products include 3c state tax, prices 
applying on 150 gals. or more, with prices lc higher 
for less than 150 gals.; Milwaukee, V.M.&P. price 
includes 4c state tax; Minneapolis, first 3 products 
include 3c state tax; price for solvent for less than 
100 gals. is Ic higher. 

tPurchases of at least 150 gallons. 


Latest Changes 


From Sept. 3 to Sept. 9 inclusive. 
Dates and amounts of changes 
shown. See table for full current 
prices. Changes are on gasoline 
unless kerosine is indicated. 


S. O. New Jersey—Essolene: 


Thru North and South Carolina, cut 


0.5¢c, Sept. 5; except Raleigh, cut 0.6c; 
Charleston unchanged. 
S. O. New York—Mobilgas: 

Bangor and Laneaster, cut  0.5c, 
Sept. 9. 
Kerosine: 

New Haven, cut 0.75c, Sept. 9. 


S. O. Nebraska—Reliance: 
Omaha, cut 0.6c, Sept. 6. 
S. O. California: 


Thru Washington, Oregon and parts 
of California and Arizona where reduc- 
tions not previously made, Standard 
gasoline cut 2.5c, Flight cut 2c, Sept. 6. 
Unchanged were Nevada, and Los An- 
and Sacra- 
mento valleys. 


Corrections 


Notation of amount of change and 
dates not previously shown in 
table. Table in this issue is cor- 
rected to show these changes. 
Changes are on gasoline unless 
kerosine is indicated. 
S. O. New York- 
Lancaster, 


Mobilgas: 
cut 0.5¢c, July 25. 


NS. O. Indiana—Red Crown: 
Detroit, t.w. cut 0.7¢c Aug. 12, s.s. cut 
| 0.7¢c, Aug. 10. 
Milwaukee, t.w. cut le, July 31, s.s 
cut 1c, July 27. 
Wichita, s.s. up 2.2c, Aug. 20. 
Stanolind: 
Detroit, t.w. cut 0.7¢c, Aug. 12, s.s. cut 
0.7¢c, Aug. 10. 
Milwaukee, t.w. cut 0.5¢e, July 31, s.s 


cut 0.5¢c, July 27. 


Wichita, cut 0.3c, June 14; s.s. up 0.5¢, 


(Continued on page 53) 
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Auso: 


Birmingham, should have been 19¢ 


Elimination of Exceptions from Code _ 2 20%. since Aus. 5, as reported on 


page 53 of the Aug. 21 issue. 
Covington, t.w. cut 0.5¢e, Aug. 17. 


Montgomery, t.w. cut 1.5c, s.s. cut 2e, 
Asked by Kentucky Jobbers Aug. 17; t.w. up L5e, s.s. up 2c, Aug. 19. 


LOUISVILLE, Ky., Sept. 7 

Hk jobbers’ division of the Ken- 

tucky Petroleum Marketers As- 

sociation informally discussed 
the proposed new marketing code at 
the meeting held here Sept. 4 and 5 
in connection with the fifth annual 
golf tournament of the association. 
General feeling was apparent that 
some code is needed in the industry 
to preserve orderly marketing prac- 
tices. 

Objections to the proposed code 
were its silence on the lease and 
agency question and the exceptions 
yranted in Rule 18. 

It was pointed out at the meeting 
that the principal difficulty with the 
tirst Federal Trade Commission code 
was the exception permitting sales be 
low posted prices to commercial con- 
sumers, Resolutions were adopted 
recommending that the new code, if 
and when adopted, should contain no 
exceptions of any character. 

Directors of the general association 
which ineludes both jobbers and 
larger companies, voted to take no 
formal action on the code pending the 
holding of meetings under auspices 
of the American Petroleum Institute 
committee. 

Arrangements were made at. the 
final business session to have the as- 
sociation fully represented at any 
meetings to discuss the proposed new 
code. At this final business session ad 
dresses were made by William A. 
Stoll, Stoll Oil Refining Co., and C. FE, 
Bauer, Continental Oil Co. directors, 
and H. R. Smith, Louisville Refining 
Co. chairman of the‘ legislative com- 
mittee. 

The association again went on 
record as opposing national legisla- 
tion of the type proposed in the 
Thomas oil bill, which was considered 
by the last session of Congress. If 
this type of bill comes up for discus- 
sion at the session beginning next 
January the association again will 
become active against it. 

Officers will be elected at the an- 
nual meeting which will be held at 
the Brown Hotel, Louisville, Feb. 5 
and 6. A trade exhibit will be held in 
connection with the annual meeting. 

A. G. Henshaw, of Shell Petroleum 
Corp., St. Louis, won permanent pos- 
session of the association's low gross 
championship trophy with a score of 
S2 in the golf tournament. He won 
his first leg on the trophy in 1932 
and the second in 1933. 


Middleton DeCamp, Standard of 
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Mobile, t.w. cut 1.5¢, s.s. cut 2c, Aug. 
17, 7 a.m.; t.w. and s.s. cut 1.5¢c, Aug. 17, 
1 p.m.; t.w. up 3¢e, s.s. up 3.5¢e, Aug. 19. 
Kentucky, Louisville, was second low Atlanta, up le, Aug. 21; cut 1c, Sept. 1. 
with a score of S5 and J. W. Chester, Pensacola, cut le, Aug. 28. 
Indian Refining Co., Cineinnati, fol 
lowed with &S&. 
Three best scorers under the handi 


cap system were E. L. Heger, Pure New Company Takes Over 


Oil Co., Cincinnati; M. A. Bauer, Con- 


tinental Oil Co., Louisville: and Hus Shreveport Refinery 
ton Brown, Joyee-Cridland Co., Day 
ton, ©. 


SHREVEPORT, Sept. 9.—-Organiza 
Blind bogey winners included Joe tion of the Rodessa Oil & Refining 
Hodges and CC. Kk, Bower of Conti- Corp. has been announced by M. J. 
nental, Louisville; H. M. Richardson, (rogan and associates. It will operate 
Indian Refining Co., Louisville; R. ¢ the Shreveport refinery of the Crystal 
Arnold, Gulf Refining Co., Louisville: Oil & Refining Corp. Grogan Oil Co., 
and Herbert L. Clay, association secre- 4 Shreveport concern headed by Mr 
(irogan, will handle its output. 

More than 15 oil men were on Officers of the Rodessa corporation 
hand for the banquet and funfest are: M. J. Grogan, president; B. P. 
which closed the 2-day fall eonfer (‘rittenden, vice-president and general 
ence manager; W. F. Kostelka, vice-presi 

dent and sales manager, and J. E 

\larshall, secretary-treasurer. 
Tank Wagon Corrections The plant acquired from Crystal will 
be completely modernized, including 
52 cracking equipment. It will require 
7» days to complete the program. East 
Texas and North Louisiana crudes will 
be run. The plant will have an op 
erating capacity of 5000 barrels. Plans 

Pensacola, tw. up oc, ss. cut 5c, for a pipeline from the Rodessa field 
Aug. 28 are being considered. 


tary. 


(Continued trom page 
June li; tw. cut 0.9¢, July 30: ss 
up lde, Aug. 20: t.w. up le, Aug. 29 


SN. O. Wentuchku-—Croien 








Ss HOOL... sine! On home streets 
coors slow! At corners slow! Speed 
it vou like on clear highwaws..... but 


where there are children ~- quick, unhecd- 
ing, heipiess .....S144-W! In all mo- 
toring nothing else is so important," 


Better countless minutes lost than hfe. 





time memories of a broken tittle body. 





Although the return to school has no direct advertising value, it is a timely 

subject in early September. When school opened in Wisconsin and upper 

Michigan, Wadhams Oil Co. published the above advertisement in seventy 

cities. Radio announcements and two-color reprints for dealer and station 

windows were part of the campaign planned to build good will among parents 
by appealing for safe driving on the part of motorists 








Prices of Light Fuel Oils Lower 
As Buyers Wait Out Market 


HE continued lack of demand for 
Tie oil, particularly the lighter 
zrades, apparently was beginning to 
affect fuel oil markets last week. 
No. 1 fuel oil was reduced 0.25 cent 
a gallon at New York harbor. In the 
middle western market Group 3 prices 
remained fairly steady, but Michigan 
fuel was offered at around 0.25 cent 
under Group 3 prices, 
Pennsylvania refiners reported lit- 
tle difficulty in disposing of all of their 


fuel oil. Bradford-Warren district re- 
finers advanced their prices 0.125 
cent for the 36-40 fuel oil. 


NEW YORK, Sept. 7.—Tank car and 
barge prices of No. 1 fuel oil gen- 
erally were reduced 0.25 cents a gallon 
at New York harbor, Boston and Provi- 
dence during the week ended Sept. 7. 
Considerable price cutting has been re- 
ported, particularly for barge delivery. 

This reduction, which was initiated 
by Socony-Vacuum Oil Co., narrows the 
spread between No. 1 oil at the above 
points for tank car movement, and at 
the Gulf, to 0.75 cent a gallon. This 
spread has been prevailing on gasoline 
and the heavier fuel oils for some time. 

Other light fuel oil prices remained 
unchanged throughout the week. De- 
mand was reported fairly good for the 
season. Heavy fuel oils remained un- 
changed, both in price and demand. 


o +. & 


CHICAGO, Sept. 7.—Light fuel oil 
from Michigan plants was encroaching 
more on the territory normally sup- 
plied by Group 3 and refiners adjacent 
to Chicago the week ended Sept. 7. 

Michigan No. 1 oil of good quality 
was shading Group 3 prices nearly 0.25 
cent for delivery in Chicago, reports 
late in the week indicated. 

It was impossible to determine the 
quantity of light fuel oil available in 
Michigan, but some thought that com- 
petition from this quarter might 
eventually bring: about a downward 
revision of Group 3 prices if the en- 
croachment continues. 

As yet, however, the Group 3 market 
for these oils continued comparatively 
steady at previously prevailing levels. 

Movement of No. 1 oil, suitable for 
use as tractor distillate was increasing, 
sellers reported. However, storage of 
light fuel oils for heating purposes 
continued to be checkmated by present 
price levels. 

Heavy fuels were reported backing 
up. While industrial movement was 
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reported fair throughout most of the 
week, virtually all of this business was 


confined to contracts, and often was 
receiving ‘‘special price considera- 
tion.”’ 

TULSA, Sept. 7.—Northern § sup- 


pliers of heating oil still were reluc- 
tant to store light fuel oil at present 
prices. Evidently they were looking 
for better prices. Reports, however, 
indicated they were finding little ma- 
terial under the market. The result 





Fuel Oils 





Following are tank wagon prices of various 
grades of heating oil at the points shown in various 
territories. Prices are in cents per gallon. 


Prices in Effect Sept. 9, 1935 


No. 1 No. 2 No.3 No. ¢@ 
S. O. New Jersey 


Newark, 00. J. i50<s4000 7.5 6 6 6 
Atlantic City, N. J...... 8 65 65 & 
Baltimore, Md......... Te 6 6 5..5 
Washington, D. C....... 8 6.5 6.5 6.5 
Discounts: At Newark and Atlantic City, pur- 


r 
chasers taking 50,000 gals. get discount of 0.5c¢ 


per gal. 


Socony-Vacuum Oil Co., Inc. 
(S. O. New York Division 


New York City......... 7.25 6.25 6.25 $.75 
Aibany, Me Yes ceca cas 75 635 6.5 6.5 
Rochester, N. ¥......<. 6.5 7 7 7 
Boston, Mass.......... 7 6.25 6.25 6.25 
ee OL | Pee eee 95 65. 6.5. 6.5 
Manchester, N. H...... 9 7.25 £.25 7.28 
Buruaeton, Vt......... 6.5 7 7 7 
New Haven, Conn...... 733 6 6 6 
Providence, R. I........ 4 6 6 6 


Discounts: At New York City, consumers taking 
10,000 to 50,000 gals., get 0.25c per gal. discount 
when minimum amount has been reached; above 
50,000 gals., 0.5¢ 


No. 1 No. 2 No.3 No. 4 
Atlantic Refining 


Philadelphia, Pa........ 6:50 5.50 .... $5 
Allentown, Pa.......... 9 is 6|6735)6— COTS 
Wilmington, Del........ 8.5 7 eae) ce 
Springfield, Mass....... S75 7.25 7.25 
Worcester, Mass........ 8.75 7.25 7.25 
Hartford, Conn......... ao 7 
S. O. Ohio 
Ohio Statewide......... & ce 5 ey By ay er 


Note: S. O. Ohio prices are for hose dumps; bucket 
dumps are 0.5c¢ per galion higher. 


S. O. Indiana 


Stanolex Fuel Oil No. 1 


eT OE ET EC ERE OR ee ere 7 
fee Sk ee eran arene os) 
RINNE ee Phe Cae ela lacal on wie Sere :- 
DREN TERM. > 6 <icksickwa'saasecescs 2 
BOOM WL OOS oc SA So eee eibeeciwecoucee 8 
Oe Pr or ee ee 8 
aah: RG. WD ok. 6255 aR bebe wicdia's oe sie 8 


*Includes state tax of 4c. 

Discounts: at Chicago above fuel oil prices apply 
on 150 gals. or more; 100 to 149 gals., 0.5¢ higher, 
under 100 gals., 1.5c higher. Indianapolis and 
Detroit Ic off t.w. price for deliveries of 100 gals. 
and over; at St. Louis, le off for 50 gal. dumps and 
over; at other above points, Ic off t.w. price for 
deliveries 150 gals. and over. 


NR Ue 





was a draw. Northern suppliers were 
taking out only their immediate needs 
and refiners were storing. This led to 
a fairly steady market. 

Light fuel oil for agricultural pur- 
poses was showing some improvement 
as plowing got under way. This busi- 
ness was furnishing an outlet for the 
odd-car lots that were available for 
open market shipment. 

The Nos. 2 and and 3 oils were dif- 
ficult to obtain in most districts. 

Prices for heavy oil were unchanged, 
although supplies were more plentiful. 


Tank Cleaning Process 
Licensed By Navy 


NEW YORK, Sept. 9.—The Free- 
man-McFadden process for cleaning oil 
tanks, heat exchangers and other oil 
equipment has recently been licensed 
to the U. S. Navy, according to reports 
received, following the completion of 
exhaustive tests of the process by Navy 
engineers 

The process will be used by the Navy 
for cleaning fuel and other oil tanks, 
lines, ete., removing the residue and 
sediment deposited by fuels in storage. 
In principle the process consists of 
passing a solvent for hydrocarbons 
through the vessels to be cleaned, the 
solvent being in vapor form. Condensa- 
tion of the solvent on the walls and in- 
ner surfaces dissolves, loosens and re- 
moves the objectionable matter. The 
material flows to the tank bottom where 
it is removed by a pump. During the 
process all harmful and flammable or 
explosive vapors are removed from the 
vessel cleaned. ° 

Setting up the equipment for clean- 
ing a tank is reported to require about 
1% hours. The average time for va- 
porizing the solvent is 20 to 30 min- 
utes. Thus it is claimed that speed and 
safety are among the advantageous fea- 
tures of the process. By this method, 
it is claimed, no workmen are required 
to enter the vessel, and are not ex- 
posed to dangerous gases. A tanker 
ean be cleaned thoroughly at sea in a 
few hours, without danger to work- 
men or equipment, according to the 
claim of the inventor, McFadden. 


Oil Burner Sales Increase 


Williams Oil-O-Matic Heating Corp., 
Bloomington, IIl., states that oil burn- 
er and water heater sales for the first 
six months of 1935, top those of 1934 
by 40 per cent. July, 1935, sales bet- 
tered the July, 1934, mark by 70 per 
cent and August gives every indication 
of a 60 per cent increase over last 
year. Nation-wide activity of the 
company is said to be more pronounced 
than at any time in the past five years. 


NATIONAL PETROLEUM NEWS 
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SEABOARD MARKETS, Export and Coastwise 
PRICES DO NOT INCLUDE FEDERAL TAX 
| Where $ mark is shown, prices are per barrel of 42 U. S. gallons. 
: Paci P s 4 Sept. be 
Eastern Domestic prc gs (cont'd) Sept.f9 Sept. 3 Aug. 26 
a in a ot en Ap — Sa. unless ol me f.0.b. Gasoline, U.S. Motor..... $1.40 -$1.50 $1.40 -$1.50 $1.40 -$1.50} 
refinery or seaboard terminal, representing majority of sales and quotations | Gagoline, 400 e.p. blend... $1.60 -$1.75 $1.60 -$1.75 $1.60 -$1.75 
toe jobbers and/or consumers. Florida and S. Carolina inspection tax $640 ww; kercgnc. 156 
i luded.) . , ‘4 2 9 2 ’ 
not inc oe eee $1.20 -$1.30 $1.20 -$1.30 $1.20 -$1.30 
*Motor Gasoline Kerosine, prime white..... $1.05 -$1.15 $1.05 -$1.15 $1.05 -$1.15 | 
Prices Sept. 9 onesies Coo 
- tane an ve 
New York harbor,....... 6.00 6.25 New York Export 
New York harbor, barges. rte 0. (Prices in cents per gallon in barrels, F.a.s. New York) 
Philadelphia district...... 6.00 6.25 / as nig 
Baltimore district........ 6.00 6.25 Cylinder Oils (Pennsylvania Products) 
Norfolk district. ......... : .25 . 
Wilmington, N. C., district 6.00 6.25 : Sept. 9 Sept. 3 Aug. 26 
Charleston, S. C., district. . 6.00 6.25 Bright stock: 
| mahesonee ge emo Ra aaes 6.4 - a ‘3 - ee Light, 3 pour point... 24.00 24.00 24.00 
acksonville district...... .25 = 6. .50 — 6.75 ark, pour point.. 23.50 23.50 23.50 
Seca Gistrict.....0.0- 6.25 6.50 “n, 
RB Measles 6.00 625 Neutral oil: 
Reston yo oat 5.75 6.00 200 3 color, 25 pour pt. 28.50 -29.00 28.50 -29.00 28.50 -29.00 
ence district. oi, 6.00 6.25 150 3 color, 25 pour pt. 23.50 —24.00 23.50 —24.00 23.50 —24.00 
Provid 
75 600 Warren E filtered..... 20.00 20.00 20.00 
Providence district, “barges S.e3 6.00 U m4 
- 600 stm. refd. unfiltered... 16.50 16.50 16.50 
Due to lack of companies offering U. S. Motor gasoline, 59 octane and below 650 atm: rd: eniliteced 18 00 1800 1800 
in the open market, prices for this grade are discontinued. Quotations nominally Cle Haak: hdd seGnad:... 19 00 19.00 18.50 -19.00 
are 0.25¢ below those for 60-64 octane grade. 630 flash, steam refined... 24.00 24.00 23.00 —24.00 
Water White Kerosine 
Prices Sept. 9 
New York harbor.... 4.75 Savannah district..... 5.50 1 nd 
N. Y. harbor, barges.. 4.625 Soe district. . 5.50 Wax Domestic a Exp ort 
Philadelphia district. . 5.50 ortland district..... 5.25 (Prices in cents per pound. Tests made by A. S. T. M. methods. Melting 
Baltimore district.... §.25 Boston district....... 4.75 points shown below, however, are A. M. P., 3° higher than A. S. T. M. 
Norfolk district...... 5.25 Boston dist., barges.. 4.625 (E. M. P.) melting points. Export prices are f.a.s. carload lots. Domestic 
Wilmington, N. 5.29 Providence district... 4.75 _ prices are f.o.b. refineries in New York and New Orleans districts, in 
Charleston, S. C., dist. 5.50 Providence, barges... 4.625 bags, carload lots, with 0.2c discount allowed for shipment in bulk). 
Fuel Oils New York New Orleans 
Prices Sept. 9 New York New York Philadelphia | |, pepe . reopen ‘ — - be seg-y . ane — 
ie — Oe” 122-4 W.C. ma 1-95 ~ 2.125 1-95 ~ 2.125 1.95 - 2. 125 1.98 — 2.125 
S Ba Ge 6 646040: 9400 €0:4:4' : =r . 4 ecale..... .0U = 2.15 2. - 2.15 - 2.15 2.00 - 2.15 
OS Serr ere 4.00 3 75 — 3.875 4.00 123-5 Fully refined. . 4.20 3.625 4.20 3.625 
No. ; $ebenteeseeseewen rs $e 3.75 = ey Per 125-7 Fully refined. . 4.30 3.75 4.30 3.75 
Oe items 3924s sias $1.13 81.2 128- 30 Fully refined. 4.55 4.00 4.55 4.00 
No. 5 (per peed ce eecees 30°95 sete eesene 0 95 > 130-2 Fully refined... 4.80 4.25 4.80 4.25 
No. 6 (per | Se oFJI sw ee ce cee ee a> 2) 133-5 Fully refined.. *5 10 4.75 *5 10 4.75 
Baltimore Boston 135-7 Fully refined. . 5.35 5.00 ane ae 
district district *Shipment diliae in bags or in bulk. 
a, See ere 5.25 4.75 
 S Serer rrr 4.00 4.00 
No. i Pocunedonbaweee ws we 4.00 4.00 G lf Co. 
DR ii cat tenant ans 3.625 4.00 u ast 
No. 5 (per barrel)........ $1.15 $1.15 (Prices are f.o.b. Gulf oil terminals representing sellers’ opinions except 
No. 6 (per barrel)......... $0.95 $0.95 prices specified to the contrary. Prices cover bulk shipments of 20, 
Boston dist., Providence Providence barrels or more, unless otherwise noted.) 
barges district dist., barges Motor Gasoline 
SS Sere ree reer ee 4.625 4.75 4.625 For Domestic Shipment 
7 iy eit Prices Sept. 9 Sept. 3 Aug. 26 
3.875 3.625 350 ao cauen and below pees ‘ 4 25 , ‘ $.25 ™ ‘ ais ~ 
-64 octane number...... .375- 5.50 a 5.5 .375— 5. 
Bunker Oil Digeel 0 Ou Gas ou Diesel oil 65 octane and above...... 5.50 5.50 5.50 
rade jo ore : 
Cc eae’ . Gravity Plants Fuel Oils 
Per Barrel Per barrel Per gallon Per gallon VB ae 3.875— 4.00 3.875- 4.00 1 4.00 
i *30.95 *Z1. .00 0 I 2 PUGS Qc cccewcdese 3.25 3.25 29 
Philadelphis diets... os Fa enn as ‘-o ene fa @ Weel OU... cecceas ss 2.875- 3.00  2.875- 3.00  2.875- 3.00 
Baltimore district. . *30.95 *$1.65 4.00 weae : 
Norfolk district. ... *30 95 *$1.65 4.00 are Kerosine 
Charleston district. . $0.90 $1.65 ewe asi GET CMs isk ess 4.00 4.00 4.00 
oe Se . oo:30 + ; < ene 4. = 
acksonville dist... “ ‘ wees 4. : 
ck a district..... $0.90 $1.65 eens ‘nee a Gasoline 
Portland district... . $1.05 $1.75 site ees For Export Shipment 
Boston district..... $0.95 *$1.65 NN icatare U. S. Motor gasoline...... 4.75 4.75 — 4.875 4.875 
Providence district. $0.95 $1.65 ee = ¢.p. a. Dae. al " 4.875 ? a 875 a ?-= 
e . ¢.p. gasoline.... 875 875-— 5.0 5. 
ane for bunker oil, 5c per bbl. additionai; for Diesel oil, 6. Se per r bbl. 4k Slcnaan.... 500 500 — $125 8125 
U. S. net cases sire $1.20 -$1.25 $1.20 -$1.25 $1.20 ~—$1.25 
° 64-66, e.p. cases (car- 
Pacific Export GR ccsscecsacncevens $1.25 -$1.30 $1.25 -$1.30 $1.25 -$1.30 
(Quotations are at seaboard, Los Angeles, in —— lots, cents per gallon, Kerosine 
except where o nse Re noted tt wand abt 4.25 4.25 4.25 
Prices Sept. 9 Sept. 3 Aug. 26 41-43 water white........ 3.875- 4.00 3.875- 4.00 3.875— 4.00 
S355: WU. B.. BERG. occ ciciae 4.50 — 4.75 4.50 -— 4.75 4.50 — 4.75 41-43 prime white........ 3.875 3.875 3.875 
400 e.p. blend 65 Octane W.W., cases (cargoes). .... $1.15 -$1.20 $1.15 -$1.20 $1.15 -$1.20 
— above Ee Ca itd 5 -— 5.25 4.75 — 5.25 4.75 — 5.25 P.W., cases (cargoes)...... $1.10 -$1.15 $1.10 -$1.15 $1.10 -$1.15 
w.w. kerosine, 
eee err ere .25 - 5.00 4.25 - 5.00 4.25 — 5.00 
41-43 w.w. kerosine....... 4.50 — 5.00 4.50 -— 5.00 4.50 — 5.00 Gas and Bunker Oils 
44 water white kerosine.. 5.00 5.00 5.00 = ' 
Prime wh. kerosine....... 4.10- 4.50 4.10-4.50 4.10 - 4.50 For Domestic and/or Export Shipment Sate ; 
In Cargo lots, per barrel: *26-30 translucent gas oil 3.125 3. 25 3.125 
Diesel fuel oil, above 23.9°1 $1.10 -$1.25 $1.10 -$1.25 10-01.2¢ | Seen ™ 4 3s (6s Ae 
Diesel fuel oil, under 23.9° $1.05 -$1.15 $1.05 -$1.15 = $1.05 -$1.15 Diesel Oil Shine bunkers. = ¢1.50 "431.50 - 431.50 
eee ere $1.10 -$1.15 $1.10 -$1.15 1.10 -$1.15 Soaks C taaien el te . 
Grade C fuel ol.......... $0.75 -$0.85 75 -$0.85 75 -$0.85 ships’ bunkers, per bbl... . +80. 80 +80. 80 $0.80 
In Ships’ Bunkers, or deep tank lots, per barrel: Grade C bunker oil, per . 
Diesel fuel oil, above 23.9 ? bbl. in cargoes......... $0.70 $0.70 $0.70 
WN 0.566 s cecaccks nes $1.275-$1.30 $1.275-$1.30 $1.275-$1.30 *Less than % of 1% sulphur. tLighterage Sc per bbl. additional. 
Diesel, under 23:9 gravity $1.175-$1.20 $1.175-$1.20 $1.175-$1.20 
Grade C fuel oil.......... $0 .925-$0.95 $0 .925-$0.95 . 925-30 .95 (Continued on next page) 
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Where $ mark is shown, prices are per barrel of 42 U. S. gallons. 


Seaboard Markets, Export and Coastwise 


Prices Do Not Include Federal Tax 
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Mexican Crude and Bunker Oils 


Unhttered Pales (cont'd) 


freight 


Last Paid Owners Ask Last Paid 


South Texas Lubricating Oils (con:’d) 


Sept. 9 Sept. 3 Aug. 26 
700 7.50 7.00 - 7.50 7.00 - 7.50 
7 275— x 50) 7 O75- 3.50 7.875- 8.50 
00 9 50) +00 — 9.50 9.00 - 9.50 
1 50 —10.00 + 50 -10.00 7.50 -10.00 
) 75 IQ 25 » 75 10.25 9.75 -10.25 

50 M 50 6.00 5 50 - 6.00 

25— 6.75 6.125- 6.75 6.125- 6.75 
6.75 7.00 6.75 —- 7.00 6.75 - 7.00 
gies 7.625 7.25 = 7.625 7.625-— 8.00 
4 OO 9 50 » 00 - 9.50 9.00 -— 9.50 
9.50 —-10.00 9.50 -10.00 9.50 -10.00 
9.75 -10.25 9.75 -10.25 9.75 -10.25 


Note: Red oil prices shown above cover oils with green cast, prices for blue cast 


Tanker Rates 


rates to Continental 
British sterling: to U. S. 


Crude &/or Fuel 


ports, in shipments 
ports, cents per barrel) 

Refined Oil &/or Spirits 

Owners Ask 


17/3 18 /-19 15/4 15 /3-16/3 
1/3 11 /9-12/% 12 12/5-13/6 
$6 50-52, $2¢ 48-5 2¢ 
tl4 FLA-1S, lex 16-17¢ 
ms are enlarged to cover, “Fuel and Light Crude” 
nye between Bordeaux and Hamburg, both inclusive 


Je to 3c per bbl. additional 


(F.o.b. Steamer. Tampico) Prices— 
Prices— Sept. 9 Sept. 3 Aug. 26 OD ENG). 2 Linvetssalaneere 
teavy Panuco crude taxes a Gi SWB. . sesigiakalnes 
to be paid, per bbl Ue $0.9 $0.93 on 4 aes 
srade € bunker oil, ships’ ‘4 = $ 
bunkers, taxes paid, per ; ( o 4 sisi 
bbl Bu) Nk SO. SI $0.80 Red ls 
Mid-Continent Lubricating Oils Vis. Color 
(Prices in cents per gallon in bbls. f.a.s8. Gulf terminals !n drums and | 100 No. 5-6 
new barrels, 0.5c to Ile higher per gal in some instances ) | 200 No >-6 
190-200 vie. D210 brt. stk. 23.00 —23.50 23.00 -23.50 23.00 -23.50 | 300 No. 3-6 
150-160 vis 1 210 brt. stk.: | so No 5-6 
0-10 pour point 270.00 20.50 20.00 -20.50 20 00 ~20.50 20 No. 5-6 
10-25 pour point...... 20.00 —20.50 20.00 —20.50 20.00 -—20.50 1200 No 5-6 
25-40 pour point 19.00 19.50 19.00 -19.50 19.00 -19.50 | 2000 No 5-6 
150-160 vis. E 210 brt. stk. 19.00 -19.50 19.00 -19.50 19.00 -19.50 | 
120 vis D 210 bright stock 19 25 —19.75 19.25. -19..75 19.25 -19.75 | red oils are slightly lower in some cases. 
'80 vis. No 3 color neutral 
il | 
0-10 pour point i729 =17.90 17.25 -17.50 17.25: 17.50 | 
15-30 pour point 16.25 -—16.75 16.25 -16.75 16.25 -16.75 | 
200 vis No’ color neutral Kes mate. canis 
oil : il f 2240 pounds, 
0-10 pour point 17.75 -18.2 17 18.25 17.75 ~-18.25 | 
15-30 pour point 16.75 -17.25 16.75 -17.25 16.75 -17.25 | a 7” 
600 s.r. olive green... .. 12.00 —12.50 12.00 -12.50 12.00 -12.50 | Rates Sept. 9 
$00 e.r. dark wreen........ » 25 -10.50 725 -10.50 9 9§ 210,50 1 Calif. U.K. /C tinent 
31 ar. i eAN 14.00 14.50 14.00 -14.50 14.00 -14.50 | Gulf-U.K./Continent 
Calif.-N. Atlantic 
South Texas Lubricating Oils alae N.Y. 
} sult tlant c*™ 
(Viscosity at 100° F. cold test 0. Tanker, f.o.b. Gulf oil terminals, for noth ot NS 
: export shipment) Note: Dirty boat quota 
Unfiltered Pale Oils: tara ne 
Vis. Color Continental ports 
1 See 3.50 — 6.00 >.50 — 6.00 5.50 - 6.00 Venezuela loading same 
eee 6.375— 7.00 6.375 00 6 te 





Socony-Vacuum Controls 


W agonner Stations 


WASHINGTON, Sept. 3.—Acquisi- 
tion by Socony-Vacuum Oil Co. of 
100 per cent voting power in ‘‘Wag 


onner Service Stations, Inc., ‘‘was dis 


closed today in the application of 
Socony filed with the Securities and 
Exchange Commission to register a 
$50,000,000 security issue. Address 
of the Wagonner stations was not 
given. ' Date of Socony’s acquisition of 
control was not disclosed, except that 
it was ‘‘subsequent to Dec. 31, 1934.’ 


It was not listed among Socony’s sub- 
sidiaries in an earlier application 


tiled with the SEC several months ago. 


CHICAGO, Sept <i Although 
spelling of name of *‘Wagonner 
ice Stations’ in application of Socony 
Vacuum filed with and 
Exehange Commission is different, 
Socony-Vacuum last year became sup 
plier of ‘‘Waggzoner Greasing 
in Chicago. 


Serv 


Securities 


Palaces”’ 


After being supplied for some years 
by The Texas Co., Waggoner stations 
late last October began marketing 
Socony's ‘‘Mobligas”’ through some 34 
stations in the chain. Volume is 
mated at 12,000,000 gallons annually. 


eSs- 


had 
Op- 
charged 
federal 
uphold 


Waggoner stations at one time 
been storm centers on premiums. 
erator of one station 
with violation of the 
but the courts did not 
charge 


Was 
code, 
the 


375—- 7.00 tRates te veer 


Late Market Changes 


(By Teletype) 
NEW YORK, Sept. 10.—On Sept. 9 
Socony-Vacuum Oil Co. reduced tank 


and service station gasoline 
prices 0.5 cent through Maine. Water- 


ville was the only point not ineluded in 


wa2fon 


the reduction. Prices in Maine had 
been slilghtly above the company’s 
normal structure, it was explained, 


Cities Service Appoints 
New N.Y. Distributor 


BUFFALO, Terminal Pe- 
troleum Corp. has been appointed dis- 


Sept. 9. 


tributor for the Crew Leviek Co, in 
Buffalo and Petroleum Wholesale 
Corp. has been made agent for Crew 
Levick in western New York. 


Petroleum Wholesale Corp. has wa 
ter terminals at Buffalo, Rochester and 


Clyde, N. Y., with storage capacity to- 


taling 6,000,000) gallons. These ter- 
minals are being enlarged to a total 
capacity of 9,000,000 gallons. 

B. M. Mareus, of Olean, is presi- 


dent of the Petroleum Wholesale Corp.; 
Carrol P. Miller is vice-president in 
charge of Rochester and the eastern 
end of the territory and Charles R. 
Macaulay is secretary. 

Officers of the Terminal Petroleum 
Corp. are: John J. Pfeifer, president; 
Tiebor, treasurer; and Harry 
Kiritz, secretary and sales manager. 


Leroy 


rr fuel le to 2 


rat=: Tampice 


hivher than for light crude. 





Canadian Gasoline Sales 


Increase 10 Per Cent 


OTTAWA, Sept. 7.—Gasoline sales 
in Canada, excluding the provinces of 
Nova Scotia and Saskatchewan, in the 
first five months of this year increased 
13,571,000 Imperial gallons, or nearly 
10 per cent, over sales in the corres- 
ponding period of last year, according 
to the Dominion Bureau of Statistics. 

Sales in the first five months of last 
year were 154,413,000 Imperial gal- 
lons for entire Canada, and 140,817,- 
000 gallons excluding Nova Scotia and 
No figures are avail- 
able for May for these two provinces. 

the same period this year 
154,388,000 gallons, excluding 

provinces. 

four largest consuming 
Quebec, Ontario, Alberta and 
Columbia—-showed gains ap- 
the country’s average of 


Saskatchewan. 


Sales in 
totaled 
the two 
The 
inces 
British 
proximating 
10 per cent. 
Sales figures for the first five months 


prov 






for this and last year are: 

Five Months Ended May 

1935 1934 

(Imperial Gallons—1 gal. equals 1.2 U. S. 

galions) 

Prince Edward Isl. ........ 464,000 512,000 
New Brunswick ................. 3,052,000 2,542,000 
Quebec 28,142,000 25,467,000 
Ontario 85,228,000 76,814,000 
Manitoba .79,000 7,145,000 
Alberta 4, 13,522,000 
British Columbia 15,231,000 14,815,000 
IE. Sccicennciieisensdadieeneia 154,388,000 140,817,000 


“Excluding Nova Scotia and Saskatchewan, 


for which no figures are available as yet for 
May. 
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CRUDE OIL MARKETS 


Prices in $ per bbl. of 42 U.S. gals. at the well, A. P. I. gravity. Prices are effective as of 7 a.m. of dates as given. 














Eastern Fields 
Posted by Joseph Seep Purchasing Agency 


Soros Sept. 6, 1935, except Macksburg, O. ef- 
ective July 16, 1935 and ggornine effective Oct. 2, 
33) 


Penna. Grade Oil a ‘Southwest Penna. 


Re IRS og: KG oalulaere ae aaa Raed $1.72 
Penna. Grade Oil in Eureka Pipe Lines 

CUOGE WiNMNON occ cba k abc excesccuneees $1.67 
Penna. Grade Wil in Buckeye Pipe Lines 

eee Ces noi ac ss aatecwananeuns $1.52 


Corning Oil in Buckeye Pipe Lines (Ohio).. "$1.32 
Posted by Other Companies 


Tide Water Pipe Co., Ltd.: 
Bradford-Alleghany district (Penna. and 
N. Y.) (Effective Sept. 6, 1935).......... $2.00 
*The Pennzoil Co.: (Effective Sept. 6, 1935) 
Penna. Grade Oil in National Transit Lines*$1.97 
Ashland Oil & Transportation Co.: 
Somerset Oil in pepand Lines (Ky.) (Effec- 
eae...) Se ee eee aera ee $1.13 


*The Pennzoil Co. posts $1.97 in Cochran, Frank- 
n, Hamilton and Doolittle, Pa. fields; prices in 
other districts range down to $1.92 per bbl. at well. 


Michigan 
(Posted by Pure Oil Co.) 
Midland, Midland County (Sept. 30, 1933). .$1.02 
(Posted by Simraell Pipe Line Corp.) 
Waeet Branch ¢Age. 1, 1934) oc cckcccccciccss $0.86 


Central States Fields 
Posted by Ohio Oil Co. 
Effective Feb. 1, — May 22, 
193 1935) 


ers 55 West. Keatucky $1.13 
(Effective Jan. 5, 1934) 
Princeton....... $1. Illinois......... $1.13 


Canadian Fields 
Posted by Imperial Oil Refineries, Ltd. 
Western Ontario 


(Effective Sept. 9, 1933) 
ETO COTTE TTT C CT OR rere $2.10 
Ce CN wicccaciavemucetedetsetedsinws $2.17 


Alberta—Turner Valley 
(Prices f.o.b. field prince 


Crude: aphtha 

(Effective Dec. 9, ey (Efcrane Mes 21, 6) 
3 See $1.5 ic, Oe eee $2.3 

45- 45. ee tDiscolored..... $2. 35 


2.0 
Effective May 21, 1934) 
0 and above.. .19 


tClear neatihas 22 color; 10 lbs. vapor pressure, 
Reid method; 90% recovery; end point, 410”, 
Discolored naphtha: same specifications as for cle 1 
saphtha except color. 


Mid-Continent 
Posted by Stanolind Crude Oil Purchasing Co 
(Effective Sept. 29, 1933) 


(In North-North 


(In Oklahoma- Kansas) Central Texas) 


DE Oe cdcavencneces $0.84 $0.79 
EE Fa wads weee seek cee 0.86 0.81 
5 SO ere 0.88 0.83 
Sk rrr rr TC 0.90 0.85 
pS Serer 0.92 0.87 
(8 ses re 0.94 0.89 
| 4k Se ae ee ee 0.96 0.91 
Se rrr ce 0.98 0.93 
. Sk rr ree 1.00 0.95 
errr ee 1.02 0.97 
8} eer 1.04 0.99 
/ 1) Saar 1.06 1.01 
40 and above........... 1.08 1.03 


Above Stanolind prices met as follows: 

Sept. 29, by The Texas Co. in Oklahoma, and in 
North and North Central Texas; Continental Oil 
in all three states; by Empire, White Eagle and 
Gypsy (Gulf). 

See also Carter Oil, Magnolia, Humble schedules 
below and footrotes under Carter table. 


Posted by Carter Oil Co. 
(In Oklahoma and Kansas) 
(Effective Sept. 29, 1933) 


Below 25....... $0.76 Geese hs dine <n $0.94 
BERT oacdcswes 78 ck, ot Ae 0.96 
C0 | eer 0.80 bo See 0.98 
rer 0.82 MMe Pow eeanee 00 


September 11, 1935 





40 and above... 1.08 


Sept. 29, Carter gravity and price schedule met in 
Oklahoma-Kansas by Sinclair-Prairie, and Humble 
price schedule met in North-North Central Texas 
except that Sinclair-Prairie posts five lower grades 
down to below 25, with 2c differential for each. 
Same day, Shell Petroleum met Carter in full in 
Oklahoma-Kansas. 
Posted by Magnolia Petroleum Co. 
(Effective Sept. 29, 1933) 

In Oklahoma, same schedule as Carter Oil, which 
see above, beginning with below 25, at $0.76 and 
ending with 40 & above, at $1.08. 

In Texas: North and North Central, including 
Burkburnett, Archer, Stephens, Henrietta, Electra, 
Comanche and Olden; and in Central Texas, in- 
cluding Mexia, Wortham, and Panola county, same 
gravity and price schédule as Stanolind in Texas, 
which see above, beginning with —— 29 at $0.79, 
and ending with 40 and above, at $1.0 

tPosted by Humble Oil & ~All Co. 

(*In North, North Central and Central Texas) 

(Effective Sept. 29, 1933) 


Batew 29. wees $0.79 5 Sree $0.93 
pe 81 . ae 95 
lo | ee 0.83 8 Ser 0.97 
Pee 0.85 SPIE Pc ccteas, Gea 
7 he 0.87 39-39.9.... 1.01 
pS ere 0.89 40 and above. « 20a 
po 0.91 


*Including North Texas, Ranger, Mexia, Powell, 
Boggy Creek, Richland, Wortham, Currie and 
Moran fields. 

tEffective Dec. 1, 1934, Humble prices are based 
on 99% tank tables at 60F. Allowance or deduction 
of 1% is made for each 25° change in temperature 
above or below 60F. 


Panhandle Texas 


Posted by Humble Oil & Refining Co. 
(Effective Sept. 29, 1933) 


Gray Carson- 
County Hutchinson 
$0.79 $0.69 
0.81 0.71 
0.83 0.73 
0.85 0.75 
0.87 0.77 
0.89 0.79 
0.91 0.81 





Sept. 29, above prices met by Sinclair-Prairie, 
Magnolia and The Texas Co. in the entire area, 
also by Continental Oil in Carson-Hutchinson. 

East Texas 
(Effective Sept. 29, 1933) 
Stanolind, Humble, Sinclair-Prairie, Texas and 

Magnolia Waadkeeeawuee etree arcavaccueces $1.00 


West Texas and New Mexico 
Posted by Humble Oil & Refining Co. 
(Effective Sept. 29, 1933) 


Ector, Pecos and Winkler Counties, W. Texas and 
Lea Co., N. 75 


Crane, Upton, Crockett, Howard and Glasscock 
$0.70 


es POR, Cae LPC rr rT er yar 

Sept. 29, Magnolia met in Crane, Upton, Howard, 
Glasscock, Mitchell and Winkler. Sept. 29, Texas 
Co. met "Humble in Winkler, Crane, Upton and 
Lea counties; Stanolind Oil & Gas met in Hendrich 
field, Winkler county and posted in Marion county, 
Tex. below 25 at $0.63, plus 2c differential to 40 & 
above at $0.95. 


South and Southwest Texas 
Posted by Humble Oil & Refining Co. 
(Effective Sept. 29, 1933) 


Darst Creek... ..$0.87 Ro eee $1.05 
Sale Fidticccxcce 0.87 Tomball. ....... 5.35 
(Effective June 29, 1935) 

SOME fH csdenences $0.80 Mirando....... $0.75 
(Effective Aug. 20, 1935) 

Anahuac (Chambers county) and 


Dickinson (Galveston county) 
£1 |S See $0.94 IOP ies . $1.06 
6) | BL ee 0.96 bo Y ty Sie ee 1.08 
ca? a eee 0.98 ES) Eee 1.10 
PIR iewneewns 1.00 ek ct TN ee te Co) F: 
KS BL See 1.02 40 & above..... 1.14 
cs A eee 1.04 


Sept. 30, The Texas Co. met Humble in Darst 
Creeks On Sept. 29 it posted $0.80 in Duval county 
and $0. 85 in Saxet-Greta. 

Oct. 2, Magnolia posted $0.87 in Darst Creek and 
$1.15 in Tomball; Sept. 29 it posted $0 75 in Luling 





and $0.95 in Lytton Springs: on July 3, 1935, $0.75 
for Mirando. Jan. 11, 1934 $1.00 for Cleveland, Lib- 
erty county, Tex.; Aug. 8, 1935, $0.93 in Hardin, 
Liberty county, Tex. 


Posted by Humble 
Conroe (Montgomery Co., Tex.) 
(Effective Sept. 29, 1933) 


es iv cad wala és $1.09 , 6 $1.15 
3 E. ER ac dina 1.17 
BOSE Nien we wes 1.13 40 & above..... 1.19 


Sept. 30 Texas Co. met above prices. 


North Louisiana-Arkansas 
Posted by Standard Oil Co. of Louisiane 
(Effective March 17, 1934, except oan Smack- 

over and Nevada county, Sept. 9, 1933). 
(In Caddo, Homer, Haynesville, Sabine, De Soto, 
Sarepta, Carterville, El Dorado and Miller county). 


Below 25....... $0.71 poe See $0.89 
72. Se 0.73 So ee 0.91 
pw 8 oe 0.75 bk Se 0.93 
Vi SS ee 0.77 .  * oer 0.95 
yp ee 0.79 SS ce « ccwcnous 0.97 
(. 2 ae 0.81 38-38.9.. 0.99 
be, ae 0.83 39-399. 1.01 
i A 0.85 40 and above. 1.03 
3 > oh ee 0.87 

coal cca Ma k. CEC OC ECCT COP CCE TOP LETT $0.70 
Nevada, Ark 


0.60 
Urania, La. x: Oil Refg. Co., Jan. 1, °34)... 0.87 


*Gulf Coastal Fields 
Posted by Humble Oil & Refining Co. 
(Effective Sept. 29, 1933) 


Below 20....... $0.82 yi gk See $0.98 
7 | eee 0.84 yi & Sk eee 1.00 
Vi” 0 See 0.86 rE 1.02 
vi) ee 0.88 » i S eee 1.04 
ih See .90 1 3 E.R 1.06 
7, ot Se 0.92 7h ae 1.08 
22. i ae 0.94 33-33.9. 1.10 
yO 8 eS 0.96 34 and above. 1.12 
Refugio heavy (Effective June 29, 1935)..... "$0 80 


Effective Dec. 1, 1934 Humble prices are based 
ta?” tank tables at 60 F. Allowance or deduction 
1% is made for each 25° change in temperature 

pe Bei. or below 60 F. 

*Includes these fields: Barbers Hill, Goose Creek, 
Hull, Humble, Liberty, Moss Bluff, Orange, Pierce 
Junction, Rabbs i Raccoon Bend, Refugio 
ight, Sour Lake, dgladiaton, Sugarland, and West 
Columbia. 

Above prices met Sept. 29 by Sinclair-Prairie and 
Sun Pipe Line Co. 


Posted by The Texas Co. 
(Effective Sept. 30, 1933) 


Same gravity and Bh ow schedule as Humble up 
to 30-30.9 gravity, w 


ich see; plus these grades: 


bs Aree $1.10 
MLAS Lee eee 1 
JONG s atawene 1.52 





one 40 and above... . 1.54 
Partlavaca ( (Tex. “Gulf effective May 17, 1935).$0.80 


Rocky Mountain Fields 
Posted by Stanolind Oil & Gas Co. 
(Effective Sept. 29, 1933) 


Salt Creek and Dutton Creek, Wyo. Same 
schedule as Stanolind posts in Oklahoma-Kansas 
which see on first crude price page. 


CO DOM MONE oso a aides dnddwsceccacusees $1.18 
Cai CGN RONG 6 a voc csc ecicinwsacdeaenwaee 1.18 
COG CON BORO oo one vie ncacdcadacaaaaes 0.62 
Greybull- Torchlight. ...66ocicsccccccccsvecs 1.18 
SU RN GON cc doerenaecasicannneenadeanas 0.96 
a ee Pe POPC TCT OTE ET SCE PO ee 0.90 
Hogback, N Diet reseeeduiadataweuvawen 1.11 
' Frannie light (Effective May 1, 1934)........ 0.70 
PUGOhe AGU sy 5 i5sce H8 s ccncnecavaswnceaes 0.62 

Posted by Ohio Oil Co. 

(Effective Sept. 29, 1933) 
Elk Basin, bag > CCRETUC COTTE ECL LOPE ET $1.18 
Cree CAR BONN 6 6G snd sacawercaddeasowe 1 18 
MOON CIOOR a nsccciswsetcucnndewesduweant 1.02 
See UMS dc: i Pak itel al apicd a cama awed 1.01 


tSunburst, Mont. (Effective July 19, 1935)... 1.20 
tMet by Texas Co. July 19. 
Posted by *International Refining Co. 
(Effective May 23, 1934) 
Cases EONS. chiciwenscbccasdasanccauade $1.45 
*Texas Co. subsidiary. 


(Continued on next page) 
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New Refining Patents 





Alkylation. No. 2006695, issued 
July 2, 1935; filed Jan. 16, 1933; V. 
Ipatieff, assignor to Universal Oil Prod- 


ucts Co. 
TILIZATION of the olefinic con- 
U stituents of cracked gases and simi- 


lar olifins produced in any manner by 


alkylating with a catalytic agent com- 
prising of suitably proportioned mix- 
tures of sulfuric and phosphoric acids 


to minimized polymerizing reactions 


Five claims substantiate the above. 


Cracking. No. 2 007 O81, issued 
July 2, 1935; filed Nov. 23, 1927: CG: 8B: 
Forward, assignor to Forward Process 


Co. 

APOR phase cracking 
V sich coke formation is 
sary and distillate products are 
terized by their high critical 
sion when used as motor fuels, 
high specific gravity, stability 


process in 
unneces- 

charac- 
compres- 
their 
, and free 


dom trom gum-forming constituents 
Claims (7) 

Oil is forced through an elongated 
heating zone in a stream of restricted 
cross section and heated: to cracking 
temperature in the vapor phase. The 
temperature is suddenly reduced betore 
permitting separation of products. The 


application of heat is controlled to main- 


tain a high rate of heat input with a 
low temperature differential between 
oil vapors and the medium from which 
the heat is transmitted and the rate of 


flow controlled to avoid substantial car 





bon formation. The temperature is 
maintained between 900 and 1200 F. for 
the time required for the vapors to 
travel through a 1-inch coil at least 350 
feet long when supplied at a rate cor- 
responding to the vapor equivalent of 
180 gallons per hour of liquid oil. The 
resulting crude product, when fraction- 
ated will give a distillate having ap- 
proximately the boi'ing point 


Crude Price Changes 


PITTSBURGH, Pa.—On Sept. 6 
Joseph Seep Purchasing Agency ad- 
vanced Pennsylvania grade crude in 
Southwest Pennsylvania and in Eureka 
pipelines 5 cents. Macksburg, O., dis- 
trict and Corning, O., crudes, both in 
Buckeye lines, were unchanged at 
$1.52 and $1.32, per barrel respectively. 

New prices are: in Southwest Penn- 


sylvania lines, $1.72; West Virginia 
grade in Eureka lines, $1.67 per bar- 
rel. 

Last previous change on Pennsyl- 
vania grade was a 1()-cent cut July 16 
last. 

Tide Water Pipe Co. Ltd. and The 
Pennzoil Co. also advanced the grades 
they purchased 5 cents on Sept. 6. Tide 
Water's new price in the Bradford- 


Allegany 
prices in 


district is $2. 
the lower district 


Pennzoil’s 
range from 


$1.97 for Cochran, Franklin, Hamilton 
and Doolittle, to $1.92 in other dis- 
tricts. 


CRUDE OIL MARKETS 


Continued from preceding page 


curve of, 


straight run gasoline and containing in 
excess of 50 per cent aromatic hydro- 
carbons. 


+ & @ 


Polymerization. No, 2 007 754, is- 
sued July 9, 1935; filed Jan. 5, 1931; 
P. Feiler & H. Haeuber, assignors to 
I. G. Farbenindustrie Aktiengesell- 
schaft, 


ONVERSION of gaseous or vapor 
C ized hydrocarbons into hydrocar- 
bons having lower content of hydrogen 
using a catalyst consisting of residues 
which are formed in the dry distillation 
of natural coals. High temperature 
coke acts especially favorably. The ele- 
ments of the fourth group of the peri- 
odic system including silicon, tin and 
carbon are good for this purpose. 

Ordinary or elevated temperatures 
between 400 and 1300 C. (750 to 2376 
F.) are used and pressures up to 30 
atmospheres have been used. 

Fight claims substantiate the above. 


* * * 


Reforming Apparatus. 
532, issued July 9, 1935; 
1933; D. W. Hoge, 
Ritter. 


REFINING apparatus comprising 
A a retort including a box to hold 
a molten metal, retort pipes for 
immersed in the molten metal, hollow 
spacers space relating the top and the 
bottom of the box, V-shaped elements 
running parallel to the pipes secured to 
the top and the bottom of the box te 
reduce the quantity of molten metal 
required, and vent pipes over each pipe 
passing through the top of the box. 
The conduit pipe, being preferably of 


No. 2 007 
filed Oct. 17, 
assignor to ©. P. 


vapo! 








CALIFORNIA, Posted by Standard Oil of 


above those quoted take highest price offered in the field. 


All gravitie 
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carbon steel, acts as a catalyst and the 
molten metal prevents localized over- 
heating. It is intended that the still 
be operated at temperatures ranging 
from 200 to 750 degrees F. The velocity 
of travel of the vapor stream through 
the pipes of the retort is preferably 
maintained at approximately 800 feet 
per minute, thus providing that in 1000 
feet of retort pipe the vapors will be ex- 
posed to the heat of the retort longer 
than 60 seconds. 
of 4-inch diameter. 

Six claims substantiate the above. 


% % K 


Treating. No. 2 007 114, issued July 





| 


The pipe is preferably | 


2, 1935; filed March 24, 1930; R. K. 


Stratford, assignor to Standard Oil De- 
velopment Co. 


REATING oil stocks with phenol 
ton to cracking in order to remove 
undesirable constituents such as sulfur 
and to reduce corrosion of cracking 
equipment and eliminate the necessity 
of acid treatment. The process es 
pecially adaptable to gas oils and 
paraffin base reduced crudes. 


The treating consists of agitating 
the stock with liquid phenol, diluted 


or undiluted with diluents such as wa- , 


ter, alcohol, etc., separating the oil 
layer from the phenol layer, removing 


the dissolved phenol from the oil lay- | 


er preferably by distillation, and sub 
jecting the purified oil to cracking. At 
least part of the low boiling hydro 
carbons are treated with finely divided 
clay to improve the color. 

Three claims substantiate the above 


” +* s 


Benzol Recovery. No. 2 008 468, is- 
sued July 16, 1935; filed Aug. 24, 
1932; R. H. Price, assignor to Stand- 
ard Oil Co. of Ind, 


ECOVERY of benzol produced by 
w high temperature cracking of hydro- 
carbon gases by the use of “pressure 
stil] charging stock,” i. e., hydrocarbon 
oils destined for treatment in conven- 
tional oil cracking systems. 


Benzol is | 


recovered by absorption in such scrub- | 


bing mediums which are then cracked 
without separation of benzol and the 
benzo] recovered in admixture with the 
gasoline so produced. The process en- 
hances the antiknock value of the gaso- 


line, avoids all separate handling of | 
benzol, and simplifies construction and 


operation of the system. 
One claim substantiates the ahove 


Inter-State Promotes Kaths 


KANSAS CITY, Sept. 7.—-William 
H. Kaths has been made general sales 
manager of Inter-State Oil Co. here. 
He has been in charge of Nebraska 


sales for the company for the past five | 


vears and formerly was connected with 
the old Marland Refining Co. and Penn- 
sylvania Petroleum Co. 
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Philco Diamond-Grid Batteries are 


PHILCO 


.. » a MONEY MAKER 
for every 
Service Station! 


MONEY 


MAKERS because they meet EVERY merchandising 
demand! They return generous profits. . . are competitive- 
ly priced for volume sales and quick turnover . . . sell 
easily and STAY SOLD because they are QUALITY 


BUILT to give customer satisfaction 


give PLUS 


PERFORMANCE and EXTRA LONG LIFE because 
they are specifically designed to meet the heavy drain 
requirements of the modern car. 


In addition, Philco Batteries are 
perfect ‘‘Traffic Builders’! Consistent 
advertising in magazines, newspapers 
and over the air has made Philco a 
name known in every home—a name 
that stands for Quality and Value—a 
name that will attract customers to 
your station. 


Listen to Boake Carter over Key 
Columbia Stations 


DIAMOND <> GRID 


VEC IIE IIS 


PHILCO, Battery Division, Tioga and C Streets, Philadelphia, Pa. 


Philco offers an exclusive X PROFIT 
REBATE PLAN worthy of your con- 
sideration. Your letterhead, mailed to 
“Philco, Battery Division, Phila- 
delphia, Pa.’’, will bring full details— 
plus the complete story of the most 
valuable franchise in the entire battery 
business! 


X SUPER-POWER 
AUTO BATTERIES 


Modern, multi-plate, long- 
ie. «. 
THING—dquick starting, safer, 
brighter lights, powerful auto 
radio, snappy accessory opera- 
tion. . 
POWER! 
X SUPER-POWER Battery 
and be conscious of perfect 
performance and 
every day! 
all makes of trucks and buses. 


POWER for EVERY- 


. that’s X SUPER- 
Get YOUR Philco 


reliability 
Also available for 


Boston, New York, Pittsburgh, Cleveland, Atlanta, Chicago, St. Louis, Kansas City, 
San Francisco, Los Angeles, Pcrtland, Seattle 




















“Petroleum and Its Products” is a 
book which is especially important to 
the man in refining. 


It is a thorough chemical discussion 
of the properties, refining and utiliza- 
tion of petroleum. Written by Wm. 
A. Gruse, Ph. D. of the Mellon Insti- 
tute of Industrial Research, who has 
spent several years in physical and 
chemical research in petroleum. 


The work is divided into three sec- 
tions: (1) description of important 








PETROLEUM AND ITS PRODUCTS 


By William A. Gruse, Ph. D. 


types of petroleum, its origin, physical 
properties, constitution from a chemi- 
cal standpoint, including hydrocarbon 
and non-hydrocarbon constituents. 
(2) Distillation, refining and treating 
by chemical methods, and by physical 
methods such as absorption and crack- 
ing. (3) Under “‘utilization’’ the 
author discusses gasoline and other 
motor fuels; kerosene, lubrication and 
petroleum lubricants, wax and petro- 
latum, fuel oil, petroleum asphalts and 
miscelianeous by-products. 


770 pages, price $4.50. Send check for your copy today! 
| NATIONAL PETROLEUM NEWS, 1213 West 3rd St., Cleveland, Ohio 
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A PENETRATING GRAPHITE 


FOR SPRING SPRAY OILS 


' Unless fortified with graphite, a 
good penetrant is usually a poor 
lubricant. Graphite provides the 
lubricating and pressure sustaining 
qualities which oils must sacrifice 
when treated to improve their 


penetrating properties. 


To be effective, however, the 
graphite employed must be free of 
grit and sufficiently fine to enter 
the smallest interstices without 
separation from its carrier. 


Because of its purity--and the 
fact that its particles are hundreds 
of times smaller than the finest 
graphite particles -- “dag’’* Brand 
colloidal graphite is a true lubricant 





ACHESON COLL. 


OUNDE 
OR 


F 
) 


and will penetrate with its carrier 
between the closest of fitting parts; 
because of its pressure resisting 
properties this material will retain 
its lubricity long after the carrier 
oil has been consumed. 


Acheson’s colloidal graphite is 
proving these points daily as a 
valuable base of many spring spray 
lubricants. 


We will gladly forward you gratis 
Technical Bulletin F92 giving fuller 
data relative to this application. 
Our Technical Department will be 
glad to cooperate on any problems 
which you feel might be benefited 
by the use of colloidal graphite. 


"Reg. U.S. Pat. Off. 











LEARN Advertising at Home 


VERY man and woman in business should 

take this course. Why? Because it en- 
ables you to think intelligently and accurately 
on advertising problems. Advertising is an 
interesting study and prepares you to write 
more effective letters: to acquire a_ larger 
vocabulary: to comprehend the sales and mer- 
chandising problems of a business, and to be 
definitely in a position to recommend business 
development ideas, 


Learning advertising at home is the most 
satisfactory way of acquiring the facts and 
fund amentals of this profession. Too often in 
a classroom students forget what the instructor 
said last week and last month. Talking about 
advertising problems won't help nearly as much 
as THINKING THEM THRU—and this can 
best be done in the quiet of your own home 
The Vincent Edwards Course gives you the data 
on paper, which you have for lifetime reference 


Every step in advertising is worked out for 
youit is easily the most authoritative—the 
most interesting—the most complete course 
available. 


Write today for free, explanatory booklet 
on your company letterhead, and state 
your position. 


VINCENT EDWARDS ADVERTISING COURSE 





Here's One of Many 
TESTIMONIALS! 





After visiting pour offices tm Beocm. ant 
= o. 

















260 Tremont St., Boston, Mass. 
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Exposition Space Options 
To Expire Sept. 15 


TULSA, Sept. 7.—A 10-per cent cut 
in space rates has been announced for 
the May 16 to 23, 1936 International 
Petroleum Exposition, according to 
W. B. Way, general manager. 


“This is in accordance with the pol- 
icy of the board of directors to in- 
crease service and lower costs and is 
possible as the exposition is a non- 
profit institution owned and controlled 
by the oil industry,’ said Way. 


“A permanent plant has now been 
built and for the past two shows the 
exhibit costs have decreased, a 25 per 
cent average cut being made at the 
1934 show.”’ 

Way pointed out that contracts are 
being rapidly signed as the Sept. 15 
option expiration nears. Exhibitors 


| of the 1934 show have been granted 


an option on their former space until 
that time. Following that date all 
space not taken will be thrown open. 


“Many of the larger exhibitors de- 
sire increased outside space and are 
waiting until the option expires in 
hopes of getting the additional display 
space required for the heavy equip- 
ment they plan on showing,’’ said 


Way. 


Chicago Retailers Plan 


Sales Institute 


CHICAGO, Sept. 9——-The American 
Service Station Institute is being organ- 
ized in Chicago to further the knowledge 
of station owners and operators in mer- 
chandising and sales methods and in 
station management. 

Plans for the institute are being form- 
ulated now by officlals of the Chicago 
Service Station Operators Association, 
of which Harvey Rathman is executive 
secretary. 

The institute is to be free of all pol- 
itics involving sources of supply, trade 
relations with suppliers, and discussions 
of margins and prices. Institute officials 
believe such problems belong to other 
types of associations. 

The institute plans to assemble in- 
formation on sales and merchandising 
methods, station management, account- 
ing, the care and use of equipment for 
members to further their business, and 
to set up standards of quality and serv- 
ice so that institute members may be 
identified to the motoring public. 

Institute officials believe the inter 
ests of station owners and operators 
ean be furthered through increasing 
the merchandising and sales ability of 
operators and their sales staff. 
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Third Grade Gasoline 
Again In Washington 


WASHINGTON, Sept. 9.—Third 
grade gasoline returned to Waishing- 
ton today at the stations of Standard 
of New Jersey and American Oil Co. 
(Indiana Standard) after an absence of 
more than a year. Several other ma- 
jor companies are reported to be pre- 
paring to follow suit. 

A price of 11.3 cents ex tax was 
posted for third grade as compared 
with 12.8 cents and 14.8 cents, re- 
spectively, for regular and premium 
grades, 

Return of third grade was attributed 
to increased gallonage of the unbrand- 
ed dealers whose share of the total 
business is estimated to be more than 
16 per cent as compared with 10 per 
cent last year. F'or some months un- 
branded dealers have enjoyed a dif- 
ferential of 3 cents or more; about a 
dozen stations have been underselling 
the market by 3.8 cents. The major 
company posting of 11.3 cents for third 
grade therefore is still 1.5 cents or 
more above unbranded. 


Pasotex Changes Name 
El Paso-Pasotex Petroleum Co., 
subsidiary of Standard Oil Co. of Cal’- 


fornia has changed its name to Stand 
ard Oil Co. of Texas. 


Coming Meetings 
(Continued from page 9) 


Society of Automotive Engineers, 
annual dinner, New York, Nov. 4. 

Independent Petroleum Assn. of 
America, Adolphus and Baker Ho- 
tels, Dallas, Tex., Nov. 4, 5. 


American Petroleum Institute, 
16th annual meeting, Biltmore Ho- 
tel, Los Angeles, Cal., Nov. 11 to 14. 

California Natural Gasoline Assn., 
Los Angeles, Calif., some time in 
November. 

American Institute of Chemical 
Engineers, Columbus, Ohio, some 
time in November. 


1936 


Wisconsin Petroleum Association, 
Plankinton Hotel, Milwaukee, Wis., 
Jan. 7, 3, 9. 

Northwest Petroleum Assoc., 
Minnesota division, Ryan Hotel, St. 
Paul, Jan. 16 and 17. 

American Association of Petro- 
leum Geologists, annual meeting, 
Tulsa, Mar. 19, 20, 21. 

National Petroleum Association, 
Cleveland Hotel, Cleveland, O., Apr. 
16, 17. 

International Petroleum Exposi- 
tion and Congress, Tulsa, Okla., May 
16 to 23. 


September 11, 1935 





‘MERCHANDISING of PETROLEUM PRODUCTS’’ 
by R. H. Thomas 


Contains practical help for the oil and salesman can coordinate their 
salesman, agent, service station efforts to develop new business and 
operator and particularly valuable to give the service that holds accounts. 
the man just starting in business. How the market for other products 


than gasoline and motor oil can be 
worked up. Selling through service 
stations. Handling of complaints and 
other marketing problems. 

The author has had many years of 
actual experience in merchandising. 
It goes into methods of studying possi- His book gives you the benefit of 
bilities of your territory and making his own experience as a successful 
your own canvass of farm machinery marketer. 

on individual farms. How the agent Send for your copy today. $2.50. 


{ NATIONAL PETROLEUM NEWS, 1213 West Third St., Cleveland, Ohio 


The book is divided into five parts: 
1—Helps for Agents; 2—Service 
Station Salesmen; 3—Oil Salesman 
and his Duties; 4—Complaints; 5— 
Questions and Answers. 
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YOUR PRODUCT 
AND MEN... . 


BACK U 


with Dependable QUINCY AIR SUPPLY 


UINCY Compressors embody en 
Q gineered dependability. These Com- 
pressors command the favor of both 
engineers in the testing laboratory and 
station men in the field. Quincys out 
perform—they outlast—they’re a better 
investment from both a service and an 


economy st andpoint . 


Sturdy, reliable, efficient Quincy Com 
pressors do their partTof the daily job 
to keep customers happy—to bring them 





back again. 


Get the Facts 


In order that you™may select your compressors 
on merit, we are prepared to furnish you with data 
and tests that will convince you of the superiority 
of Quincy Compressors. Send coupon today 


QUINCY COMPRESSOR CO., QUINCY, ILL Compressors 





Quincy Compressor[Co., 


Quincy, Ill. Dept. N-9 Nines Street 
end me complete data 
on Quincy Compressors. City State 
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YOUR 


TRUCK DRIVER’S FAMILY 








“Until Jim Maxwell was 
seriously injured in a truck tank 
accident, I thought of him only 
as a truck driver. After he was 
taken to the hospital I came in 
contact with his family — a 
charming wife and two fine 
children. Jim’s importance in 
my mind was magnified just 
four times—and I resolved then 
and there to give our truck 
drivers the advantage of every 
practical safety device.” 

That’s how one distributor 
came to equip his trucks with 
S.& J. Internal Hydrau 
lic Valves. With a fam- 
ily of his own, he was 
quick to realize that 
an avoidable injury to 





a truck driver affected not one 
person—but often three or four. 
He recognized his responsibility 
to make his tank trucks safe for 
a truck driver to operate. 


Whether you sit behind a desk 
or in the cab of a truck, there 
is a human side to the oil busi- 
ness that cannot be overlooked. 
Write for a copy of our new 
book ‘‘Transporting Inflamma- 
ble Liquids with Safety”? and 
learn how S. & J. Internal Valves 
minimize personal hazards — 


save gasoline and 
equipment — prevent 
explosions. A copy 


of this book is free for 
the asking. 


SHAND & JURS CO. 
BERKELEY, CALIFORNIA 
295 Madison Ave., New York 


S HAN D 


& JVURS 

















for your PROFIT...CONVENIENCE...COMFORT 


National Petroleum News 
Penton Bldg. 


A “home copy” of NATIONAL PETROLEUM 
NEWS appeals to me. 
for 52 weeks. 


Cleveland, O. 


Enter my subscription 
Enclosed is $5.00 (in U. S.). 


| TTT rrr rer Tr rrr rrrrrrrrrrrrrri rrr tT iti rrr i 
ADDRESS. .....cccccccccvecs seve eee cece erseeererereseeeeeese ~ 
POBITION..000 wccccsccccecsces COMPANY .. oc ccccccece eeseees 


| tor sweet gasoline 

















New Patents 





Prepared by R. E. Burnham, patent and 
trade-mark attorney, 511 Eleventh street, 
N. W., Washington, D. C., from whom 
copies may be obtained at the rate of 25¢ 
each. State number of patent and name 
of inventor when ordering. 


September 3, 1935 
REFINING 


Method and apparatus for converting 
hydrocarbons—-Myron W. Colony, Los 
Angeles, Calif, assignor to Petroleum 
Conversion Corp. Filed Sept. 9, 1930. 
No. 2,012,959. 

Art of solvent extraction of petroleum 
distilates—David F. kdwards and John 
V. Starr, Elizabeth, N. J., assignors to 


Standard Oil Development Co. Filed 
Mar. 6, 1931. No. 2,013,040. 


Refinement of cracked hydrocarbon 
oil—Wayne I. Benedict and Charles 
Wirth, 3d, Chicago, Ill., assignors to Uni- 


versal Oil Products Co. Filed Oct. 5, 
1931. No. 2,013,399. 


Process of producing a colorless doc- 
Michael J. Welsh, 
Brunswick, Ga., assignor to Petroleum 
Processes Corp. Filed Apr. 19, 1933. No 
2,013,083. 


MISCELLANEOUS 


Motor fuel—Julius F. T. Berliner and 
Richard W. Plummer, Wilmington, Del., 
assignors to Ek. I. du Pont de Nemours & 
Co. Filed Apr. 16, 1932. No. 2,012,- 
945. 

Preparation of esters— ler K. Frolich, 
Kilizabeth, N. J., assignor to Standard 
Oil Development Co. Filed Dec. 21, 1931. 


No. 2,012,993. 

Insecticidal oil-—-Hymm 1D) Buc, 
Roselle, N. J., assignor to Standard Oil 
Development Co. Filed Mar. 12, 1931 
No. 2,013,028. 

Motor fuel—William I). Hoyt, Lex- 
ington, Va. Filed Aug. 22, 1932. No 


2.013.152. 

Mluid storage and metering system 
William I. Marden, Jackson Heights, 
N. Y., assignor to Neptune Meter Co 
Filed Mar. 31, 1933. No. 2,013,184. 

Coating for vessels (protecting inter- 
ior surface of oil-refining vessels). Ross 
(*. Powell, Forest Hills, N. Y., assignor 
to Texas Co. Filed June 24, 1932. No 
2,013,185. 

Gum inhibitor—Arthur lL. Blount. 
Palos Verdes Estates, Calif... assignor to 
Union Oil Co. Filed Aug. 21, 1933. No. 
2,013,198. 

Process of manufacturing mercaptans 


William WN. Davis and Melvin M. 
Holm, Berkeley, Calif.. assignors to 
Standard Oil Co. (Calif.). Filed Apr. 
11,. 1933. No. 2.013,208. 


Spray composition— Maxwell O. John- 


son, Wahiawa, Hawaii. Filed Feb. 24. 
1932 NO. 2,013,272. 
Wadhams to Broadcast 
MILWAUKEE, Sept. 7.-—-Wadhams 


Oil Co., Milwaukee, will broadeast all 
the home football games this fall 
played by the University of Wisconsin 

Games will be broadcast direct from 
the field at Madison, over the Milwau- 
kee Journal station, WTMJ. Follow 


ling is the home schedule: 


Sept. 28, South Dakota State; Oct 
Marquette; Oct. 12, Notre Dame; 
Oct. 19, Michigan; and Nov. 9, Purdue 

Wisconsin plays three games away 
from home, Chicago at Chicago Oct. 
26, Northwestern at Evanston Nov. 16, 
and Minnesota at Minneapolis Nov. 23. 


vo, 
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Oil Trademarks 


For Copyright 








HE following are trademark ap- 

plications pertinent to our field 
pending in the United States Pat- 
ent office which have been passed for 
publication and are in line for early 
registration unless opposition is filed 
promptly. For further information 
address National Trade-Mark Com- 
pany, Munsey Building, Washington, 
D. C., trademark specialists. 

As an additional service feature to 
its readers, this journal gladly offers 
to them an advance search free of 
charge on any mark they may con- 
template adopting or registering. You 
may communicate with the Editor of 
this Department, or send your inquiry 
direct to the National Trade-Mark 
Company, stating that you are a read- 
er of this journal. 





“MADAGOIL,” = Ser. No. 366,512. 
Compagnie Generale Des Graphites Et 
Minerais, Paris, France. Filed June 22, | 
1935. For Lubricating Oils and 
Graphited Oils. 

DART, picture of an arrow. Ser. No. | 
366,663. S. H. Kress and Company, New 
York, N. Y. Filed June 26, 1935. For 
Candles, Household Lubricating Grease, 
Household Machine Oil, Parafine Wax, 
ind Rust Preventive in Nature of Oil or 
Grease 

FLOWREX, Ser. No. 367,112. Socony- 
Vacuum Oil Company, Inc., New York, 
N. ¥ Filed July 9, 1935. For Lubricat- 
ing Oils 

Picture of Liquid Container Measures, 
Ser. No. 357.057. Optic Liquid Meas- 
ures, Inc., Norfolk, Va. Filed Oct. 12, 
1934. For Manually Actuated Liquid 
Container Measures Useful in sar 
Rooms and in Oil Stations. 

OPACO, Ser. No. 350.351. Oil Prod- 
ucts Appliance Co., Inec., New York, 
NW. X. Filed Apr. 23, 1934. For Oil 
Tanks of Metal, Bottle Crates of Metal, 
and Oil Bottles Fitted with Metal 
Spouts for Pouring. 

THOR Penn, Ser. No. 
Penola, Inc., Pittsburgh, Pa. Filed May 
9, 1935 For Lubricating Oils. 

ALBINOL, Ser. No. 365,216. Schlie- 
mann Companies, Inc., New York, N. Y. 
Filed May 21, 1935. For lLubricating 
Oils and Greases, 





304/732. 


Phil Baker on Gulf Program 


PITTSBURGH—The Gulf Refining | 
Co. has signed Phil Baker, stage 
comedian, radio and screen star, to 
headline a new series of weekly half- 
hour broadcasts over CBS. This pro- 
gram will begin Sept. 29 at 7:30 p.m. | 
EST. Baker is one of radio's most 
popular performers and recently com- 
pleted work in the new picture 
“Thanks A Million.’’ He will be sup- 
ported by his old stooges and some 
new ones in the broadcasts. 


To Broadcast Ohio State Games 


FINDLAY, O., Sept. 7.—-The Ohio 
Oil Co. will sponsor broadcasts of Ohio 
State football games during the fall 
season this year. Home games played 
at Columbus will be broadcast over 








Station WLW at Cincinnati. 
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YOUR TICKET TO 


rights a 


par 


qaculars- 


Name---° 0) 


Address: °°" 


CLIP IT OUT 


FILL ITINe 
AND Mail It! 


Exclusive Distribution Rights 
for PENN ACE MOTOR OIL 


Here is a motor oil that will satisfy the demand for a 
quality summer motor oil, yet it sells at a price that will 
meet your toughest competition! Penn Ace is refined from 
100% Pure Pennsylvania Grade Crude, by the refiners of 
‘Freedom Perfect,” ‘“Beaver Penn,’’ ‘‘Fort Pitt’? and 
‘‘Four-State’’ Motor Oils. 


PRIVATE 
BRANDS 





FREEDOM 


THE FREEDOM OIL WORKS CO. 
121 THIRD STREET - FREEDOM, PA. 


° 


We are equipped to pack and seal our quality oils in 











jobbers’ own private-brand cans. A variety of oils to 
select from—all 100% Pure Pennsylvania, refined in one 


of Pennsylvania’s best -equipped refineries. 
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Air Costs 
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The low operating costs of 
DeVilbiss Air Compressors 
have reduced expenses and 
increased profit in leading 
service stations everywhere. 
And more than that — their 
correct design and their rec- 
ognized quality of construc- 
tion assure you that DeVilbiss 
Compressors can be depend- 
ed upon to furnish a constant 
and dependable air supply— 
without frequent repair. 

No wonder alert service 
station operators are buying 


DEVILBISS 


Air Compressors 





DeVilbiss Air Compressors. They know the value of efficient, 
dependable and economical compressed air service. Inspect 
DeVilbiss Air Compressors and allied service station products. 


Air Compressors—S pray-Finishing 
Equipment — Oil Guns — Hose — 
Hose Connections 


THE DEVILBISS COMPANY - TOLEDO - OHIO 


New York Philadelphia 


Windsor, Ontario 


Cleveland 


Distributors or direct sales 
and service representatives e e 
available everywhere eC / SSS 


Detroit 


Chicago St.Louis San Francisco 














The ‘‘Lubricating Oil Salesman’s 
Primer” is a book by Claude Ettele, 
who is associated with one of the big 
oil companies in this country. The 
author’s purpose is ‘“‘to properly present 
a first view of the subject of lubrication 
and encourage the young salesman to 
study advanced works without which 
he will be unable to develop maximum 
efficiency in the services of his em- 
ployers and of his customers.” 

The book takes up the manufacture 
of various lubricating oils and greases; 
tests by which oil and grease speci- 
fications are written; general discussion 
of lubrication problems in cylinders, 








LUBRICATING OIL SALESMAN’S PRIMER 


NATIONAL PETROLEUM NEWS, 1213 W. 3rd St., Cleveland, Ohio 


turbines, internal combustion engines; 
power transmission machinery such as 
shafting; wire ropes; belts, gears, 
bearings, etc., driven machines such as 
air compressors, pneumatic tools, ice 
machinery, machine tools, textile ma- 
chinery, paper mills, mine and quarry 
machinery. 


‘Lubricating Oil Salesman’s Primer” 
also gives a standard line of lubricants, 
and specifies which oils or greases are 
applicable to the various kinds of 
machinery. This book is well worth its 
price of $3. 


Send check for your copy today! 




















Safety Code for Piping 
Approved by A.S.M.E. 


A safety code for pressure piping 
has been finally approved and is now 
available from the American Society 
of Mechanical Engineers* or from the 
American Standards Association.* It 
is the result of the co-operation of 40 
national organizations including the 
American Petroleum Institute and 
American Society for Testing Mate- 
rials and is intended to serve as a 
guide to state and municipal authori 
ties in drafting regulations for instal- 
lation of safe pressure-piping systems, 
end to act as a standard reference for 
equipment manufacturers, architects, 
engineers, erectors, and others. 


The provisions of the code cover: 
1. Choice of suitable materials and 


reference to. specifications covering 
these materials; 
2. Designation of proper dimen- 


sional standards and methods of fabri- 
cation for the elements comprising 
piping systems; 

3. Listing of suitable formulas and 
requirements for the design of these 
elements and their supports; 

4. Erection of piping systems; and 

5. Testing of the elements before 
erection, and of the completed systems 
after erection. 


In general, the code is applicable 
crly to piping systems which are to be 
operated at service pressures or tem- 
peratures up to the maximum limits 
specified for the materials covered. 
The maximum limiting temperature 
specified throughout the code is 750 F. 
except in the case of oil piping where 
temperatures as high as 1100 F. are 
permitted in some cases. 


The code is not retroactive and 
coes not apply to piping systems erect- 
ed before, or under erection at the 
time of, its approval by the American 
Standards Association. 

Section 3 covers oil-piping systems 
used in the production, transmission, 
and refining of petroleum. Oil-piping 
systems are defined as embracing only 
oil-piping, refinery-gas piping, and 
piping for gasoline recovery plants; 
and as excluding steam and water 
lines, refrigeration piping, and gas 
and air piping incidental to operation 
of the petroleum equipment. The code 
epplies to piping, valves, and fittings 
up to the connections to drums and 
pressure vessels, but does not include 
the connections themselves. 


Oil lines and oil vapor lines are 
classified according to pressure and 
temperature. Refinery-gas lines are 
specifically dealt with in separate 
paragraphs. Refining-gas lines in re- 
ceiving houses, or within 50 feet of 


stills and other high-temperature 
equipment, are to be constructed at 
least equal to Class I oil-piping re 


quirements. 


*29 West 39th St., New York. Price is $1 
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Letters tothe Editor | MAKE READY FOR WINTER | 
1g A.A.A. Discounts 
a Dear Editor: | 
1e I suggest if you do not get immedi- | 
It ate action from the American Auto- | 
10 mobile Association on the subject of | 
he discounts to their members that you | 
id broadcast an appeal to the industry to | 
e- show its disapproval of such tactics by 
a a flood of protests to local automobile | 
i clubs and national headquarters of the 
a A. BB 
is, These protests should be in the | 
or form of threats of resignation from | 
8, the American Automobile Association. 
Back in the old days the discount 

sponsored by the American Automobile 
id Association was responsible in a large | 
1gZ part for the spread of the discount evil | 

generally. To me the American Auto- | 
n- mobile Association has always carried | 
j- some of the earmarks of a racket any- 
1g way and I believe the best cure for 

such a situation is always through the 
a pocketbook. Let them lose a few hun- | 
ge dred memberships and you'll get some 

action. 
id Best regards. 

: : ; 

— ae Bena ITH Products of unquestionable quality and public 

PS. acceptance—with ample facilities for making prompt and 
be I would like to add mine to the ap- efficient shipments and with prices which guarantee profits— 
be plause you will or should receive to there is no reason why Republic cannot fulfill your every winter 
n- Barney Majewski’s letter to you in requirement. 
ts your last NATIONAL PETROLEUM News. I 
d. ee fo oo oo er re Republic’s 10 W - 20 W Winter grade motor oils meet the 
re your readers have become just a little ‘ , a os 
7 sick and tired of your everlasting and exacting demands of winter driving and conform to the rigid 
- uncompromising partisanship. It’s a specifications of the S. A. E. and the recommendations of the 
re pretty narrow-minded individual in the car manufacturers. 

oil business who won't admit that he 
1d bel ea ee ee pl togpng Shipment in tank cars, drums or cans. Wire, phone, or write 
“a now. us NOW for your winter requirements. 
“i Also if you would just lay off Ickes, ° on , 

and try to co-operate with him rather imple facilities Prompt delivery 

than buck him at every turn, I believe 
os you would be doing yourself and the 
a. industry a very great favor 
1g — 
i ... "*S* | REPU BLIC ij qo COMPANY 
id 
od nn pores THe INDEPENDENT SUPPLIER THI Tue Inverennent Deacee 
- Dear Editor: 
yn May I call your attention to some Pittsburgh, Mess 
je misleading figures in the American  eaeREeEREeEREEeEEREeEeReREEREEERERERERBREEOE: & FI 
og Petroleum Institute’s ‘‘Review of the ; ic OIC seine De CG 
1d Petroleum Situation,’ which are quot- nt ea ~ wilioemg” gl — 
le ed in your issue of August 28, on page Piviabiads: Penna. - 

19, in the table which purports to give ; : 
re the imports of crude cil and refined Phone - - - Wire - - - Write - - - us 
id products in daily averages. 
re This table has a line ‘“‘Authority: anne: ae 
te U. S. Bureau of Mines, Department of Name Title 
e- the Interior,” which would suggest 
of to the uninformed that the table had Concern 
re been prepared by the Bureau of Mines. , 
at I cannot find that the Bureau of Mines Street & No. 
e ever prepared this table. City State 

This table, while giving approxi- 

. mately correct figures in a column RSE OORT EE Soo aa ORR Ae 
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headed ‘‘Total Crude and _ Refined,”’ 
gives a false and misleading impres 
sion in the final column entitled ‘Net 
Crude and Refined.’’ From this col- 
umn the industry might get the im- 
pression that imports of crude and re- 
fined products were below the limita- 
tion On imports accepted by the im- 
porters themselves and based upon the 
daily average of such imports for the 
last six months of 1932. This is ac 
complished by adding fuel oil import 
ed for supplies of vessels to the amount 
which was imported for manufacture 
in bond and for re-export. 


Here are the true figures, based 


upon data made available’ by 
(United States Tariff Commission: 
Daily average of all imports for last 
six months of 1932, 105,882. 
Daily average of all imports 
first 6 months of 1935, 145,898. 
Daily average of imports in bond for 
manufacture and re-export for first 6 
months of 1935, 19,081. 
Total daily average of 


the 


for 


imports for 


domestic consumption for first 6 
months of 1935, 126,817. 

From the American Petroleum In- 
stitute table one would get the im- 
pression that the amount of imports 
competing with domestic products in 


Silk purses 


will never be made 


jrom sows ears! 


Nor can diamonds be made from glass. It takes 
quality to make a Thoroughbred and Cushing 
has spent thousands of dollars in a new plant to 
bring you the motor fuel sensation of 1935. 
It’s pure undoped quality, not an} artificially 


pep’ed up product. 


with an unconditional guarantee, you 
can offer your customers _ this new 
Cushing gasoline 


Cannonball Service 


WIRE, WRITE OR PHONE 
FOR QUOTATIONS 


‘Anti-Knock 400 End Point 
60-62 Better than U. S. Motor proud 
60-62 Under 400 End Point mend. 


64-66 Under 375 End Point 

68-70 Under 360 End Point 

42-44 W. W. D. T. Kerosene 

38-40 Light Straw Zero Dis 
tillate 

32-36 Overhead uncracked Gas 
Oil 


Straight Reduced also Cracked 
Fuel Oil 


REFINING & GASOLINE 


CUSHING, OKLA. 
Division Sales Offices: 2007 Foshay Tower 


General Sales Offices: 


Minneapolis, Minn. 


REFINERIES: CUSHING and BLACKWELL. OKLAHOMA 
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without doubt or 
fear—it's a motor. 
fuel you will be 
to recom- 


lerial view of the new 
Cushing plant at Cush- 
ing, Oklahoma. One of 
the most modern units 


of its kind. 


High octane, anti-knock 






















our own markets was only 94,500 bar- 
rels, while in reality it was over one- 
third more than this. 

By adding the imports of fuel oil for 
supplies to vessels to the amount im- 
ported in bond for manufacture and re- 
export, there is concealed from the in- 
dustry the fact that in the first six 
months of the present year 5,281,482 
barrels of foreign oil took a substan- 
tial slice of our domestic market at 
the rate of 29,108 barrels per day. 
The fact that these imports for sup- 
plies of vessels were exempted from 
the excise tax by amendment to the 
Revenue Act dos not affect the fact 
that, according to the Supreme Court, 
these imports can not be classified as 
exports, and in any fair and proper 
table, they should have their place. 
This is not the case in the table in 
question. 
reneral Counsel 
Petroleum Association 

of America 
Washington, D. C. 


* * * 


Russell B. Brown, 
Independent 


Unfair Competition 
Dear Editor: 

I have read with a great deal of 
‘interest your article in the August 28 
edition. I refer to the article in ‘‘Ed 
|itor’s Viewpoint’? on page 13. Your 
| analysis of the major companies’ poli 
icies of taking profits from one branch 
of the industry to offset the losses in 
| the marketing division is eertainly cor- 
|reet. There is a general feeling grow 
ing throughout the independent indus 


try that this practice is unfair, un- 
American and should be stopped by 
| legislation at the meeting of Con- 
| gress. 


The attack made by the independ- 
ents in Wisconsin certainly is expos 
ing the unfairness of such a practice 
There is just enough basie truth in 
their plea that the major companies 
are deliberately planning how best and 
most effectively to apply profits from 
one branch to offset the losses of an- 
other and your suggestion and recom- 
mendation that the major companies 
should immediately take cognizance of 
the situation is certainly opportune 
and most desirable in my judgment. 

It has never proven out that might 
and wealth best fostered their cause 
or position by assuming the attitude 
that they will only do the fair thing 
when the law compels them to do so. 
Soon they are going to launch a move 
ment asking that the independent in- 
dustry join with them in endorsing, 
approving and practicing a voluntary 
code of marketing rules. 

How they can expect the inde 
pendent industry to accept their lead- 


ership and offer of co-operation in 
adopting a set of marketing rules 
when it is known throughout the in- 


pendent industry that they are deliber 
ately taking an unfair advantage by 
applying the policy of taking profits 
from one branch of the industry to 
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offset the losses of another, is beyond 
my wildest stretch of imagination. 
Very truly, 


Russell Williams | 


Bonded Gas and Oil System 
Indianapolis, Ind. 


South Africa To Develop 
Oil Shale Deposits 


LONDON, Sept. 7.—-South Africa 
is very interested in the work that 
is now being done in other countries, 


notably Britain, in regard to the | 


extraction of oil from coal by one or 
other of the several processes now 
being employed. But according to 
General Smuts, her interest lies in see- 
ing what will be the result of the 
various experiments of processes and 
in finding out what chances there may 
be in utilizing South African coal for 
this purpose. When present difficul- 
ties are overcome the Dominion will 
have a chance of deciding what may 
be done at the Cape. 

Meanwhile she is much more inter 
ested in the oil which can be extracted 
from the vast shale deposits which 
are to be found in various parts of 


South Africa, and which are said to | 


hold rich supplies. While coal-oil 
extraction is regarded as too expen- 
sive for experiments in South Africa, 
the Government is likely to help in 
the work of developing the shale oil 
industry, which is more likely to be 
a paying proposition. The Dominion 
has also an excellent field for devel- 
opment in another direction. 

South African and other interests 
are putting down the money for the 
working of large deposits of torbanite 
for the extraction of crude oil, in 
which direction also General Smuts 
sees immense possibilities. 

The British Government is very in- 
terested in these efforts, as the Em- 








iiiaieieaiads 


pire at present produces very little | 


oil and most of its requirements have 
still to be imported from foreign 
sources 


Solvex Officials Elected 

TULSA, Sept. 7.-—-I. A. Anson, vice 
president of Bell Oil & Gas Co., has 
been elected secretary and treasurer 
of the new Solvex Refineries, Ince., 
Gladewater, Texas. M. L. Freese, also 
vice-president of Bell, has been elect 
ed vice-president of the Solvex organi 
zation. Both men retain their posi 
tion with Bell. 

Foundations for the Dubbs unit at 
the Gladewater plant are laid, and ma 
terial is being shipped to the site. 
The plant of the Culver Oil Co. is 
being revamped for the manufacture 
of special naphthas, diesel fuels, ete., 
in which the company will specialize. 
J. A. MacKinnon, general superin- 
tendent for Solvex, is directing the 
work. Offices for the new company 
have been established at Gladewater. 
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NOT 
CONNECTED 


With 
Standard Oil Company 
(Indiana) 











Now motorists in the Middle West can 


obtain at Esso Stations in St. Louis: 


ESSO—for Premium Motor Fuel 
ESSOLENE—for Regular Motor Fuel 
ESSOLUBE—‘or Motor oi 
ESSOLEUM—cr Greases and Lubri- 


cants. 


THE 
SIGN OF 
HAPPY 
MOTORING 


For the past several years, 
motorists in the East and 
in the South have been 
familiar with ‘“‘the ESSO 
sign’’. This big red, white 
and blue ESSO oval has 
marked the source of fine 
products and _ courteous 
service at more than 30,000 
ESSO STATIONS and 
ESSO DEALERS from 
Maine to Louisiana. 


Esso INC. 


Please Note That the Standard 
Oil Company (Indiana) HAS 
NO CONNECTION WITH 
ESSO STATIONS or ESSO Inc. 








oe) 


The most concentrated and com- 
pact control for all bulk station 
lines yet perfected. Consists ot 
“a combination of valves, ftlange 
unions and a by-pass valve .. . 
permits pumping in any direction. 
Easily adaptable to any number of 
storage tanks. Econemical to buy 

easy to install... simple to 
operate. Get complete information 
NOW. 


Write for FREE Folder 
and Ilrices, 





ils 


Gneentrated 






MORRISON BROTHERS CO. 


Sin ee ae 


DUBUQUE, IOWA 

















Transactions in Oil Stocks on New York Stock Exchange 















Last Transactions Week Ended Sept. 7* 
1934 1935 Listed Par Current Div. Sales Week's 
w 2 w ares alue mpany viden ares 2 w t hange 
High High Sh Val Co Dividend Paid Sh High Lo Last C 
55% 39 71 48 788,675 N.P. a Co” eee 50cQ July 31, 35 3,600 683% 66 66% —1 
40% 29 40% 29% 2,290,412 $25 Associated Oi Co....cccccccsces 45c June 25, 35 Ee ; one 
35% «21 28 21% 2,696,652 25 Atlantic Refining Co............ 25cQ June 15, 35 9,900 22% 22 2%— K& 
0 5 10% 5% 2,258,779 5 BORSA SDE. 5055.05 de 20s 680 0:0 t June 30, 35 9,500 97% 9% 9% + k 
9% =6S 84% 6% 1,444,970 N.P. Colonial Beacon Oil Co......... cone  ~ubteswmnn cas 80 8 8 8 1 | 
44% #7 10% 6% ~~ 13,996,072 N.P. Consolidated Oil Corp.......... l4c Oct. 31, 34 30,600 9 834 9 0 
112% 108 112 109 132,771 $100 a | REE ae eee $2Q Aug. 15, 35 woe Poe 
22% 15% 23 15% 4,722,652 5 Contimental Oil Co....s..0.0000: 12% Jule 31, 35 14,700 213% 20% 201% 1k 
23 4 12 20% 11% 13,333 $10 General Asphalt Co............. wip 6100 19 17 i9° 44 
29% 12 17% 9% 95,841 100 FIOQSEDA rl Solisccsaccincecesscs ear 20 kates 1,000 14 13% 13% lo 
5% 2 354 1 | 678.234 25 eM nc sh peaasconss, pa 6003 23; as f 
4% 2 2% 2 1,207,132 10 Indian Refining Co.............. ere 100 2 2% 5 + \k 
3% % 621% ay 1,309,060 N.P. Louisiana Oil Ref’g. Corp........ <a OO ary 2,200 56 54 54 ow 
23% 7K 14M 4% ee MO BR MR usaccscenae acs: a 1609 8% OO 
34% 1m 3 1 330,000 N.P. Maracaibo Oil Exploration Co.... Bos:  acemeeee 200 13 154 1344 + 
4% 9% 13% 9% 1,857,912 $10 Mid-Continent Pet. Corp........ 15c June 1, 35 3,200 1034 103% 10% + 
15% 54 4% 9% 6,648,052 N.P. eS Te ee 15¢ June 15, 35 10.000 11 10% 100% + k 
11 10% 12 108; 4,699,885 $5 Pan Amer. Pet. & Transp. Co.... ates 300 11% 11% 11% ih | 
2 % 41% 199,370 N.P. Panhandle Prod. & Ref’g. Co..... —Baeencerce 200 34 34 y% — k 
21 7 19% 6 17,994 $100 Ce) SRE ere a re ee eer My oe aaa ae 
14 8Y% 11% 7 2,153,444 5 Petroleum Corp. of America 50c 2,300 9% 9% 9% — Xk 
2084 13% 29% 13% 4,439,450 N.P. Phillips Petroleum Co........... 25cQ Aug. 30, 35 56,600 28% 2534 27% + % 
1 4 % S% A 1,184,817 $25 PRERCO NOTE NCOEDS « &.6:6:00 00-0100 6:0 6:0 Seas CC hm Is 600 by £74 34 ow’ 
10% 4% 6% 2% 150,000 100 CESS | AS a ee oe 300 23% 2% 2% \% 
2 34 1% % 2,500,000 N.P. Pierce Senstenes er eee as 600 34 34 34 O04 
146% 7% 11% $4 1,050,000 $5 by OL ee 25cQ Mar. 30, 35 2,300 93% 9 94% o™ 
4% 6% 10% 5 3'038.370 NLP. cach 5 canis 7°300 9 8% 8% + 
63 33% 76% 34% 167,640 100 do 6% id ee Ce aor Sees 200 71 71 71 — 7a 
80 49 93 49% 130,000 $100 ee een er : 260 91 89% 9% + % 
388 28% 44% 29 425,342 a Royal ag Co. (N. Y. shares).. $1.70 Aug. 1, 35 600 42% 41% 424% + % 
38 20% 35% 20 1,244,383 N.P. Seaboard Oil of Del............. 25cO June 15, 35 2,500 29% 28 29 + 1 
we 19 7 20% 56,1 £2 Shell Transport & Trading Co.... $1.237 July 24, 35 180 335% 335% 335 — 2% 
1) 6 1% Ss 13,070,625 Ag Shell Union Oil Corp............ owes ; 4,600 10 9 9% + kh 
89 57 98% 63 00,000 $100 A ag a8 00a 8500 ws.0.050:s “ine 5 500 941% 93 34 9334 + 3% 
17% 7% 18% 5 461,000 10 Simms Petroleum Co........ ewisi **$10.00 July 5, 35 1,900 6 534 6 0 
11 6 11% 6% 1,100,069 25 oe Ch ee eran ree . 700 1114 102% 11 t % 
68 51 98 60 120,000 100 “EN | ES ee ere ee pistons ey eeule er 
19 12 15% 108% 31,701,348 25 Sogn vei 2 os Se Se Mar. 15, 35 46,700 11% 107% 11% % 
114 96 116 111 764,925 100 mport Corps Pid....6..s 0: $2.50S.A. June 29, 35 400 11214 112% 112% 0 
42% 26 38% 27% 13,102,900 N.P. es GM MOMIERR 6 5c cde caccscwss 25cQ June 15, 35 1,900 337% 3214 33 +1 
32% 23% 28 23 15,375,175 $25 S. 0. RORNON a5 5s Wie wisiewaies eke 25¢ June 15, 35 8,800 26 2534 253% 0 
41 26 32 21 320,000 10 >? EE en ere 50c Oct. 31, 34 300 21% 21 21 be 
St] 39 efe 35% 25,740,965 25 S. O. New WONEND 55:5 aGisieace c's 50c 8.a. June 15, 35 17,700 45 54 444% 45% — *% 
74% 51 75 60 1,590,406 N.P. Sun Ly Re nee ee 25cQ Tune 15, 35 900 671% 66 67% 2% 
118 100 121 115 100,000 $100 BO ecto edes ese sNwecss $1.50Q Sept. 3, 35 470 119 118% 118% 0 
3 wy 3 1% 966,979 $1 tamales OiCore. (el) ........ eat tees ; 1,700 2% 2 2 0 
29% 19% 23% 16% 9,851,236 $25 "ERG TORRE COORD. os 6.0)0:0:0:6:6 46600 25cQ July 1, 35 16,100 20% 19% 20 + \ 
ts, 2% 8% 3% 930,570 10 Texas Pacific Coal i Go... ee ; 12,800 7% 6% 6% 0 
14 8 12 7% 5,998,919 N.P. Tide Water Associated Oil Co.. ac 12,400 9% 9% 9% — Kk 
87 64% 103% 84 95,503 $100 do "Ky ae $3.00 July 1, 35 600 100 993 99% + k 
40 24 43% 26% 2,191,823 N.P. Tide Water Oil Co.. 30c une 29. 35 100 #4316 39 39 — 3 
Hit) 11 20 14% 4,386,070 25 Union Oil of California. 25cQ Aug. 10 35 5,000 184 17\% 18 + 
25% 15 26 20% 1,200,000 N.P. RIGtOM CODE COP COiedcc cccnccse 30cQ Mar. 1, 35 700 23% 23% 23 4 — k 
3% 1 1 by 759,538 N.P. Warner Quinlan Co............. ee se 200 % % % My 
5% 2 2% #1 431,443 $5 H. F. Wilcox Oil & Gas Co....... Oikers : 700 2% 21 2% 0 
*New high. tNew low. x Ex-div. ®*Dividends of liquidation. {% Stock dividend. a Par 33 1/3 ins 


Standard 


Oil Stocks on New York Curb 


Market 

















Last Transactions Week Ended Sept. 7 
1934 1935 Shares Par Current Div. Sales Week's 
High Low High Low Issued Value Company Dividend Paid Shares High Low Last Change 
11 6 9% 6 40,000 $25 Borne Gorpmser Codi... &...0ccccees cite Oct. 15, 30 850 #916 9% 9% +2% 
38 26 42 30% 200,000 50 Buckeye Pipe Line Co........... 75cQ Sg 15,39 100 41 41 41 0 
150 116 157 115 120.000 5 Chesebrough Mfg. Co........... $1.50 ar. 29, 35 100 135% 135% 135% 

14% 9% 18% 10 5,977,873 N.P. Creole Petroleum Co............ ao Pn <a 10.300 183, 17% 18 % 

37 30 38 334% 50,000 $100 Eureka Pipe Line Co............ $1Q Aug. 1,35 

49 334% 64 44 9,000,000 N.P. Humble Oil & Refg. Ce.......... 25cQ uly 1, 35 3,600 57 5614 57 0 

17 12% 22 15% 26,742,792 N.P. . 2 EY eee ere 25cS. une 1, 35 6,600 197% 1914 198 t 

17 12% 22 16% N.P. Oo! Se 25cQ ed i oe 100 1934 1934 19% \y 
6% 3% 5% 3% 300,000 $10 fodiens ipe Line = ee eee 15c S.A ay 15,.35 ; 

33% 19% 38% 28 14,247. 088 N.P. International Pet. Co............ t75cS. June 1, 35 10,600 36 3% 3514 36 t 4 
9% 7 10% 6% 513,000 $12.50 National Transit Co. Se ere 3Se Dec. 15, 34 700 734 94% 9% le 
4% 3 4% 3 100,000 5 New York Transit Co 15¢ 3.A Oct. 15, 34 
7 4% 7 5\% 120.000 10 Northern Pipe Line Co.......... 25¢ §.A. July 1,35 100 63 6 6 Ly, 

91 8344 107% 90% 580.796 100 ee ee: Pea $1.50Q es 15, 35 500 104! 194 104 
8% 3% 11 5% 400,000 25 Penn Mex. Fuel Co... .....688. Yec. 22, 33 
54% 3% $4% 372 100,000 10 Southern Pipe Line Co......... Sc Sept. 3, 35 : 

26% 17% 28% 215% — 1,200,000 25 South Penn Oil Co............. 30¢ June 29, 35 1800-254 24G 5K tO 

47 41 52 45% 35,000 50 South West Pa. Pipe Lines...... $1Q July 1, 35 50 $9 19 49 t+ | 

18% 145% 215% 18 2,606,983 ty eerie 15¢ June 15, 35 2100 203; 205% 20% + ! 

16% 8% 12 7% 190,822 a 2 eRe eE nee June 20, 34 1001 1 11 0 

28% 12% 19% 11% 752,465 25 rg en arene re Apr. 16, 34 600 15 l4l¢ 1S 4 

95 77% 99% 91 120,000 100 a OE” Ree ee 31. 25Q wd 13,49 25 ‘| 1 | 2 
4% 2% Mm 2% 34,158 25 Swan Finch Oil Corp........... ec. 1, 30 

*New high. tNew low. {Imperial Oil Spec. 37 Mc June 1, 35. International Pet. Spec. 50c June 1, 35 
x Ex dividend. 
. . . keters Corp. for the purpose of mar- vision. Mr. Hughey has been connect 
New Marketing Company we -shitae nici gga aoe ov 
. ¢ keting petroleum products. ed with several refiners in the Penn- 
Formed Mr. MeMillin has handled tank ear’ sylvania field. 
sales in the eastern market for over Republic Oil has closed its Bradford 
BRADFORD, Pa.——J. B. MeMillin 20 years. He has been with Republic office, the announcement said, and the 
and G. L. Hughey announced Sept. 5 Oil Co. for almost eight years, the last new company has taken over the of- 
that they have formed the Oil Mar- three as manager of the Brandford di- fices. 
68 
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Oil and Royalty Stocks on New York Curb _ ADVERTISERS 
, | 
Transactions Week Ended Sept. 7 | N THIS ISSUE 
nat, 1934 1935 Par Sales Week's | 
r’ igh Low High Low Value Company Shares High Low Last Change | 
% | 
wg 1 oo % N.P. American Maracaibo.. 1,000 34 5¢ 3¢ 0 
——~ : i 3 3 we ——? eae Sos — 2300 : 3 aM ty H ‘4 This index is published asa convenience to the 
3 1%606=7 2% $10 / i eee 1/400 6% é 6 0 | reader. Every care is taken to make it accu- 
VA 13% 12% 16% 14% eT Roun Daa. Oil coup. 100 155% 15% 15% 3¢ | rate, but National Petroleum News assumes 
1 1 4% 15 Y Carib Syndicate....... 1,700 2% 2% 2% 1 re — 
' - iB if 2% $2 N.P Cities Service .......... 21'100 21 1% 21; H 1: no responsibility for errors or omissions. 
; 26% 11% 27% 6% $100 Mc cdaness 1500 21% 19% 01E — 
2 1% 3% b 10 Gy Gee Miscwcsss 0 k.earak : 
ik 23 9 23 6 100 d@ ofd. BR. ccs. 60 18 1734 18 04 
1 34 HH 1K NP. Colon Oil Corp...... ‘a 5,900 11% rr oe 
“6 1% % 1% \% N.P Columbia Oil & Gas vte. 16,100 +14 1% 13, + % | Acheson ¢ ids Cory 60 
ly iy 1% 1% - . econ Royalty.. 100 1% 1% 1% 0 
Va : oeden Oil... .cccccee 100 8 P Me 0 
0 9 2% 2 $100 are : ‘ 
ts 1% % \¥% % N.P. Crown Central Pet..... 600 1% 1} % 4 6 
V4 Ks) 4% 6% 4% =N.P. Darby Petroleum..... 200 Sl 5 5% Disease ' 
a 4 ee ee: : ee a: ‘ 
4 eee ae ae “AS! eee mt ; | SSASSIRES CVE MCCUE 
om 76% 50 74% 50% $25 Gulf Oil Corp......... 4,600 613f 60 60144 — 54 | Cleaver-Brooks Co.:...... 14 
\ (4 14% 4% 41% #N.P. Indian Ter. Illg. Oil A 100 2% 2% 2144 — i | Conewango Refer. Co...... 44 
' 4 1 4% 1% N.P. ‘yy SPR Reeeaete Sas * Cushing Refg. & Gasoline Co of 
ie” 3 1 3 1% N.P._ Kirby Petroleum...... : : é 
5 K% % $25 Leonard Oil Dev....... 2,000 V4 1, % + 
78 2 i 1 
oe 6 3% 6% 3 N.P. Lion Oil Refg......... ; } 
\K Hs, 4% 83 4% N.P. Lone Star Gas........ 4,200 ¥*8 3, 84 om + 
0 « t+) 3% oH ty gy ee ve aracels\é ; 
o™ -P. exico-Ohio Oil....... |} DeVilbiss Co 64 
4 5 2% 3% 2 N.P. Michigan Gas & Oil.... 100 2% 2% 2% 0 
>) 2% ~=«#1 2% % N.P. Mid. States Pet. A vtec. : 
% aS) x V4 ‘4 ~_ i... B My ae 600 vs x % Ly 
1 ountain & Gulf...... 200 by 3 a 0 
1 , 5 4 36) 4% 10 Mountain Producers... +,200 514 474 5 0 
2% 18 18 13% N.P. National Fuel Gas..... 1,800 17% 17% 17% Lg | Electric Storage Battery Co 
le 2 1 343 2 $5 New Bradford Oil..... 500 3 23; 23%, 3, | Esso, Inc 67 
33; 3 1 64 3 2 N.P. North Central Texas... 700 2% 23% 2 4 
0 te % N.P. North European....... 600 le Ly ly 0 
34 10 8% is ¢ N.P. Oil Stocks Ltd. A...... |...., : 
2 % 2% 1% N.P. Pantepec of Venezuela. 15,000 2% 2 2% 4 i | 
3% ord +4 N.P. Producers Royalty.... 2,100 3 1 Go” | 
0 63 33 70 3434 $100 Pure Oil 6% pfd...... | Farrell Mfg. Co Phird Cover 
1 14 e i 0 NP. Red Bank Gil... Edcehiceis Freedom Oil Works Co 63 
() BS eiter-Foster Oil...... 
\% o iW 13 Me $25 ~ Richfield Oil pfd...... 1,100 1'< l 11% 1g | 
$7 ¥r) % 3% 1 Root Refining........ 400 i 314 34 ‘4 | 
2% 8% 3% 12 4 10 do conv. pr. a: 300 10 ) 10 Ye | 
7) idle tig alee oes $10 Royalty Corp. pfd.... 
0 3% %=O«21%K % N.P. Ryan Consolidated.... 100 Lt 1% a4 , | Gilbert & Barker Mfe. C 1 
4 1 vw 1 % ~=6$10-—s Salt Creek Consolidated 100 : bs 34 Lg | Goodyear Tire & Rubber Co 29 
1) 7%=COSS 7% 5% 10 = Salt Creek Prod....... 900 7 63, 634 i Gulf Refg. Co 3 
v4 6 4% 6% 4% N.P. Southland Royalty.... 100 514 5% 54 | 
¢ 2 # 1% tt HH scarey, = Ere 2.500 14 1h, 14 0 
3 ore ae hotly ke re 300 2% 23, 2% 1 
\% il 4% ay 5 N.P. Texon Oil & Land..... 1,000 5 $4 Sk 5% a | 
yA HS, 3 3 i $5 Venezuela Petroleum.. 500 *3 2\4 2% A 
iF 5 2 6 3 1 Woodley Petroleum... +900 6 EY. 57% \% | Marathon Oil Co. 49 
() oN high. ’ Mid-Continent Petroleum Corp 47 
statist TNew low | Morrison Bros 67 
i hS xchange 
New York Bonds Pittsburgh Stock Exchange 
sact § Pe inded Sept. 6, 3§ 
Week Ended Sept. 7 — nue aa ia a = ye N ation il Petrole um Ne Ws 4 
Change Patines ite Co ¢ 
High Low Last Change nd National Refg. ¢ 
Sales High Low Last Wee 
Atlantic Refg. deb. 5s... 1073¢ 107 107 0 
97 965 97 j TCities Service 156 1% 13 13, . 
ke rrowstion OW, <ecece ccc cs 7 G5 7 My Cc 1 Gas a nag 2,238 13% 11 \% 13 $ L | : 
ange Pan Amer. Pet. of Calif.6s 413; 413g 413, 0 Devonian Oil... 165 14 14 14 0 Paraflow. .. 8 
Sess er “or Pet. of Calif. 6s Lone Star Gas 6,278 834 8g 84 + % Adige rine 4 
"i eee S at , ey OK % +1% do 6 p.c. con *hilco, ittery vision 5‘ 
28 Phillips Pet. 5Y%s..... ; 10238 1023 10234 ) : pid ' ae ; a  o7 7 7 rr 
3 PGOG Gl SPOR <a iiccccccs 961; 95% 96% O Mountain F uel 
1 ce ; = ; i Supply 2,270 5'4 ) ba 
8 Richfield Oil of Calif.6s.. 32 30% 32 t1!4 Plymouth Oil 170 pie )1 
7 Richfield Oil of Calif. 6s Shamrock Oil & 
7 Seepage , & 2 16356 “2 200 1%) Ate OY Quincy Compressor ( 61 
\, Shell Union Oil 5s...... 1033f 102% 10314 +1 Standard Oil of —_— : ‘ ' 
Shell Pipe Line......... 1034 10275 103 “% «(CN J..... WF OH Cn ee 
44 Skelly Oil 5¥%s......... 103 103 103 0 fUnlisted 
le SON. Y. Gm........ 102 101% 10154 0 a 
Kepublic Oil Co 65 
Union Oil of Calif. 6s A.. 1201, 12014 120'4 i R oan Corp., Ge 1) Second Cover 
Warner-Quinlan 6s... 34 31 34 +4 
Cleveland Stock Exchange 
| Me l'ransactions Week Ended Sept. 7, 1935 
eS eae 7 Shand & Jurs 62 
7 Change Shell * 2 : 2 
M4 Sades Bilgh Low Laat Week | smmette Gt Development ; 
P ” , Sales sow Las ee ; . t e 
Hancock Oil Co. 7 anaes te ids 
Canfield Oil | 
Nat’l Refining 160 356 i, 356 
For the year ended June 30, 1935, lo pfd 53 45 #5 4) 
Hancock Oil Co. of California reports Universal Oil Products ( 1 
— net profit of $258,685, after all | 
charges, equal to $1.19 a share on New York Curb Bonds 
" 217,559 combined no-par shares of Week Ending Sept. 7 " 
i Class A and Class B common stocks. | Viking Pump Co is 
P High Low Last Change | Vincent Edwards Advy’g. Course 60 
- In the previous year, net profit was ee - 
‘ities Serv. 5s °5 58% 55% «CS73 
he $68,295, after all charges, equal to 31) Gis UY +p cote sz? cz > 
5 cents a share on the two stocks out- Cities Serv. G. 5s 42 10) 8936 HE.) . 
»f- ° . mpire O & R 5 Ms °42 6935 68% 6834 0 ; ; 
standing Gulf Oil Ss 1063, 106% 106% 4 § Walker Mfg. ¢ 10) 
- September 11, 1935 69 











Gasoline Consumption Increases 


3.95 Per Cent 


NEW YORK, Sept. 7 


ASOLINE consumption in the 
United States in the first half 
of this year increased 205,942,- 
oO00 gallons, or 3.95 per cent over 
consumption in the first half of last 


year, according to tax reports filed by 


wholesalers and dealers, the Ameri- 
can Petroleum Institute reports. This 
is the largest increase since 1930, with 
the exception of last year when de- 
mand gained 7.45 per cent over the 
first half of 1933 due to the fact that 


the federal tax was cut 0.5 cent at the 
beginning of 1934 and jobbers had let 
their stocks run low to take advantage 
of the lower tax rate. 


In First Half 


have been: 
decrease, 3.37 
1931, 


1934, increase 7 
- 1932, 


increase 3.2; 


45; 
decrease 
1930, 


L9ss, 
ne 7 
increase 


9.7; and 1929, increase 12.1 per cent. 
Only four states showed decreases 


in demand the first half of this year, 


these being Arkansas, Missouri, 
Nebraska and Washington. The de- 
creases were small ranging from 0.60 


per cent to 4.38 per cent. Increases 
ranged from 0.44 per cent in Iowa to 
18.48 per cent in North Dakota. 
The six largest consuming states all 
showed increases in demand, these be- 
ing: California, 1.48 per cent; Illinois, 
2.20; New York, 0:75; Ohio, 4.52: 
Pennsylvania, 5.66; and Texas, 6.56 





Changes, by percentages, in gasoline per cent. 
consumption during the first half of Average increases in the various 
each year back to the ‘boom’ year’ sections of the country during the first 
Gasoline Consumption by States, June, 1935 
ds of Gallons) 
oF, c 
C c 
Change Change 
Month of 1935 6 Months Ended With 1935 
May, 1935 June, 1935 June, 1934 over June, 1935 June, 1934 over 
Gallons Gallons Gallons 1934 Gallons Gallons 1934 
Alaba 14,443 14.109 12,908 ». 30 80,056 72,879 $9.85 
Arizona 6,747 6,977 6,401 +9 O00 38.519 36.124 +663 
Arkansas 10,731 11,578 11,640 0.53 64,179 65,545 2.08 
California 120,083 128,732 116,126 10.85 685,611 675,626 +1.48 
Colorado 15,382 17,481 14,042 24.49 83,206 80,170 5.19 
Connecticut 24,363 25,040 25,056 -0.06 118,688 113,969 $4.14 
Delaware 4,130 4.466 3,966 12.6 20,286 18,693 +8.52 
Dist. of Columbia 9,908 10,074 8,931 +12.80 Ay Ws 49,405 +6.70 
Florida 20,976 19,095 17,145 4.37 137,040 123,300 11.14 
Georg 22.315 21,666 19,837 +9.22 124,913 112,425 ceo 
Idah 6,468 6,887 6,176 +11.51 29,956 28,950 3.47 
Illinois 92,465 5412 92,517 +3.13 485,245 474,51¢ +2.26 
Indiana $4,493 44.620 $0,031 +11.46 226,806 213,237 +6. 36 
lowa $0,426 36,405 35.677 +2.04 192,024 191,173 +0. 44 
Kansas 31,831 40,317 41,346 2.49 188,790 185,725 + 1.65 
Kentucky 17,198 16,869 16,286 +3.58 91,708 84.836 +8.10 
Louisiana 15,196 15,119 14,686 +2.95 85,825 84,162 +1.97 
Maine 10,863 11,500 12,416 7.38 $7,050 46,616 +093 
Maryland 19,100 19,300 19,208 +0.48 98,256 95,128 +3.29 
Massachusetts 54,925 57,511 56,682 +1.46 270,726 265,105 +2.12 
Michigan 80,849 79,014 69,787 +13.22 389,593 367, 56¢ +599 
Minnesota 41,058 $0,999 38,242 +7.21 199,247 194,430 +2.48 
Mississippi 11,177 12,131 10,975 10.53 67,425 61,958 +8.82 
Missouri.... 41,690 $3,072 42,890 +0. 43 231,835 233,237 0.60 
Montana.. 9,733 9,199 8,393 +9.60 41,694 38,355 +8.47 
Nebraska.... 19,085 19,037 18,320 +3.9] 103,718 108,468 4.38 
Nevada..... 2,356 2,600 2,355 +10.40 11,778 11,267 +4. 53 
New Hampshire », 523 6,850 y fe Wg §.38 30,242 29,5 7¢€ +2.25 
New Jersey. . 65,417 67,397 63,569 5.02 342.869 322.964 +616 
New Mexico 5,043 5,461 5,024 +8.70 28,220 24,692 14.29 
New York 149,743 143,399 149,082 3.81 723,640 718,270 +0. 75 
North Carolir 26,061 25,324 21,673 +16.84 142,069 124,963 +13.69 
North ey 14.559 10.529 8875 118.53 55.042 46.457 L18.48 
Ohio x 88.775 RS8.255 83.836 +5 27 471.559 451,158 14 52 
Oklahoma 25,759 30,420 29,566 +2.89 152,051 146,257 3.96 
Oregon 15,808 16,213 16,567 2.18 81,151 79,743 +1.76 
Pennsy lv: ania 108,501 118,252 103 ,93¢ 13.77 355,774 $26,010 +5. 66 
Rhode Island 9,948 10,430 10,489 0.56 $0,699 49.414 2.60 
South Carolina 11,999 11,922 10,653 +11.91 68,544 62,691 +34 
South Dakota 11,420 10,77 8,640 +24.73 55,997 50,363 +11.19 
lennessee.. 18,918 18,395 18,109 +1.58 102,929 100,582 +2. 33 
Fexzas.... 73,803 80,561 79,098 +1.85 441,157 $14,010 6.56 
Utah... ; 5,794 6,478 5.818 t11.34 31,031 29,197 6.28 
Vermont 4,543 4,965 5,060 ar 20,194 19,378 +4.21 
Virginia 24,532 24,678 23,784 +3.76 129,421 121,472 6.54 
Washington 23,462 23,807 22,505 +5.78 122,806 126,116 2.62 
West Virginia 14,055 14,258 13,741 4+-3.76 73,147 66,691 9.68 
Wisconsin 41,252 39,984 38,612 $3.55 195,399 192,709 1.39 
Wyoming 3,657 +,969 4,095 +21.3 20,196 19,418 +4.01 
io ae 1,528,473 ora ae 1,492,088 $5.39 8,060,938 7,754,996 3.95 
Daily Average 49,306 52,418 49,73 5.39 44,536 42,845 3.95 
Change from pre- 
vious year: 
Total Change... 80,43 + 305,942 
Percentage Change 
in Daily Avg +5.39% 3.95% 
Lal 


half of the year over the first half of 
last year were: New England states, 
2.71 per cent increase; Middle Atlantie 
states, 4.88 per cent; southeastern 
states, 8.80 per cent; middlewestern 
states, 4.58 per cent; southwest, 2.82 
per cent; Rocky Mountain states, 6.43 
per cent; and Pacific Coast, 9.30 per 
cent. 

Consumption in June this year in- 
creased 80,437,000 gallons, or 5.39 
per cent, over June a year ago. De- 
mand was at the rate of 52,418,000 
gallons daily average, as compared 
with daily average of 49,736,000 gal- 
lons in June, 1934. 


Detailed figures are given in the 
accompanying table. 


S.E.C. Issues Stock 


Transaction Report 


WASHINGTON, — Sept. ‘if 
transaction by officers, directors and 
principal stockholders of oil companies 
during the month of July, with share- 
holdings at the end of the month, ac- 
cording to reports made public by the 
Securities and Exchange Commission 


Stock 


were as follows: 
Share- 
Holdings 
Net Reported 
Issuer, Change’ at End 
Security and Holder in Holdings of Month 
Atlantic Refining Co., common 
William M. Irish, Phil. (OD) + 900 S04 
Colonial Beacon Oil Co., com. 
Stand. Oil N. b., me. Cp 320 1, 364,66 
Continental Oil Co., common 
Phomeas &. Lationt, IN. 2.G., 
Ci.) eae rie. 300 2,501 
(1) J. P. Morgan & Co.... 75 
(1) Beech Corp ere 11 
(1) Piermont Corp... 345 
(1) Rockland Corp lée 
(1) Syndicate... 2,756 
William C. Potter, N. Y. € 
oo DAR rie ¢ 2,000 6,001 
Crown Central Pete. Corp., com. 
Amer. Trading dioeiieti Balti- 
more, (X). -- + 1,500 1,979,05¢ 
Herbert S. Lane, ‘Houston (O) 4 1,000 1,000 
Hancock Oil C . Calif., A com. 
Cc. S. Relies. Long Beach, 
Pal. Cl).s<csaeees we 100 & 051 
Will J. Reid, Long Beach, 
Cal., (O) : $63 12,829 
Hancock Oil C Cal., B com 
C. S. Bailes, (p ) 2,406 
Will J. Reid, (O 10,253 
Holly Oil Compact, common 
G. W. Repetti, Colo. Springs, 
ROG RAE ios eo wee ema eee 100 $57 
Honolulu Oil Corp., common 
Matson Navigation, San 
Francisco, (X) soe F 20 124,5 
Indian Refining C common 
The Texas Corp., N. Y fad 
CBD cision neue eT 200 
Exch. for Texas Corp. stock + 306 «1,150,227 
Lion Oil Refining Co., common 
Richard FE. Mbinert, | 
Dorado, Ark., (OD) ] 102 
Lone Star Gas Corp., common 
D. i” Cobb, Dallas, Texas, 
— Se seta 5,075 
Lone Star Gas C 6% Conv. 
Pref. 
D. ee Cobb, (QO) scone ™ 5 “ 
Pan Amer. Pete. & Trans. Co., com 
Amer. Trading Corp., Balti 
more, (X) : ion 632,72 
P ee ‘Oil Venezue i, common 
Buckley, N Y. C., (OD) 1,000 2,20( 
eli Securiti es, Wilming 
ton, Del., (X) 14,560 $29,766 
Phillips Petro leum Co., common 
William N. Davis, Bartles 
ville, Okla., (OD)....... 100 601 
Ellis P. Earle, N. Y. C., (D) + 200 3,131 
(2) Georgia P. Ochre Co 21,199 
(2) Nipoch Corp... 53,668 
. H. Lynn, Bar tlesville, 
June. CO). sane } 200 1,216 
Pure Oil Co., 6% cum. pfd. 
Pure Oil Employes Fund, 
Creeees. C3). 66 6 oss ccc so4 27,765 
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Share- 
Holdings 
Net Reported 
Issuer, Change’ at End 


Security and Holder 
Pure Oil Co., § 


in Holdings of Month 
% cum. pfd. 


Pure Oil Employes Fund, (X) Romer te 4,493 
Pure Oil Company, 44% notes, 1950 
Pure Oil Employes Fund, (X) + 100 100 
Red Bank Oil Co., common 
H. W. Blumenthal, he eG, 
(DX 106,890 
(3) Federal Trading Corp. eS 1,500 
Bee Bank Oil Co., we 
. W. Blementhal, (DX).. 179 


saceren Oil & Gas Co., com. 
Robert T. Wilson, Pittsburgh, 





eg SE COE Te 600 350 
— Oil & Gas Co., A com. 
Fi. M. Mc »sher, Los Angeles, 
(:) See 1,242 28,936 
Ss. B Mosher, Los Angeles, 
7, Se ne reer 1,258 7,827 
Standard -7 | a aaa 
Fredk. Bedfori: eh 2 
Css (D). SSaweteets 600 1,400 
Sun Oil Calumet, common 
Frank Cross, Phila., (OD) + I 7,465 
Samuel B. Eckert, Phila., 
CU) eee ee See oe + 111 13,782 
Arthur E. Pew, Jr., Phila., 
i) erent — 199 38,437 
r. a Phila., (OD)... + 1 7,741 | 
J]. Howard Pew, Phil a., (OD) + l 190,498 | 
J. N. Pew, Je., Phila., (OD). 4+ l 73,645 
John G. Pew, Chester, Pa., 
SS, ESC rere — 100 16,173 
Sun Oil Company, 6% cum. pfd. | 
J. Howard Pew, (0) 0) a Rated 745 | 
'. N. Pew, fr (OD): <<... ee 145 | 
The Texas Corp., common | 
T. Rieber, N. Y. C., (OD).. + 300 2,116 | 
Texas Pac. Coal & Oil Co. ,com. | 
John W. Herbert, N. 7. } 
CEas ete eneees s senean 3,400 3,600 | 


Tide Water Assoc. Oil, common 
J. Paul Getty, Los Angeles, 
CR iin siokuie ee Ok RRO ER 
(4) Getty ‘Inc. ero 
Tide Water Oil Co., common 
Tide Water Asso. Oil, N.Y. 
deel ©) SA en + 
Union ‘Oil of c alifornia, com 
Dwight Whiting, Los Angeles, 


- 60,000 133, 


CU oy eae hs k Oe oes ei : 2,900 
(5) Whiting orn vceneesa—— G2 8,415 
C0 te RIS ace eu. ae ee es 4 

(1) Held indirectly by Thomas S. Lamont. 

(2) Held indirectly by Ellis P. Earle. 

(3) Held indirectly by H. W. Blumenthal. 

(4) Held indirectly by J. Paul Getty. 

(5) Held indirectly by Dwight Whiting. 

(O) Officer. 

(D) Director. 

(X) Principal stockholder, i. e., that is one holding 


10 per cent or more. 


Britain Adopts Diesels 
For Bus Engines 


LONDON Only diesel-powered 
busses are being ordered for service 
replacements by the London Passenger 
Transport Board, according to inform- 
ation published in the Manchester 
Guardian Commercial. No gasoline- 
driven buses will be ordered to re- 
place busses and coaches now in use, 
as they are retired trom service. All 
will be replaced by diesel-engined ve- 
hicles, and it is estimated that in ten 
years the entire London bus fleet 
vill be operating on diesels. 


The same source states that the first 
sleeve-valve plane engine will be 
ready for delivery early in 1936. This 
will be a_ Bristol Aquila 500-h.p., 
nine-cylinder air cooled engine, weigh 
i:g 775 pounds. It cperates on low 
anti-knock fuel, and gives a cruising 
power of 200 to 335 h.p. at 2000-2400 
r.p.m., according to the installation 
Variable-pitch propellers can be used 
with this engine, it is stated. 
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OIL INDUSTRY 


Situations Open 


EXCHANGE 


For Sale 





SALESMEN WANTED 


Refiner and producer — specializing in 
high quality lubricating oil is looking for 
experienced salesmen well-known to buy- 
ers in the Southeastern States, such as 
Kentucky, Tennessee, Mississippi, Alabama, 
Georgia and Florida, to sell to Jobbers and 
large buyers, bulk and canned oils, with 
greases to follow. 


Applicants should state their complete 
business experience and education, and 
clearly set forth the territory in which 
they believe they are best acquainted; also 
give character and financial references. 


Address Box 254 











Business Opportunities 





LUBRICATING OIL REFINER AND 
PRODUCER 


is considering the distribution policy of 
sales to Jobbers and large Dealers in each 
City or in each County in all States 
throughout and tributary to the Mississippi 
Valley, from the Gulf to Canada. In each 
ease, exclusive territory would be fran- 
chised for bulk oils in drums, cans and 
tankears, and with a full line of greases 
to follow. 


Preference will be wiven to going, experi- 
enced concerns with sufficient organization 
to furnish promptly a reasonable volume of 
business. Jobbers desiring to make a per- 
manent direct connection of this kind will 
please send with their application all rele- 
vant data as to their experience, organiza- 
tion, equipment and financial condition. 


Oils are of exceptional quality, clay 
treated and dewaxed, from paraffine crude. 


Address Box 255 








FOUR (4) STEEL TRUCK TANKS 


410, 405, 405, 305 gal. compartments 
305, 305, 305, 305 gal. compartments 
355, 350, 300 gal. compartments 

305, 100, 305 gal. compartments. 





Chassis for same if wanted 
A. D. Miller Sons Co. 4 


1801 Preble Avenue 
N. S., Pittsburgh, Pa. 











Professional Services 





OCTANE RATINGS 
By A. S. T. M.-C. F. R. METHOD 

DYNAMOMETER TEST for power and 
economy of gasoline. 

REFINERY GASES and NATURAL GASO- 
LINE analysis by Podbielnik apparatuses. 
PHOENIX CHEMICAL LABORATORY 

“An exclusive petroleum testing laboratory” 
3953 CASTELLO AVE., CHICAGO, ILL. 














L. G. Huntley J. R. Wylie, Jr. 
HUNTLEY & HUNTLEY 


PETROLEUM GEOLOGISTS 
AND ENGINEERS 


Grant Building PITTSBURGH, PA 














ANTI-KNOCK VALUE 
DETERMINATIONS 


THE GRAY INDUSTRIAL LABORATORIES 
Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave., 

NEWARK, N. J. 
Telephone Bigelow 3-4020 














Driver Courtesies Publicized 


PITTSBURGH, Sept. 4.—-The code 
of courtesy which requires truck driv- 
ers of the Gulf Refining Cvu., among 


other courteous acts, to change a 
‘flat’ for a woman driver driving 
alone, was dramatized recently in a 
popular periodical under the title of 
“The Art of Being Human.”’ The 
story was illustrated by a truck of the 
Gulf company parked along the road 
while the driver was changing a tire 
for a lady driver. 

Among other requirements of this 
courtesy code are that drivers must 
stop when approaching a school bus 
loading or discharging children; help 
motorists out of ditches or soft 


shoulders; help stalled motorists and 
pull to the right of the road when 
motorists blow to pass, according to 


W. R. Huber, advertising manager 


Short Circuit Causes Fire 
KANSAS CITY, Kan., Sept. 7 lire 
believed to have been caused by a 
short circuit in a pump motor threat 
ened gasoline and oil storage tanks at 
the Phillips Petroleum Co.’s Fairfax 
district terminal here Sept. 6. The 
fire broke out in an open pit holding 
motors and pumps, but finally was 
brought under control before it had 


spread to any of the storage tanks. 








Those of an Inquisitive Turn of Mind 


Will Learn, Upon Investigation, 
that the 








The cross-section shown 





Viking 
Rotary Pump 
HAS JUST “) Moving Parts 


above illustrates the 

world-famous VI KING Tear down a VIKING ROTARY PUMP and you will find “JUST TWO 
PRINCIPLE. Note MOVING PARTS ...a GEAR WITHIN A GEAR”. No springs . . . no 
eee eee ee valves . . . no tricky mechanism to break, stick or get out of order. Quite 
Suits .: amb quan iatilen naturally the fewer parts the less friction and wear . . . the less power required 
agent: Bewg Viliine to operate it. 

at al tie Another extremely important factor in the long life, and freedom from repair 


features, this efficient, 
fool-proof, long-lived 


principle 


expense, characteristic of VIKING ROTARY PUMPS is the care and skill 
with which they are made. Even the metals that go into their making are 
constantly tested and analyzed for wearing qualities, in Viking’s own metallur- 
gical laboratories. For ECONOMY of Original Cost and Operation . . . for 
LOWER PER GALLON PUMPING COSTS... for LONGER LIFE ... 
buy VIKING ROTARY PUMPS. Write for Special Bulk Plant Bulletin 


and Prices. 


VIKING PUMP COMPANY, CEDAR FALLS, IOWA 
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